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SOlpadBine-yourWinPharm 

'counter  prescription' 
to  dissolve  away 
pain 

-fast 


Solpadeine  combines  the  analgesic 
and  antipyretic  actions  of 
paracetamol  with  codeine  and 
caffeine  in  an  effervescent  base. 
This  ensures  prompt  and  effective 
relief  from  rheumatic  aches  and 
pains,  strains,  sprains,  headaches 
and  the  symptoms  of  colds  and  'flu. 


Solpadeine-the  right  scientific  pedigree    Solpadeine-the  right  commercial  profile 


Effervescent  tablets 
in  solution 

Conventional  tablets 


The  addition  of  an 
effervescent  base 
to  preparations 
containing 
paracetamol 
results  in  earlier 
peak  plasma  levels 
after  oral 
administration  to 
human  subjects. 


A  comparison  of  the  bio-availability  of  Paracetamol  from 
conventional  and  effervescent  tablet  formulations 
Unpublished  Metabolic  Studies,  Sterling-Winthrop  Group.  1974. 
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Dose 


Distributed  only  to  pharmacies 

Not  advertised  to  the  public 

Trade  margins  with  built-in 
"counter-prescribing  fee" 

Backed  by  Winthrop  resources 

Comprehensive  information  facilities 

Solpadeine  is  widely  prescribed 


WinPharm 

Working  with  pharmacy  for  a  healthier  future 

EACH  Solpadeine  Tablet  contains  Paracetamol  Ph. Eur.  500mg,  Codeine  Phosphate  Ph  Eur  8mg, 
and  Caffeine  Ph. Eur  30 mg  in  an  effervescent  base  containing  Sorbitol  "Solpadeine'  is  a  registered  trade  mark 
Full  information  is  available  from  WinPharm.  Sterling-Winthrop  House.  Surbiton-uponThames.  Surrey  KT6  4PH 


It's  not  just  the  quality  of 

our  vitamins 
that  will  keep  people 
coming  back  for  more 
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Given  Evans  reputation  for  high  quality 
products,  it  probably  won't  surprise  you  that 
our  new  range  of  vitamin  capsules  - 
designed  to  meet  the  needs  of  the  family  - 
have  been  formulated  with  all  the  care  and 
attention  that  you  have  come  to  expect  from 
Evans. 

What  may  surprise  you  -  despite  Evans 
reputation  for  competitive  pricing  -  is  just 
how  little  they  cost. 

There's  a  simple,  sensible  reason  for  this. 


We  believe  that  a  lot  of  people  who 
understand  the  value  of  vitamins  -  and  the 
benefit  of  persevering  with  a  course  -  are 
being  put  off  by  price.  The  new  Evans  range : 
provides  you  with  an  ideal  opportunity  to  I 
reach  this  untapped  sector  of  the  market. 

All  you  have  to 
do  is  call  a  local 
wholesaler  and 
order  in  the  usual 
way. 


QUALITY  DRUGS,  WHOLESALE  SENSE. 
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Last  week  Mr  Norman  Fowler 
was  rumoured  to  be  parading 
up  and  down  his  own  particular 
corridors  of  power  at  the 
Elephant  and  Castle,  brandishing  an  off-the- 
peg  "The  end  is  at  hand"  banner.  Quite 
whose  "end"  and  when  it  would  be  "at 
hand"  was  not  altogether  clear,  although 
some  revelations  have  been  made. 

Family  Practitioner  Services  are  to  be 
reviewed  in  the  wake  of  a  Green  Paper 
likely  to  be  published  in  July  in  an  attempt  to 
cut  costs  (p705  and  last  week,  p648). 
Doubtless  doctors,  dentists  and  pharmacists 
are  even  now  girding  their  loins  for  the 
consultation  process  that  will  follow.  And 
the  ghost  of  Binder  Hamlyn,  widely 
rumoured  to  have  turned  down  cash  limits 
in  favour  of  some  odd-ball  alternatives,  will 
be  laid  to  rest  at  the  same  time. 

The  death  knell  of  "1461  and  all  that" 
was  sounded  on  Thursday  last  (see  p705) 
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_  comment: 

by  the  Secretary  of  State.  C&D  understands 
the  order  could  be  laid  in  two  weeks  time 
Who  will  benefit?  Mr  Fowler  says  the  new 
measure  will  remove  doubts  about  the 
safety  of  imported  medicines.  So  patients 
will  benefit  —  that  is  if  the  risks  have  been  as 
great  as  some  have  claimed  —  which  we 
doubt. 

So  will  Mr  Malcolm  Town  and  other 
importers.  He  says  the  changes  are  "very 
good  news  for  us"  And  he  expects 
pharmacists  to  take  advantage  of  cheaper 
European  prices  now  the  Government  has 
clarified  the  situation. 

If  more  "piratical"  pharmacists  do  so, 
then  they  cannot  be  expected  to  benefit  for 
long  (see  p704).  Mr  Fowler  says  he  is 
seeking  to  bring  to  an  end  the 
circumstances  under  which  the  NHS  pays 
such  pharmacists  UK  prices  for  cheaper 
imports.  If  he  is  successful  then  the  industry 
will  rejoice  along  with  bona  fide 
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wholesalers.  And  so  will  all  pharmacists  who 
have  only  ever  dispensed  "Union  Jack" 
drugs,  providing  they  too  are  not  clobbered 
by  the  clawback.  That  would  not  be  British! 

A  general  clawback  would  oblige  all 
wholesalers  to  go  "parallel."  What  fun!  They 
expect  at  any  time  to  have  their 
manufacturer  margin  reduced  by  the 
Government  and  then  to  end  drug 
discounts  to  pharmacists.  How  ironical  if 
they  are  obliged  to  discount  anew  —  this 
time  parallel  imports. 

Parsimonious  pharmacists  will  then  have 
obliged  the  Government  to  cut  its  own  and 
the  taxpayers'  losses  for  a  second  time,  as 
well  as  denting  their  profession's  public 
image  still  further.  "Ask  your  penny- 
pinching  pharmacist.  He's  pushing  pirated 
pills,"  is  surely  an  ill-deserved 
label.  Ill-deserved  by  the 
principled  majority,  but  a 
fitting  "cap"  for  the  minority. 
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NEWS 


Pirate  pharmacists 
plunder  industry 


"Pernicious"  parallel 
imports  are  one  reason  why 
the  pharmaceutical  industry 
last  year  contributed  only 
£3m  more  to  the  balance  of 
trade  (£603m),  despite  a  10 
per  cent  rise  in  exports  to 
well  over  £1  billion.  And 
piratical  pharmacists  flying 
the  "Jolly  Roger"  are  deeply 
implicated. 

"Parallel  importing  is  the  pernicious 
consequence  of  inadequate  domestic 
legislation  and  European  idealism,"  Ron 
Wing,  president  of  the  Association  of  the 
British  Pharmaceutical  Industry,  said  last 
week.  "This  is  being  exploited  through  a  UK 
system  of  dispensing  payments  and 


? 


Pharmacists 
need  oxygen! 

The  PSNC  has  expressed  its  concern  to 
the  DHSS  at  a  suggestion,  attributed  to 
Ministers,  that  pharmacists  may  not 
be  unduly  worried  about  losing  the 
oxygen  supply  service  because  of  the 
delivery  work  involved. 

That  suggestion  appeared  in  last  week's 
PJ  alongside  an  "understanding"  that  the 
Department  had  received  no  direct 

704 


clawbacks  which  is  inadequate  and 
outmoded  and  which  apparently  puts 
irresistable  commercial  pressures  on  at  least 
some  dispensing  pharmacists,"  Mr  Wing 
told  members  and  guests  at  the  ABPI  annual 
dinner. 

"Add  to  this,  systems  of  price  control  in 
certain  European  countries,  which  are 
contrary  to  the  Treaty  of  Rome  and,  not 
least,  the  contradiction  of  a  common  market 
without  a  common  currency  and  we  get  a 
system  of  trading  which  rewards  the  'Jolly 
Roger'  and  not  the  'Union  Jack',"  he  said. 

The  degree  of  patient  risk  created  was 
unacceptable  and  effectively  called  into 
question  the  validity  of  some  of  the 
regulatory  burden  the  industry  works  under 
in  the  UK,  allegedly  in  the  interests  of  safety, 
said  Mr  Wing.  The  only  beneficiaries  from 
this  multi-million  pound  windfall  were  the 
"Harry  Limes"  who  engaged  in  it.  Mr  Wing 
told  the  guest  of  honour,  Secretary  for 

  I  U  to— 


representations  from  pharmacists  about 
oxygen  (see  C&D  last  week,  p649: 
"Monopoly  oxygen  deal  from  BOC"). 

PSNC  has  pointed  out  to  the  DHSS  that 
a  pharmacist-administered  oxygen  service 
provides  both  essential  remuneration  for 
pharmacists  and  an  essential  service  to 
patients.  The  service  provided  by 
pharmacists  is  "excellent"  and  has  been 
given  for  many  years  with  few  complaints 
from  patients,  it  says.  The  Committee  has 
engaged  in  lengthy  correspondence  with 
the  Department  on  oxygen  concentrators 
and  oxygen  supply  since  1 98 1  when 
alternative  arrangements  were  first  mooted, 
secretary  Stephen  Axon  told  C&D. 


Social  Services  Norman  Fowler:  "You  will 
never  devise  an  equitable  'clawback'  to  take 
account  of  it.  Parallel  importing  becomes  a 
total  loss  to  either  the  industry  or  the  NHS." 

And  turning  again  to  Mr  Fowler,  he 
said:  "The  industry  can  only  look  to  you  to 
get  the  matter  under  control  because  Roger 
(or  Harry)  will  always  flourish  if  Jack  does 
not  get  his  house  in  order,  and  consequently 
almost  everyone  is  poorer." 

In  his  response  to  Mr  Wing's  toast  to  the 
guests,  Mr  Fowler  said  he  had  announced 
that  very  day  the  Government's  intended 
action  against  parallel  importing  (see  p705). 

Mr  Fowler  said  he  wished  to  make  quite 
clear  what  this  action  meant.  "It  means  that 
we,  as  a  Government,  put  the  safety  of 
patients  first  —  ahead  of  every  other 
consideration.  It  means  that  the  legal 
loophole  that  has  been  exploited  will  be 
closed.  You  are  only  too  aware  that  the 
intention  behind  the  law  has  been  flouted. 
We  are  in  total  agreement,  I  believe,  that 
this  must  be  stopped. 

"You  will  be  the  first  to  appreciate  —  as  I 
do  —  that  problems  will  still  remain.  We  are 
seeking  ways  to  bring  to  an  end  the 
circumstances  in  which  the  NHS  pays  a 
pharmacist  a  higher  price  for  a  drug  which 
has  been  bought  cheaply  abroad  and 
imported  to  this  country.  [The  diners  here 
gave  perhaps  the  longest  and  loudest 
applause  of  the  evening].  We  are  committed 
to  urgent  discussions  with  the  pharmacist." 

Earlier  Mr  Wing  had  made  an  urgent 
call  for  realism  on  tr  ■>  Dart  of  the 
Government  in  dealing  with  the  industry's 
new  problems.  He  said  the  recent  Review 
Board  report  on  government  contracts  had 
no  real  relevance  to  the  industry,  because 
no  company  had  a  contract  with  the  DHSS. 

That  was  why  he  was  suggesting  that  the 
Review  Board  "proposes  possibly  more 
generous  and  certainly  more  secure  criteria 
than  individual  companies  enjoy  in  this 
industry,  particularly  as  the  criteria  is  based 
solely  on  the  DHSS  allowable  costs  and 
capital  and  not  on  the  actual  operating 
basis." 

The  board  has  proposed  that  in  a  secure 
contractual  situation  a  company  with  a 
contract  of  a  risk  nature  should  have  a 
target  return  on  capital  of  about  1 7  per  cent 
—  and  could  gain  still  more  on  the  basis  of 
efficiency.  Alternatively,  if  the  return  falls  by 
1 0  per  cent  it  can  be  re-negotiated. 

Mr  Wing  said:  "The  target  returns  to  be 
operated  now  for  individual  companies  are 
at  about  the  same  level  with  up  to  one-third 
more  for  efficiency  and  achievement 
producing  an  overall  industry  average  of 
2 1  per  cent.  But  there  would  be  no 
guarantees  if  things  went  wrong. 

Mr  Fowler  said  later  that,  as  pressure  on 
the  health  service  grew,  the  need  to  secure 
value  for  money  became  increasingly 
important. 

Chemist  &  Druggist  1 4  April  1 984 


". . .  mind  you,  I've  got  my  doubts  about  this  chap!" 


Import  controls: 
clearer/nearer 

The  final  plans  for  a  new  Order  to 
limit  exemptions  on  imported 
medicines,  and  to  establish  a  modified 
licensing  system  for  medicines 
"parallel  imported"  from  European 
Community  countries,  were 
announced  last  week  by  Mr  Norman 
Fowler,  Secretary  for  Social  Services. 

The  original  proposals  were  published 
for  consultation  in  December  (C&D 
December  1 7/24/3 1 ,  p.  1 084).  As  a  result  of 
the  consultation  the  plan  had  been 
strengthened,  Mr  Fowler  said.  "The 
response  to  the  consultation  document  MLX 
1 50  revealed  general  support  for  our 
proposals  but  sharp  differences  of  opinion 
about  how  tight  the  safeguards  needed  to 
be.  Our  intention  remains  to  control  the 
safety  of  parallel  imports  of  medicinal 
products  by  means  of  a  new,  and  more 
tightly  drawn,  Licence  Exemption  Order. 
At  the  same  time  we  intend  to  extend  the 
existing  system  of  licensing  under  the 
Medicines  Act  to  imports  from  EEC 
countries. 

"Our  aim  is  to  ensure  that  in  future  all 
drugs  dispensed  in  this  country,  whatever 
their  origin,  comply  with  our  strict  standards 
of  safety  control."  Mr  Fowler  said  parallel 
importers  would  be  reguired  to  state  where 
they  obtained  their  medicines,  and  to 
declare  if  they  intended  to  repackage  them. 

Imports:  FPC 
warns  chemists 

Dudley  Family  Practitioner 
Committee  has  written  to  pharmacists 
warning  them  that  in  certain 
circumstances  by  dispensing  parallel 
imports  they  may  breach  their  terms 
of  service  and/or  the  labelling 
regulations. 

The  warnings  come  in  a  guidance  on 
parallel  imports.  Pharmacists  are  advised 
that  if  they  dispense  a  proprietary  drug 
which  varies  slightly  in  name  from  the 
prescribed  drug  they  may  be  in  breach  of 
their  terms  of  service  unless  they  have 
obtained  permission  from  the  prescriber  to 
do  so  and  endorsed  the  script  accordingly. 

Where  a  generic  drug  is  prescribed  the 
FPC  says  that  supplying  a  parallel  import 
does  not  represent  a  breach  of  terms  of 
service  providing  it  conforms  with  the 
relevant  specifications.  And  if  a  pharmacist 
supplies  a  drug  in  a  container  with 
inadeguate  information  and  instructions  in 


The  scheme  would  ensure  that  existing 
schemes  about  labelling  of  medicines  also 
applied  to  parallel  imports. 

The  new  measures  would  be  introduced 
simultaneously  in  the  next  few  weeks,  Mr 
Fowler  said.  The  new  Order  would  replace 
an  existing  licence  Exemption  Order  — 
1 46 1  —  which  had  been  used  to  cover  the 
importation  of  substantial  guantites  of 
medicines  which  were  identical  or  virtually 
identical  to  ones  already  licensed  and 
marketed  in  the  UK. 

It  would  exempt  small  guantities  of 
unlicenced  products  imported  for  stock 
against  prescription. 

Mr  Fowler  said  the  licensing  scheme  for 
parallel  imports  provides  that  these  must  be 
licensed  in  an  EEC  Member  State  and  must 
have  no  different  therapeutic  effect  from  the 
product  already  licensed  in  the  UK.  "The 
importer  must  provide  details  of  the  imports 
and  they  will  be  subject  to  the  same 
conditions  on  storage,  distribution, 
packaging,  labelling  and  inspection  as 
medicines  which  have  been  manufactured 
in  the  UK. 

"Together  the  Order  and  the  scheme 
will  remove  doubts  which  have  been 
expressed  about  the  safety  of  imported 
medicines,  but  without  making  it  impossible 
for  doctors  and  dentists  to  obtain  licensed 
medicines  from  overseas  which  they  wish  tc 
prescribe  for  individual  patients." 

A  letter  is  being  sent  to  holders  of  the 
existing  exemptions  advising  them  how  to 
apply  either  for  exemptions  under  the  new 
order  or  for  product  licences  for  parallel 
imports,  whichever  is  appropriate. 


English,  he  will  be  in  breach  ot  labelling 
regulations. 

Pharmaceutical  Services  Negotiating 
Committee  secretary  Stephen  Axon  says 
the  Committee  has  written  to  the  DHSS  on 
the  matter.  He  says  labelling  regulations, 
and  leaflets  accompanying  medicines,  have 
nothing  to  do  with  terms  of  service.  "It  is 
somewhat  contradictory  for  the  Minister  to 
say  he  is  going  to  recover  parallel  import 
monies  from  pharmacists,  when  apparently, 
he  could  in  effect  be  condoning  a  breach  of 
terms  of  service." 

The  DHSS  believes  the  Dudley  FPC's 
advice  is  based  on  a  memo  prepared  by  the 
chairman  of  the  Society  of  FPC 
Administrators.  However  Departmental 
officials,  who  were  asked  for  their  views 
when  the  memo  was  prepared,  have  not 
seen  the  finished  document. 

□  PSNC  has  asked  for  an  immediate 
meeting  with  the  Secretary  of  State  on 
parallel  imports. 

□  The  Pharmaceutical  Services  Negotiating 
Committee  this  week  sent  the  new  contract 
proposals  to  local  pharmaceutical 
committees  for  discussion. 


Opposition  for 
Safeway 


List  transfers 


Lincolnshire  Family  Practitioner  Committee 
is  putting  into  operation  a  scheme  to  cope 
with  straightforward  cases  of  patients  who 
wish  to  transfer  to  a  doctor's  dispensing  list. 

In  such  circumstances  the  FPC 
administrator  will  send  dispensing  sub- 
committee members  his  suggestion  as  to 
their  likely  decision,  based  on  case  history, 
together  with  background  information.  DSC 
members  then  have  1 4  days  in  which  to 
object.  If  they  do  not,  the  transfer  will 
proceed  and  be  ratified  at  their  next 
meeting.  DSC  member  Noel  Baumber  says 
the  scheme  will  speed  decision  making  in 
the  patient's  interests  and  also  save 
members  from  meeting  unnecessarily  to 
decide  open  and  shut  cases. 

I  Unichem  managing  director  Peter 

Dodd  says  they  will  wait  to  see  what 
practical  effects  the  new  licensing 
arrangements  and  exemption  order  will 
have.  "We  will  still  seek  to  resist  getting 
involved  in  parallel  importing  if  we  can." 

He  says  he  is  not  surprised  at  Press 
reports  that  various  parallel  importers  are 
pleased  with  the  latest  DHSS  proposals. 
"They  can't  pretend  they  don't  approve  but 
whether  they  can  comply  with  the  various 
regulations  is  another  matter. 
■  Green  light  for  Green  Paper:  The 
Secretary  for  Social  Services  has  confirmed 
that  he  will  be  publishing  shortly  a  Green 
Paper  on  long-term  changes  in  FPS 
together  with  the  Binder  Hamilyn  Report 
(C&D,  April  7,  P648). 


Rotherf ield  parish  council  is  opposing 
Safeway 's  application  to  open  a 
pharmacy  in  Crowborough,  East 
Sussex. 

Members  felt  the  proposal  could 
jeopardise  the  viability  of  small  rural 
pharmacies.  Rotherfield  is  three  miles  from 
Crowborough  and  has  one  pharmacy, 
which  the  council  does  not  want  to  lose. 
There  are  no  dispensing  doctors. 

A  spokesman  for  the  council  told  C&D 
that  it  was  not  trying  to  interfere  with 
Crowborough's  development  but  had  been 
asked  for  its  opinion  by  the  East  Sussex 
Family  Practitioner  Committee  through 
which  Safeway  made  the  application  for  a 
pharmacy.  Crowborough  parish  council 
has  raised  no  objection,  although  concern 
was  expressed  that  the  service  provided  by 
the  pharmacies  already  in  the  town  could  be 
jeopardised. 
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NEWS! 


NPA  says  #no#to 
import  register 

The  Board  of  the  National 
Pharmaceutical  Association  has 
endorsed  a  decision  by  the 
Pharmaceutical  Services  Negotiating 
Committee  not  to  compile  a 
pharmacist  register  of  non-users  of 
parallel  imports. 

A  very  wide  ranging  discussion  on  the 
subject  of  parallel  imports  took  place  at  last 
month's  Board  meeting.  The  possibility  of 
the  compilation  of  a  register  of  pharmacists 
prepared  to  state  (if  necessary  on  oath)  that 
they  were  not  handling  parallel  imported 
medicines  was  at  issue. 

Mr  D.  Sharpe  said  that  PSNC  had 
considered  such  a  step  and  had  decided, 
regretfully,  not  to  proceed  for  three 
reasons.  Firstly,  because  it  would  probably 
be  a  registerable,  restrictive  agreement; 
secondly,  because  pharmacists  might  be 
supplied  with  parallel  imported  medicines 
by  a  wholesaler  and  dispense  them  without 
knowing  they  were  doing  so;  and  thirdly, 
because  any  attempt  by  the  Government  to 
pay  pharmacists  at  low  rates  for  parallel 
imported  medicines  would  amount  to 
unlawful  discrimination  and,  hence,  would 
be  prohibited  under  the  Treaty  of  Rome. 

The  NPA  Board  was  in  complete 
agreement  with  the  PSNC  and  the  reasons 
for  its  decision  on  this  point. 

Mr  Sharpe  also  reported  that  the  DHSS 
had  suggested  there  should  be  an  inquiry 
into  parallel  importing  [There  have  been  no 
PSNC  moves  for  an  inquiry]  and  that  this 
might  be  followed  by  an  "across  the  board 
clawback".  He  had  written  a  strongly 
worded  letter  to  the  Minister  (as  PSNC 
chairman)  informing  him  that  such  a 
clawback  was  totally  unacceptable  to  PSNC 
because  the  vast  majority  of  pharmacies 
were  not  handling  parallel  imported 
medicines. 

There  was  also  a  discussion  about  the 
likely  need  for  a  strong  and  urgent  political 
lobby  against  parallel  importation.  NPA  is  to 
prepare  a  draft  policy  document  on  the 
subject  of  parallel  importing  to  be  used  if 
necessary  in  support  of  a  political  lobby. 

Mr  Gellman  pointed  out  that  in  the 
present  situation  products  manufactured  in 
this  country  should  have  labels  only  in 
English.  The  Board  decided  that  a  letter  be 
sent  to  Allen  and  Hanburys  Ltd  asking  them 
to  label  all  their  UK  licensed  products  only 
in  English. 

Adverse  publicity:  Reaction  from 
members  to  the  Daily  Mail  "Drugs  rip  off  by 
chemists"  story  had  varied  from  those  who 
wished  the  NPA  to  expel  parallel  importers 
from  membership  to  those  at  the  other 
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extreme  who  complained  that  the  NPA  had 
not  done  more  to  defend  and  protect 
members  who  had  been  supplying 
imported  products. 

The  Board  was  informed  that  a  Press 
release  had  been  issued  on  the  day  that  the 
item  had  appeared  and  that  the  director, 
Tim  Astill,  was  interviewed  on  the  "You  and 
Yours"  programme  on  Radio  4.  He  had  also 
recorded  an  interview,  part  of  which  was 
broadcast  during  Channel  4  news  on  the 
same  evening. 

Service  committee  case.  The  Board  is  to 
seek  further  background  information 
following  a  re-examination  of  the  case 
involving  a  Yorkshire  member  who  had 
misread  meg  for  mg  and  had  dispensed  a 
1 , 000-fold  overdose  of  atropine  (C&D, 
March  4,  p543). 

The  Chemist's  Defence  Association  had 
settled  the  third-party  claim  but  the  patient 
had  also  complained  to  the  FPC.  The  FPC 
found  that  the  member  had  been  in  breach 
of  his  terms  of  service  and,  on  the 
recommendation  of  the  service  committee, 
had  recommended  withholding  £3,000. 

The  member  had  appealed  against  this 
withholding  by  writing  to  the  Secretary  of 
State  and  the  NPA  had  supported  his 
appeal.  The  appeal  had  been  turned  down. 

During  the  discussion  of  this  case  grave 
concern  was  expressed  by  a  number  of 
Board  members  at  the  amount  of  the 
withholding  following  what  appeared  to 
have  been  a  genuine  error  or  oversight 
rather  than  any  deliberate  or  willful  breach 
by  the  pharmacist  of  his  terms  of  service. 
Advertising  campaign.  There  would  be 
a  substantial  "burst"  during  the  summer 
season  which  would  feature  two  new 
magazine  advertisements  (C&D,  March  3 1 , 
p. 603).  It  was  agreed  that  the  advantages  of 
buying  medicines  in  a  pharmacy  would 
continue  to  be  stressed  in  the 
advertisements.  The  agency  was  asked  to 
make  another  attempt  to  include  resale 
price  maintenance  in  a  form  that  would  be 
accurate  and  easily  understood  by 
consumers. 

Taylor  Nelson  had  completed  their 
telephone  interviews  with  just  over  one 
hundred  randomly  selected  NPA  members. 
A  summary  of  their  findings  showed  that  the 
campaign  still  had  the  support  of  a  very 
large  majority  of  the  membership.  About 
half  the  membership  would  be  prepared  to 
increase  their  contribution  in  order  to 
finance  a  television  campaign. 
National  Chamber  of  Trade.  The  Board 
decided  to  make  an  additional  donation 
voluntarily  towards  NCT  funds  bearing  in 
mind  the  value  of  the  NCT  service. 
Rural  prescriptions  notice.  It  was  agreed 
to  make  available  a  free  window  notice 
aimed  at  reminding  the  public  that 
everyone  is  entitled  to  have  their  scripts 
dispensed  at  a  pharmacy. 


Ventolin:  Glaxo 
restrain  Irving 


Beecham  Group  have  commenced 
High  Court  proceedings  against 
Misseltem  Ltd  of  20  Westlands  Grove. 
Porchester,  Hampshire,  for  the  alleged 
infringement  of  Beecham's  UK 
amoxycillin  patent. 

Last  week  Mr  Justice  Whitford  granted 
Beecham  an  interim  injunction  and  allowed 
Beecham's  solicitors  to  search  Misseltem's 
premises  and  remove  stocks  of  Bristamox. 
The  case  was  due  to  be  continued  at  a 
further  hearing  on  April  1 1  as  C&D  went  to 
press. 

Bristamox  is  Bristol  Laboratories'  brand 
of  amoxycillin  sold  in  France. 
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Glaxo  Group  Ltd  and  two  of  its 
subsidiaries  have  accepted  £2.000, 
inclusive  of  damages  and  costs,  in 
settlement  of  a  High  Court  action 
against  Irving  Chemists  Ltd  alleging 
infringement  of  copyright  and 
passing-off. 

The  action  is  one  of  a  number  brought 
by  Glaxo  Group,  Glaxo  Operations  UK 
and  Allen  &  Hanburys  Ltd,  arising  out  of  the 
alleged  counterfeiting  of  foreign-produced 
Ventolin  inhalers. 

Mr  Justice  Nourse  last  week  approved 
terms  under  which  Irving  Chemists  also 
agreed  to  permanent  orders  restraining 
them  from  selling,  advertising,  distributing 
or  dealing  in  inhalers  in  a  get-up  which  is 
the  same  or  confusingly  similar  to  the 
packaging,  leaflets  or  labels  used  by  the 
plaintiffs  for  their  Ventolin  inhalers  sold  in 
this  country. 

Other  terms  restrain  Irving  Chemists 
from  infringing  copyright  in  the  get-up  and 
from  passing-off  inhalers  not  produced  by 
the  plaintiffs  for  sale  in  the  UK.  The 
injunctions  do  not  prevent  Irving  Chemists 
dealing  in  inhalers  manufactured  and 
packaged  by  or  with  the  consent  of  the 
plaintiffs. 

Irving  Chemists  will  deliver  up  to  the 
plaintiffs'  solicitors  all  infringing  materials  by 
April  20  and  swear  a  statement  giving  the 
names  and  addresses  of  suppliers  and 
customers  of  the  inhalers  and  infringing 
material. 

They  also  agreed  to  disclose  the  identity 
of  the  printer  commissioned  to  produce 
certain  of  the  exhibits. 

The  schedule  to  the  order  also  contained 
a  number  of  contractual  undertakings. 

Beecham  act 
on  Bristamox 


IHTOPICAL  REFLECTIONS™ 

by  Xrayser 


Generics  List 


All  UK  subscribers  should  by  now  have 
received  the  new  C&D  "Generics"  List, 
which  replaces  the  section  on 
Pharmaceutical  Interface  Product  Codes 
previously  published  in  the  back  of  the 
monthly  Price  List. 

In  addition  to  PIP  codes,  the  new  list 
contains  Drug  Tariff  (England  &  Wales) 
prices  for  generics  at  the  time  of  going  to 
press  and,  as  an  additional  service,  these 
prices  will  be  updated  monthly  through 
C&D  Price  Supplements.  All  the  prices 
have  been  made  available  with  the  co- 
operation of  PSNC. 

The  list  of  pharmaceutical 
wholesalers  accepting  PIP  coded  orders 
—  which  will  be  found  at  the  back  of  the 
Generics  List  —  demonstrates  the 
growth  of  this  facility  since  the  National 
Pharmaceutical  Association  took  the 
initiative  to  create  the  code  in  1 982.  The 
wholesalers  are  at  various  stages  of 
development  with  their  computerised 
ordering  systems,  but  several  major 
groups  are  already  using  PIP  code  as 
their  primary  code,  while  others  are 
using  it  for  the  original  interfacing 
purpose,  thus  allowing  the  independent 
pharmacist  to  avoid  "tying-in"  and  loss  of 
ordering  flexibility.  For  those  new  users 
not  familiar  with  the  code's  origin, 
structure,  maintenance,  etc,  a  brief 
historical  outline  is  provided  at  the  front 
of  the  Generics  List. 

The  NPA  is  currently  investigating 
future  needs  of  code  users  —  particularly 
community  pharmacies  planning  to 
install  computerised  point-of-sale 
systems.  Further  details  can  be  obtained 
from  the  code  administrator,  Mr  Brian 
Dosser,  at  NPA's  St  Albans  HQ. 

The  next  full  Generics  List  will  be 
published  in  October,  but  updates  will 
appear  in  the  Price  Supplement. 

We  again  apologise  for  late  delivery 
of  the  April  Price  List  (as  explained 
March31,p592). 


Premises  fall 


The  number  of  registered  pharmacies  fell 
for  the  third  month  running  with  a  drop  of 
six  in  March.  With  a  net  fall  of  29  premises 
since  the  beginning  of  the  year  there  are 
now  10,928  pharmacies  on  the  Register. 

In  March  20  shops  opened  up  in 
England  (three  in  London)  and  22  closed 
down  (four  in  London).  Four  pharmacies 
loined  the  Register  in  Scotland,  but  five  left 
In  Wales  there  were  three  closures. 


Acting  

I  hope  you  all  read  John  Davies'  letter  about 
the  parallel  import  non-users  register  last 
week.  Like  many,  he  is  puzzled  at  why  there 
appears  to  have  been  no  guidance  from  any 
of  our  leaders  on  the  matter,  a  statement 
which  a  good  many  would  accept  as  a  self 
evident  truth,  as  they  hurried  onto  the  rest 
of  the  letter. 

But  it  isn't  true,  as  Mr  Davies  must  know 
perfectly  well.  In  the  first  place  the  NPA,  via 
its  indemnity  insurance  scheme  conditions, 
has  made  it  crystal  clear  that  the  PI  boys 
have  no  cover  for  product  shortfalls  and 
any  conseguent  actions  taken  against  the 
dispensing  contractor  (see  p706).  The 
Society's  attitude,  while  not  exactly  a  ball  of 
fire,  has  been  made  clear  enough.  And  it  is 
common  knowledge  PSNC  is  actively 
working  on  a  detailed  report  with  DHSS  on 
ways  of  regularising  and  containing  the 
problem. 

I  think  we  are  all  disappointed  that  no- 
one  seemed  able  to  stand  on  a  box,  and  by 
simply  telling  the  problem  to  go  away, 
instantly  solve  it.  Unreal  expectations.  Just 
as  unreal  as  sending  two  quid  with  your 
name  in  an  envelope  to  the  RPA  to  be 
registered  as  a  "goodie?"  So  now  we  have 
1 00  declared  goodies. . .out  of  ten  thousand 
contractors. 

How  can  one  dedicated  man  collate  all 
the  material,  mount  a  proper  campaign,  run 
a  business,  represent  the  rural  contractors, 
represent  his  area  contractors  on  an  LPC 
and  do  justice  to  those  who  trust  him  to  take 
on  yet  another  full  time  challenge?  It  is  no 
attack  on  RPA  or  its  officers  to  point  out  that 
those  who  cheerfully  part  with  all  of  two 
quid,  are  now  egually  cheerfully  going  to  sit 
on  their  bots,  expecting  all  the  work  to  be 
done  with  very  little  further  effort  on  their 
part. 

It  is  my  view  that  the  task  of  organising  a 
full-blooded  professional  reaction  to  parallel 
importing,  should  have  been  started  by  the 
Society,  by  a  directive  to  all  branch 
secretaries  to  call  a  meeting  and  take  names 
of  those  who  declared  they  were  not 
importing  and/or  were  willing  to  open  their 
books  for  scrutiny.  Within  a  month  we 
would  have  gauged  the  depth  of  feeling,  the 
numbers  of  contractors  involved  and  given 
the  Society,  which  in  reality  has  to  work 
hand  in  hand  with  PSNC,  a  proper  lever  to 
ensure  that  individual  pharmacist  non- 
importers  and  associate  non-importing 
companies,  would  neither  be  penalised  by 
deductions  from  agreed  NHS  payments  to 
cover  any  averaged  corrections,  nor 
penalised  by  default  if  importers  were 
allowed  to  get  away  with  their  illicit  profits. 
Of  course  it  would  be  too  much  to  expect 
the  Society,  as  we  have  known  it,  to  get 


actively  involved  in  anything  faintly 
controversial,  or  beneficial  to  its  contracting 
members  (get  it?)  (Perhaps  I  should  see  a 
shrink?).  But  we  are  having  an  election  soon 
with  twenty-four... 


Candidates 

It's  enough,  isn't  it?  What  do  they  all  stand 
for,  that's  what  I  want  to  know?  I  hope  that 
one  at  least  intends  to  change  the  stultifying 
nonsense  of  no  pre-election  statements  from 
prospective  members  during  the  run-up 
time.  In  itself  such  a  change  would  warrant 
a  vote  so  we  could  have  our  journals  vivid 
with  the  delights  of  real  hustings! 

There  should  have  been  25  candidates 
really,  but  by  some  oversight  I  was  not 
asked  to  stand.  Just  as  well  really,  because 
to  retain  my  anonymity  I  would  have  had  to 
wear  a  mask  and  put  on  a  funny  voice.  But 
just  think  of  the  headlines  you  might  have 
seen  in  a  few  years  time... "President  of 
Society  —  Xrayser  —  sacks  executive, 
brings  in  McGregor"  :  "Maggie 
furious"  :  "Minister  of  Health  resigns"... ": 
New  charter  granted  in  Government  peace 
moves"  :  . . .  "PSNC  hands  over  negotiations 
to  president"...  and  finally,  inevitably, 
"Nation  mourns. .  .President  Xrayser 
assassinated!"  . .  ."Statue  erected  in  foyer  of 
DHSS"... as  a  warning? 


Doctorwise 


My  minister  is  entitled  to  be  called  Doctor, 
and  in  fact  expects  to  be.  Whether 
everyone  thinks  him  pretentious  or  not  is 
immaterial,  but  after  a  first  introduction  I 
have  never  heard  of  anyone  mistaking  him 
for  a  medic.  I  have  two  customers,  doctors 
of  science  employed  in  local  industry,  who 
use  their  titles  with  matter-of-fact  pride  in  ' 
recognition  of  their  qualification.  They 
apparently  have  no  hang-ups  about 
informing  people  that  they  are  not 
Batchelors  of  Medicine.  And  neither  should 
those  of  us  who  have  genuinely  earned  the 
right  to  call  themselves  "Doctor." 

Yes,  people  might  initially  think  of  them 
as  "Doctors,"  meaning  medically  qualified, 
but  is  the  Society  seriously  suggesting  that 
these  pharmaceutical  graduates,  the  flowers 
of  our  profession,  would  allow  such  a 
misapprehension  to  pass  without 
correction?  It  is  a  despicable  suggestion. 

Fortunately  the  matter  has  to  be  put  as  a 
report  to  the  Society's  next  annual  meeting 
on  May  16.1  must  point  out  that  members 
are  going  to  be  asked  to  approve  that  the 
title  "Doctor"  shall  not  be  used  on  fascias  or 
on  dispensing  labels  by  those  pharmacists 
entitled  to  do  so.  And  ours  is  a  proud  and 
worthy  profession?  Sick,  sad  and  gutless 
more  like. 
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Daynovite 
sachets 

Manufacturer  Arthur  H.  Cox  &  Co  Ltd, 
Whiddon  Valley,  Barnstaple,  Devon 
Descripton  High  potency  B  complex  and 
C  vitamins  dietary  supplement.  Each  sachet 
contains  thiamine  mononitrate  25mg, 
riboflavine  12.5mg,  nicotinamide  20mg, 
pyridoxine  hydrochloride  lOmg,  calcium 
pantothenate  20mg,  cyanocobalamm 
5mcg,  ascorbic  acid  500mg.  Sachets 
contain  pale  orange  coloured  effervescent 
granules 

Indications  Treatment  of  potential  water- 
soluble  vitamin  deficiencies  and  their 
symptoms 

Dosage  Dissolve  granules  in  a  tumblerful  of 
cold  water  (300ml)  and  take  while  still 
effervescing.  Adults  and  children  over  12: 
the  contents  of  up  to  two  sachets  a  day. 
Children  6- 1 2  years:  the  contents  of  one 
sachet  daily.  Not  recommended  for  children 
under  six 

Precautions  Pyridoxine  may  antagonise 
the  action  of  levodopa  in  Parkinsons 
disease.  Each  sachet  contains  the  eguivalent 
of  14.5mmol  sodium  and  care  should  be 
taken  in  patients  with  restricted  sodium 
intake 

Packs  Cartons  of  30  sachets  (£2.20  basic 
NHS) 

Supply  restrictions  GSL 

Issued  April  1984  

Vista  methasone 
drops 

Manufacturer  Richard  Daniel  &  Son  Ltd, 
Mansfield  Road,  Derby  DEI  3RE 
Description  Clear  colourless  sterile 
solution  containing  0. 1  per  cent  w/v 
bethamethasone  sodium  phosphate 
presented  in  a  non-breakable  plastic 
dropper  with  a  screw  cap  and  pilfer  proof 


seal 

Indications  Treatment  of  inflammatory 
non-infected  conditions  of  the  eye,  ear  or 
nose 

Dosage  Eye:  initially  1  -2  drops  to  be 
instilled  every  two  hours.  Freguency  of 
administration  should  be  reduced  once 
condition  is  under  control.  Ear:  initially  2-3 
drops  every  three  to  four  hours.  Reduce 
dosage  freguency  when  condition  is  under 
control.  Afose:  2-3  drops  into  each  nostril 
twice  daily  as  reguired 
Contraindications  Should  not  be  used 
where  viral,  fungal,  tuberculous  or  purulent 
conditions  of  the  eye  are  present.  Not 
recommended  in  patients  with  glaucoma. 
Contains  benzalkonium  chloride  and  should 
not  be  used  by  soft  (hydrophilic)  contact 
lens  wearers.  Do  not  use  in  the  ear  if  the 
eardrum  is  perforated.  Topical  steroids 
should  not  be  used  extensively  in 
pregnancy 

Warnings  Not  recommended  for  persons 
with  a  family  history  of  glaucoma.  Erosion  of 
the  cornea  and  cataracts  have  been 
reported  in  a  few  cases  after  prolonged  use 
of  topical  corticosteroids  in  the  eye.  Should 
not  be  used  more  than  four  weeks  after 
opening  the  bottle 

Packs  Polythene  dropper  bottle,  (5ml 
£0.55,  10ml  £0.90) 

Supply  restrictions  Prescription  Only 
Issued  April  1984. 


Locoid 
Lipocream 


Brocades  have  added  Locoid  Lipocream  to 
the  Locoid  range  of  products.  It  contains 
0. 1  per  cent  hydrocortisone  1 7-butyrate  in 
a  fatty  cream  base  —  a  70  per  cent  oil  in 
water  emulsion  (30g,  £1 .95  basic  NHS). 

The  base  promotes  both  hydration  of  the 
stratum  corneum  and  suppleness  of  dry, 
scaly,  excoriated  skin,  the  company  says. 
This  POM  product  is  said  to  be  particularly 
suited  for  use  on  dry  subacute  and  chronic 
lesions  or  for  those  patients  with  mixed 


lesions.  Indications,  contraindications,  and 
side  effects  are  as  for  Locoid  cream  and 
ointment.  Brocades  (Great Britain)  Ltd, 
WestByfleet,  Surrey  KT 14  6RA 


BRIEFS 


Calcitare:  the  melting  point  of  the  gelatin 
diluent  has  been  reduced  to  4°C  to  help 
with  reconstitution  and  administration. 
Batches  of  Calcitare  with  the  new  diluent 
will  be  supplied  when  present  stocks  are 
exhausted  during  April.  Armour 
Pharmaceutical  Co  Ltd,  St  Leonards  House, 
St  Leonards  Road,  Eastbourne,  Sussex 
BN21  3YG. 

Actinac:  this  product  for  the  treatment  of 
acne  is  now  being  marketed  by  Cassene 
Ltd,  Roussel House,  Wembley,  Middlesex 
HA90NF. 

Antistin-Privine:  the  spray  is  now 
distributed  in  1 0ml  plastic  nebulisers  which 
replace  the  1 4ml  packs.  Trade  and  retail 
prices  remain  the  same  at  £0.46  and  £0.79 
respectively.  The  carton  has  also  been 
redesigned.  Antistin-Privine  drops  will 
change  to  a  1 0ml  pack  when  stocks  of  the 
1 4ml  bottle  are  exhausted.  CIBA  Consumer, 
Pharmaceuticals,  Wimblehurst  Road, 
Horsham,  West  Sussex  RH 12  4AB. 

Serophene:  these  tablets  (clomiphene 
50mg)  are  now  available  in  packs  of  1 00 
(£36).  Serono  Laboratories  (UK)  Ltd,  2 
Tewin  Court,  Welwyn  Garden  City,  Herts 
AL71AU. 

Pethidine  tablets  25mg:  The  blister 
packing  of  500  tablets  consisting  of  1 0  X  50 
tablets  in  a  labelled  outer  carton,  has  now 
been  replaced  by  1 0  X  50  tablets  (basic 
NHS,  £6.60)  in  an  unlabelled  shrink  wrap. 
The  packing  of  50  tablets  (5  x  10)  (basic 
NHS,  £0.66)  in  a  labelled  transparent 
plastic  carton  has  been  replaced  by  a 
labelled  card  carton.  Roche  Products  Ltd, 
Broadwater  Road,  Welwyn  Garden  City, 
Herts. 


COUNTERPOINTS 


Mess  disposal 


More  fun  and  less  mess  is  to  be  the  launch 
platform  of  a  plastic  wipeable  and 
disposable  bib. 

Bibbles  are  for  children  up  to  3  years 
and  are  made  to  British  Standards 
Approval.  Two  designs  are  available  —  a 
"princess"  print  featuring  a  frilly  dress  and 
pearl  choker  and  a  "DJ"  print  which  has  a 
dinner  jacket  and  bow-tie  design. 

Both  bibs  have  pockets  at  the  bottom. 
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Convenient  for  travelling,  the  bibs  (£  1 ) 
come  in  packs  of  10.  Suberry 
Developments  Ltd,  50  Wells  Street,  London 
W1P3FD. 


New  POS  from 
May  &  Baker 

An  up-dated  acrylic  display  stand,  shelf 
talkers,  and  re-designed  home  and  holiday 
healthcare  leaflets  make-up  the  new  range 


of  POS  material  from  May  &  Baker.  The 
merchandiser  holds  approximately  eight 
packs  of  Brulidine,  Avomine,  Anthisan  and 
Anthical. 

An  information  leaflet  stored  at  the  side 
of  the  display  unit  advises  consumers  to  ask  j 
pharmacist's  advice  on  general  health 
matters  and  offers  a  free  pack  of  home 
healthcare  leaflets. 

The  holiday  healthcare  leaflets  will  be 
distributed  through  a  leaflet  pack  as  well  as 
in  three  million  holiday  ticket  wallets.  May& 
Baker  Ltd,  Dagenham,  Essex. 
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60  naturtabs 

Selenium 

50  meg 

Contossium 


30  naturtabs 

Vitamin  C  with 

Rose  Hips  and  Acerola 


)0  mg 


60  naturtabs 

Vitamin  B6 

100  mg 

Contossium 


Hair  Nutrition 

Contossium 


:antassium  NATURTABS 
Jl  the  Vitamins  vou  need 


ks  a  busy  Pharmacist  you  don't  have  to  worry  about  your 
\  vitamin  and  mineral  sales  if  you  stock  Cantassium 
turtabs.  Your  customers  know  about  the  purity  and  value 
eady  We  have  told  them  in  our  advertising.  And  the 
ssage  is  re-inforced  on  the  eye-catching  blister  packs  which 
ry  the  unique  symbols  for  health  as  a  guarantee. 
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nceived  as  foods,  with  a  comprehensive  range,  Cantassium  Naturtabs  give  good  profit  margins  and 
re  is  dietary  information  and  point  of  sale  material  available  too. 

t  Cantassium  on  the  shelf  and  see  the  results  in  healthy  profits. 

hnical  back-up  is  available  on  01-870  0971  from  Pharmacists  Dr  Robert  Woodward  and  Roger  Baxter. 


You  can  depend  on  DENDRON 


e  Distributors 
ndron  Limited 


Dendron  Limited 

94  Rickmansworth  Road  Watford  Herts  WD1  7JJ 


(0923  29251) 


"It's  a  quality  product, 
expertly  blended  to  keep  you 
the  way  nature  intended." 

B  E  Swale  -  J N  Murray  Ltd,  Cumbria 

"It's  the  best  new 
product  for  years  and  tastes 
delicious." 

D  Webb  MPS- Nottingham 

"Slim  and  satisfied 
customers  leave  us  with  fat 
and  satisfying  profits." 

Ms  K  Bradley  -AE  lie,  Essex 

"At  last  it  is  a  treat  I  can 
recommend  to  all  young,  old, 
diabetic  or  overweight." 

Mrs  L  Beech  -  Bannister  &  Thatcher, 
Staffs 

"Special  Recipe 
chocolate  fills  a  special  need, 
on  my  counter  and  in  my 
customers'  diet." 

A  Withers  -  A  Withers,  Hudderstield 


>F OUR  SUCCESS?... 


"It  brings  back  the 
sweetness  to  slimmers." 

Ms  S  Duncan  -  Lewis  J  Duncan, 
Aberdeen 

Now  I  can  say  spoil 
yourself,  not  your  figure,  and 
stay  fit  not  fat." 

Mrs  J  A  Jenkins  M  P  S  -  S  Glamorgan 

In  one  product  I  can 
satisfy  the  chocolate 
requirements  of  all  my 
customers." 

S  Cartwright  -  WS  Abernethy, 
Manchester 
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chocolate  eaters 


COUNTERPOINTS  AT  HELFEX 


Booker's  basic 
vitamins  and 
sports  range 

Booker  Health  Products  launched  a  number 
of  new  items  at  Helfex  this  week. 

Under  the  Healthcrafts  label  is  an 
introductory  range  of  1 0  basic  dietary- 
supplements  for  people  new  to  the  idea  of 
taking  such  products,  including  vitamin  C 
300mg  (50  tablets  £1 .45),  vitamin  E  lOOiu 
(60  capsules  £  1 .45),  B  complex  (90  tablets 
£1.25),  vitamin  B6  (90  tablets  £1 .59), 
chewable  multivit  (60  £  1 .59),  iron  plus  (90 
tablets  £  1 .55),  cod  liver  oil  (90  capsules 
£1 .45),  kelp  (240  tablets  £1 .49),  brewer's 
yeast  300mg  ( 1 80  tablets  £0.75)  and 
lecithin  ( 1 20  capsules  £  1 .49). 

In  June  a  new  range  of  sports  nutrition 
products  will  be  available  under  the 
Sportscraft  brand.  There  will  be  a 
chocolate-flavoured  muscle  build  protein 
for  use  in  conjunction  with  a  training 
programme  (5  x  25g  sachets  £1 .55),  a  high 
energy  drink  containing  maltodextrins  (5, 
£1 .55),  a  balanced  electrolyte  drink 
containing  carbohydrates,  sodium  and 
potassium  salts  (£  1 .65)  and  a  rapid 
recovery  drink  containing  carbohydrates, 
vitamins  and  minerals  (£1 .99).  According  to 
Mr  A.J.  Cook,  Booker's  marketing 
manager,  sports  nutrition  products  are 
showing  "phenomenal"  growth  in  Europe. 

Also  available  through  distributors 
Brewhurst  is  a  range  of  soft-baked  cookies 
from  the  American  company,  Barbara's 
Bakery.  They  are  coconut  (£0.28),  oatmeal 
and  raisin  (£0.26)  and  fruit  and  nut  (£0.29). 
There  are  two  new  Granola  bars  — 
cinnamon  and  oats  (£0.23)  and  coconut  and 
almond  (£0.25).  All  are  sweetened  only 
with  natural  fruit  juices  and  contain  no 
added  sugar  or  honey. 

Two  more  new  foods  are  Allinson's  1 00 
per  cent  English  wholewheat  plain  flour 
(lkg,  £0.55)  and  Prewett's  tropical  muesli 
containing  coconut,  pineapple  and  banana 
(500g£0.89,  lkg  £1.73). 

Brewhurst  are  the  UK  agents  for 
Ortisan,  a  fruit  cube  containing  figs, 
tamarinds,  senna  and  natural  orange  extract 
for  constipation.  Booker  Health  Foods  Ltd, 
45  Station  Approach,  West  Byfleet,  Surrey. 


'Nerve  food' 


Dietary  Specialities  have  launched 
Stabilium,  a  "nerve  food"  based  on  fish  auto- 
digest  oil.  It  is  rich  in  polypeptides, 
polyunsaturated  fatty  acids  of  the  omega  3 
and  omega  6  series,  plus  vitamins  A  and  E, 


Obbekjaers  launched  sugar-free 
peppermint  tablets  (£2.99)  and 
peppermint  oil  capsules  (£3.95)  at  Helfex. 
Advertisements  are  appearing  in  health 
magazines.  Obbekjaers  Peppermint 
Products,  Wheelton,  Chorley,  Lanes. 

and  is  believed  to  help  balance  the 
metabolism  during  periods  of  stress  (30 
capsules  £8.95). 

Also  new  from  the  company  are  Multi  B 
complex  tablets  in  a  base  that  releases  the 
vitamins  over  10  hours.  Each  tablet  contains 
50mg  of  vitamins  B 1 ,  B2  and  B6  and  5mcg 
vitamin  Bl  2,  together  with  inositol, 
nicotinamide,  biotin,  folic  acid,  calcium 
pantothenate  and  p-aminobenzoic  acid  (30 
tablets  £2.49).  Dietary  Specialities  Ltd,  159 
Mortlake  Road,  Kew,  Richmond,  Surrey. 


Starter  kit  for 
vets 

Denes  are  introducing  a  starter  kit  offering  a 
complete  range  of  their  veterinary 
medicines  at  an  economical  outlay.  The  kit 
contains  36  packs,  three  of  each  of  the  1 2 
herbal  medicines  and  supplements  in  the 
100  tablet  size.  Accompanying  each  kit  is  a 
dispenser  containing  free  supplies  of  Denes' 
new  leaflet,  together  with  the  booklet 
"Taking  great  care  of  your  pets",  which  has 
a  marked  cover  price  of  £0.50.  The  Denes 
range  covers  almost  all  pet  ailments.  Denes 
Veterinary  Herbal  Products  Ltd,  Goldstone 
Street,  Hove,  East  Sussex  BN3  3RL. 

Anti-smoking 
pine  tablets 

Celaton  Laboratory  Research  Ltd 
introduced  some  new  products  at  Helfex 
this  week. 

Celaton  no-smoking  tablets  (60,  £2.88) 
contain  extracts  of  pine  oil,  pine  leaves  and 
chlorella  and  should  be  taken  when  the 
smoker  feels  the  need  for  a  cigarette. 
Smoking  then  leaves  a  bad  taste  in  the 
mouth. 

Celaton  oyster  tablets  are 
recommended  for  people  who  live  on  a 


poor  or  unbalanced  diet.  The  oyster  is  said" 
to  be  rich  in  minerals,  amino  acids 
particularly  taurine,  and  vitamins  B2,  B6 
and  Bl 2  (60  £4.89). 

Also  new  are  Circue  capsules  containing 
garlic,  mistletoe  and  hawthorn  ( 1 00,  £2.58) 
and  Lactovital  milk  sugar  for  diabetics 
(420g£1.92). 

Celaton  can  supply  the  Jan's  Pantry 
range  of  natural  products  which  includes 
cereals,  dried  fruit,  nuts  and  mixes. 
Prepacks  are  available  and  a  high  fibre, 
sugar-free  muesli  containing  1 8  ingredients 
has  been  introduced.  Celaton  Laboratory 
Research,  201  Headstone  Lane,  Harrow, 
Middlesex  HA2  6ND. 

40-in-one  from 
Power  Health 

Forty  ingredients  are  incorporated  into 
Mega  Active  H40,  the  latest  introduction 
from  Power  Health  Products.  This  multi- 
vitamin and  mineral  capsule  also  contains 
ginseng,  pollen,  royal  gellee,  evening 
primrose  oil,  kelp  and  garlic  oil  (£3.89). 

Advertising  is  planned  for  health 
magazines  from  about  September  through 
to  the  first  guarter  of  1 985.  During  May  and 
June  there  will  be  a  trade  bonus  of  free  stock 
together  with  up  to  £50  of  local  newspaper 
advertising  for  retailers  taking  a  miniumum 
of  1 0  X  1 0  packs.  Power  Health  Products, 
1 0  Central  A  venue,  The  Airfield, 
Pocklington,  Yorks. 


Energy  change 

The  Energy-Pak  alternate-magnetic  foil  for 
use  in  joint  pains,  bruises  and  minor  sports 
injuries  is  now  being  distributed  by  New  Era 
Laboratories  Ltd,  39  Wales  Farm  Road, 
London  W3  6XH. 


Mr  Trevor  Jarrett,  MPS,  of  Stourbridge, 
wins  Trusthouse  Forte  Leisure  cheques 
worth  £700  in  the  Edme  superbrewster 
competition  for  retailers.  Edme's  John 
Bjomson  (right)  presents  the  prize. 
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COUNTERPOINTS: 


Gift  packs 
from  Worth 


Les  Parfums  Worth  are  adding  new  gift 
coffrets  in  the  Je  Reviens  fragrance  and 
Worth  Pour  Homme  ranges. 

Je  Reviens  1  oz  eau  de  toilette  and  refill 
will  be  housed  in  a  window-fronted  pack  in 
House  of  Worth  blue  (£7.50),  while  the 
Worth  Pour  Homme  aftershave  spray  and 
eau  de  toilette  spray  will  come  in  a  dove 
grey  coffret  (£  1 3.50),  featuring  the  brand's 
grey-and- white  sporty  stripe. 

The  Worth  Pour  Homme  range  is  also  to 
get  its  first  merchandiser.  This  holds  1 2 
bottles  of  the  50ml  aftershave,  six  of  which 
are  specially  wrapped  for  gift  appeal 
(£45.36  excl.  VAT).  Worth  Perfumes  Ltd, 
Magnolia  House,  1 60  Thames  Road, 
London  W4  3RG. 


Juice  coupons 


Coupons  giving  1 5p  off  Robinson's  baby 
juices  will  be  carried  on  the  company's 
baby  cereals  through  Spring  and  Summer. 
The  coupons  will  be  on  baby  rice,  corn  rice 
&  barley  malt,  porridge  oats,  mixed  cereal, 
orange  &  banana,  muesli  and  apple  &  pear. 
Robinson's  Baby  Foods,  121  Gloucester 
Place,  London  W1H3PY. 


Mixed  bag  of 
fragrance  4711 

Alberto  Culver  are  running  a  mixed  parcel 
of  the  fragrance  4711.  The  parcel  contains 
nine  watch  bottles,  three  molanus  bottles, 
four  aerosol  sprays,  12  solid  cologne  sticks, 
eight  mini  dab-ons,  24  colognette  5s  and  six 
colognettes  10s  (£50). 

Also  included  are  two  testers  and  free 
display  stand.  The  offer  remains  open  until 
May.  Alberto  Culver,  Houndsmill Industrial 
Estate,  Telford  Road,  Basingstoke,  Hants. 
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Nail  boutique 
from  Mavala 

A  nail  care  boutigue  made  from  black  and 
gold  rigid  plastic  holds  70  packs  of  assorted 
Mavala  nail  care  products  (£118).  The  size 
of  the  merchandiser  is  lO'/iin  wide  by  24in 
high  by  8in  deep. 

The  products  include  scientifique,  002, 
stop,  nail  strengthener,  ridge  filler,  cuticle 
remover  and  cream,  colorfix  and  hand 
cream,  plus  thinners  for  nail  enamel  and  two 
strengths  of  enamel  remover,  one  without 
acetone  for  sensitive  skins. 

The  back  of  the  boutique  has  been 
designed  as  a  holdall  for  office  equipment. 
Mavala  Laboratories,  1 6  Moorewood 
Close,  London  Boad,  Sevenoaks,  Kent 
TN132HV. 

Savlon  Dry 
sports  new  ad 


Savlon  Dry  antiseptic  spray  is  to  get  a  new 
advertisement  in  the  Spring,  sporting  the 
theme  "Savlon  Dry,  spray  on  and  play  on". 

The  campaign  will  run  in  the  sports  Press 
and  will  illustrate  players  from  different 
sports  highlighting  the  occaisons  on  which 
Savlon  may  be  required. 

To  support  the  Press  advertisements  a 
four  sheet  illuminated  poster  following  the 
same  theme  will  be  sited  in  over  1 00  sports 


centres  nationwide. 

Simultaneously  the  video  campaign  for 
savlon  baby  care  has  been  stepped  up.  Four 
films  will  now  be  shown  instead  of  two, 
covering  the  complete  range  of  savlon 
babycare  products. 

The  video  units  have  been  placed  in 
maternity  clinics  at  most  major  hospitals  and 
feature  a  series  of  1 2  minute  films  which  are 
shown  to  expectant  mothers  awaiting 
appointments. 

To  support  the  campaign  a  special  offer 
has  been  introduced,  including  baby  talc 
(£0.75),  baby  bath  (£0.95)  and  baby 
shampoo  (£0.95).  A  new  pink  and  blue 
dumpbin  will  display  the  range. 

Offers  are  also  running  on  Savlon  liquid 
antiseptic  disinfectant.  The  600ml  bottle  will 
be  on  sale  for  the  500ml  price  (£1.14)  and 
the  Savlon  home  safe  home  booklet  will  now 
be  available  for  one  proof  of  purchase.  The 
offer  is  featured  on-label.  Care 
Laboratories,  Badminton  Court,  Amersham, 
Bucks. 


Glow  cream 


Moisturising  cream  containing  wheatgerm 
glycerides  and  aloe  vera  gel  is  being 
introduced  by  Ultra  Glow. 

The  cream  —  Ultra  Moist  —  also 
contains  sunscreening  agents  and  a  "special 
silicone"  which  gives  the  cream  water- 
resistant  properties.  The  product  comes  in  a 
pearlised  white  and  gold  plastic  pot  (£3.99). 
Ultra  Glow,  International  Business  Centre, 
90  Regent  Street,  London  W1R  5RL. 


Three  cartoon  personalities  have  been  introduced  into  the  Jackel  range  of  hot  water 
bottles.  Bugs  Bunny,  Sylvester  with  Tweety  Pie  and  the  Pink  Panther  (£5  each)  also 
double  up  as  toys  and  come  BSI  approved,  says  the  company.  Jackel  International  (UK) 
Ltd,  Kitty  Brewster  Estate,  Blythe,  Northumberland  NE24  4RG.  
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COUNTERPOINTS 


Babies  score  for 
chemists 


hemists  retain  the  largest  chunk  of  sales  in 
the  baby  goods  and  dietary  foods  markets, 
while  continuing  to  lose  out  on  toiletries, 
says  the  Mintel  Spring  report. 

However,  more  people  are  visiting  the 
hemist,  according  to  BMRB/Mintel 
research  comparing  January  1 98 1  with 
December  1983.  In  a  survey  of  857  adults, 
50  per  cent  were  found  to  have  visited 
Boots  in  the  previous  week  against  only  4 1 
in  the  1981  survey. 

The  number  visiting  "other"  chemists 
increased  from  1 7  to  23  per  cent.  Women, 
the  25-34-year  olds,  and  AB  and  CI  socio- 
economic groups  were  shown  to  be  the 
greatest  users. 

Independents  dominate  the  sales  of 
disposable  nappies,  taking  a  36  per  cent 
share  of  volume,  while  Boots  just  beat  the 
grocers  at  28  and  27  per  cent  respectively. 
In  baby  milks  chemists  take  55  per  cent  of 


the  market  and  54  per  cent  in  baby  meals. 
But  whereas  grocers  are  making  inroads  in 
baby  meals  —  46  per  cent  —  they  take  only 
1 7  per  cent  of  baby  milks. 

Within  low  calorie  and  dietary  foods 
chemists  are  also  withstanding  the  onslaught 
from  grocers.  Almost  90  per  cent  of 
diabetic  and  meal  replacements  go  through 
chemists,  with  Boots  taking  half  of  this. 

Toiletries  tell  a  different  story  though, 
with  independent  chemists  losing  out  to  both 
multiple  grocers  and  Boots. 

In  six  markets  covered  between  1974 
and  1 983  independents  lost  share  in  all  — 
shampoo,  hairspray,  conditioner,  personal 
freshness,  bath  ranges  and  toothpaste. 

They  faced  the  biggest  falls  in  toothpaste 
1 2-4  per  cent,  shampoo  1 1  -4  per  cent  and 
hairspray  10-4  per  cent.  Boots  on  the  other 
hand  have  gained  share  in  all  cases  except 
toothpaste. 

Make-up  however  remains  dominated 
by  chemists  —  who  can  capitalise  on  this, 
say  Mintel,  because  they  have  the  correct 
psychological  environment  for  these 
products  and  have  staff  on  hand  for  advice. 
Mintel  Intelligence,  Spring  1984,  7 Arundel 
Street,  London,  (see  also  last  week  p692). 


Disposable  nappies  are  being  introduced 
into  the  Peacock  range.  These  will  be 
toddler  size  in  packs  of  ten  (£1.29)  and 
sold  in  shrinkwrapped  units  of  four  packs 
(£3.99).  A  bonus  offer  price  of  £3.80  will 
introduce  the  product.  Nurdin  &  Peacock 
pic,  BusheyRoad,  Raynes  Park  SW20  OIL 


New  Nu-Form 

An  improved  Durex  Nu-Form  extra  safe  will 
be  introduced  this  month.  The  sheath  will 
contain  double  the  previous  level  of 
spermicide  in  its  lubricant  for  the  standard 
price  (£0.58). 

Special  packs  to  introduce  the  product 
will  offer  1 3  for  the  price  of  1 2 .  A  similar 
offer  will  also  be  available  on  Durex 
Fetherlite  sheaths.  LRC  Products  Ltd,  North 
Circular  Road,  Chingford,  London  E4. 
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Aren't  you  selling 
a  Devil  of  a  range  from  Dendron? 

STAIN 

DEVILS 


When  we  launched  Stain  Devils  last  year,  we  knew  they'd 
be  successful.  But  we  didn't  know  just  how  successful! 

Sales  for  the  first  month  were  exceptional.  And  they've 
been  growing  ever  since. 


.  5TAIN  REMOVER  RANGE 


Now,  with  new  StainSalts  joining  the  range,  even  more 
housewives  will  be  seeing  the  Stain  Devils  advertising. 
So  you  simply  can't  afford  not  to  stock  Dendron's 
devilish  range. 


You  can  depend  on  DENDRON. 


Dendron  Ltd:; 94  Rickmansworth  Road,  Watford,  Herts  WD1  7jJ.Tel:  (0923)  29251. 
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If  you're  going 

to  help  your 
customers 
through  an 

anxious  time, 
it  helps 

to  have  some 
experience 
behind  you. 


Predictor 


Home  pregnancy  test 


rPn  Simple 

X#X  Reliable 
H>K  Accurate 


CONFIRM 

Home  Pregnancy  DoublcTest 


Gives  you  two  separate  tests 
tor  total  reassurance 


Women  aren't  all  the  same.  So  they  don't  all 
?el  the  same  about  pregnancy  testing. 

That's  why  Chefaro  manufacture  both  a  single 
nd  double  test. 

Predictor -the  most  sensitive  pregnancy  test 
mailable -relied  on  by  thousands  of  women  over 
le  last  ten  years. 

And  Confirm -for  women  who  prefer  the 
assurance  of  an  extra  check  on  the  result. 

Between  them,  they  provide  the  right  kind 
f  pregnancy  testing  for  every  kind  of  woman. 

Helping  you  to  supply  all  your  cust- 
mer's  requirements  from  one  experienced 
nd  reliable  source. 

Predictor  and  Confirm. 
Everything  women  look  for  in 
'regnancy  testing. 


hefaro 


COUNTERPOINTS! 


Sporting  fit 
with  Crookes 

Crookes  Sport  is  a  new  range  of  six 
products  comprising  treatments  for  soft 
tissue  injuries  and  athlete's  foot 
preparations:  all  are  on  General  Sales  List. 

Products  for  minor  injuries  include 
antiseptic  cream  containing  dybenal  0.5  per 
cent  w/w  and  cetrimide  0.5  per  cent  w/w  — 
coming  in  35g  metal  tube  with  carton 
(£0.72);  freeze  spray  containing 
trichlorofluoromethane  BP  85  per  cent  w/w 
and  dichlorodifluoromethane  BP  1 5  per  -V' 
cent  w/w  in  150ml  trimline  aerosol  (£1 .49); ' 
heat  spray  —  combining  methyl  salicylate, 
ethyl  nicotinate  and  camphor  —  in  1 25ml 
trimline  aerosol  (£  1 .67),  and  massage 
embrocation  containing  camphor  BP  0.8 
per  cent  w/v  and  turpentine  oil  BP  40  per 
cent  v/v  in  200ml  glass  bottle  and  carton 
(£1.67). 

Athlete's  foot  preparations  include  anti- 
fungal foam  in  1 00ml  metal  cannister 
(£  1 .35)  which  dissolves  on  application  and 
is  "fast-drying,  non-greasy  and  odourless," 
and  medicated  foot  powder  coming  in  90g 
plastic  "puffer"  packs  (£1 .25).  Both  contain 
triclosan. 

The  new  lines.aim  to  convey  a  family 


identity  with  a  red,  white  and  blue  livery 
and  "pictogram"  sporting  figures. 
Merchandising  units,  window  displays  and 
promotional  leaflets  are  available  as  POS. 

To  support  the  launch  £450,000  will  be 
spent  on  a  national  television  campaign, 
running  during  the  Olympic  games. 
Advertising  in  specialist  sport's  Press  will 
run  throughout  the  year. 

Crookes  Sport  will  be  supplied  to  the 
British  Olympic  team  and  use  of  the  team 
logo  and  copyline  "Suppliers  to  the  British 
Olympic  team"  on  POS  packaging  and 
advertising  will  endorse  the  range,  say 
Crookes. 

The  products  fall  into  four  chemist 
sectors  —  antiseptic  creams,  embrocations, 
rubefacient  sprays  and  athlete's  foot 
preparations  —  giving  total  sales  value  of 
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New  labels  on  a  selection  of  Unichem 
own-brand  products  will  give  greater  shelf 
impact  and  are  easier  and  clearer  to  read, 
say  Unichem  Ltd,  Unichem  House,  Cox 
Lane,  Chessington,  Surrey. 


nerly  £  1 5m  in  1 983  and  growing  at  the  rate 
of  1 2  per  cent  a  year,  say  Crookes  Products 
Ltd,  POBox  94,  1  Thane  Bead  West, 
Nottingham  NG2  3AA. 


Spring  boost 
for  Immac 


Television,  radio  and  the  women's  Press  are 
to  be  used  in  a  £450,000  campaign  for 
Immac. 

The  women's  Press  advertisements, 
begin  in  May,  closely  followed  in  June  and 
July  by  a  sponsored  show  on  Radio 
Luxembourg.  The  radio  package  includes 
one-hour  shows  for  ten  weeks.  Immac  will 
have  commercials  and  also  run  competitons 
with  a  holiday  as  the  prize. 

During  July  and  August  a  television 
campaign  with  a  new  20-second 
commercial  will  run  in  London,  Yorkshire, 
North- West,  Tyne  Tees  and  the  Midlands. 
International  Chemical  Co  Ltd,  11  Chenies 
Street,  London  WC1E  7ET. 


Enter  Paradise 


Paradise  is  a  new  ethnic  cosmetic  and  skin 
care  range  from  Francis  Beauty  Products. 
The  cosmetics  include  lipstick  (£  1 .95);  nail 
polish  (£1 .25);  blusher  duet  (£2.05);  eye 
shadow  guartet  (£2.70);  foundation  (£3.20); 
loose  powder  (£2.95)  and  pressed  powder 
(£  1 .85).  Colours  include  shades  of  plum, 
bronze  and  amber  to  accentuate  the  skin 
and  emerald  green  and  amethyst  for  eyes. 

Four  skin  care  products  available  are 
moisturising  cream  (50ml,  £3.50);  hand 
cream  (50ml,  £2.15);  cleansing  lotion 
( 1 25ml,  £2.15)  and  toner  ( 1 25ml,  £  1 .90). 

The  company  believes  it  is  moving  into  a 
market  with  vast  untapped  potential.  The 
ethnic  population  in  Britain  represents 
approximately  4  per  cent  of  the  total 
population  (2,200,000)  and  has  doubled 
over  the  past  ten  years.  The  market 
continues  to  increase  says  the  company, 
and  yet  very  few  ethnic  cosmetic  ranges 
exist.  Individual  mixing  and  "home  kits" 
have  become  popular  among  ethnic  women 
as  colours  to  suit  their  skin  types  are  just  not 
readily  available.  Francis  Beauty  Products 
Ltd,  Unit  9  Industrial  Estate,  149  Roman 
Way,  London. 


Toiletry  move... 


Eylure  Ltd  have  been  appointed  sole  UK 
distributors  for  Concept  Pharmaceuticals' 
toiletry  ranges,  effective  April  16.  Brands 
include  Klorane,  Helancyl  and  Elgydium. 
Eylure  Ltd,  Grange  Industrial  Estate, 
Llantrechta  Way,  Cwmbran,  Gwent. 


...and  generics 

Thomas  Kerfoot's  generic  products  will  now 
be  delivered  by  Securicor  enabling  orders 
to  be  placed  any  time,  instead  of  the  present 
once  or  twice  weekly.  Thomas  Kertoot  &  Co 
Ltd,  Vale  oIBardsley,  Lanes  OL79RR. 


ON  TV  N 


Ln  London 

M  Midlands 

Lc  Lanes 

Y  Yorkshire 

Sc  Scotland 

Bt  Breakfast  Television 


WW  Wales  Si  West  We  Westward 


So  South 
NE  North-east 
A  Anglia 
U  Ulster 


B  Border 
G  Grampian 
E  Eireann 
CI  Channel  Is 
C4  Channel  4 


Alberto  V05  mousse: 
Cafe  Hag: 
Cidal  soap: 
Cocoa  Butter: 
Conmist: 
Cussons  Pearl: 


All  areas 
Ln,M,Y,Sc,WW,A 
Bt,C4 

Ln,Sc,So,A,B,G,Bt 
M,Lc,Y,Sc,So,U 
All  areas 


!XT  WEEK 

Cosiiits: 

Hermesetas  Gold: 
Insette  mousse 
Matey: 
Oil  of  Ulay: 
Pretty  Polly: 
Radox: 

Reactolite  Rapide: 
Silkience: 

Simple  soap  &  skincare: 
Soft-step  sandals: 
Styhte  mousse: 
Varta  energy  2000: 


All  areas 
Bt,C4,  all  areas 
NE.So 
All  areas 
All  except  A,G,CI 
All  areas 
All  areas 
All  except  U 
All  areas 
Bt 

All  areas 
C4 

Ln,Y,So,E 
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INTRODUCING 
UR  NEW  SALES  GIRL 
X3R  CUSSONS  PEARL 


3u'U  be  seeing  a  lot  more  of  her  over  Easter. 


Our  new  commercial  for  Not  to  mention  the  ones 

ssons  Pearl  breaks  this  who'll  see  the  colour  magazine 

ster  weekend.  And  with  the  advertising  in  May  and  June 

king  of  £1.5  million  on  TV  featuring  our  prize  draw  for  a 

our  launch  year,  it's  not  unique  pearl  neck 

prising  that  you'll  be  seeing  lace,  designed 


And  w  ith  figures  like  that, 
you  can  expect  to  see  a  lot 
more  of  your  customers  after 
Easter  as  well. 


)t  more  of  her,  along  with  58 
llion  other  people. 


exclusively  for 
us  by  Cartier 


"  o 

For  those  precious  moments 
in  the  bath 


More  in  store  for  the  80's. 


Pharmacist  loses 
rural  battle 


East  Tilbury  is  an 
old  Essex  village  at 
heart,  with  a  tradi- 
tional Kentish  rag- 
stone  church.  Over 
the  years  it  has 
taken  little  part  in 
national  affairs. 
However,  men  of  the  village  probably 
joined  the  rebel  priest,  John  Ball,  in  the  14th 
century  peasants'  revolt.  And,  at  the  time  of 
the  Armada,  Queen  Elizabeth  I  reviewed 
her  troops  at  nearby  Tilbury  Fort  and  made 
her  historic  speech  about  having  the  body 
of  a  woman  but  the  heart  of  a  man. 

Otherwise,  history  has  generally  passed 
it  by,  although  villagers  would  have 
watched  great  events  unfolding  in  the 
Thames  Estuary.  Then,  in  the  late  1930s,  the 
Bata  family  came  to  build  a  shoe  factory  on 
the  marshes  with,  as  they  had  already  done 
in  their  native  Czechoslovakia,  an  estate  for 


Miall  James  explains  how  a 
gentleman  pharmacist  lost 
out  to  dispensing  doctors  in 
a  'rural'  area  of  Essex.  And 
he  sets  out  some  of  the 
pitfalls  to  be  avoided  by 
pharmacists  when 
presenting  their  case  to  the 
Rural  Dispensing 
Committee. 

the  workers  around  it  and  a  hotel  for  the 
visitors  from  other  Bata  establishments 
around  the  world. 

Bata  was  an  enlightened  employer,  and 
provided  medical  services  for  all  staff. 
Conseguently  there  was  little  pressure  for 
outsiders  to  come  in,  either  as  professionals 
or  traders  until  well  after  the  Second  World 


X.  Proposed  site  of  new  chemist 

1 .  Dr  R.  S.  Khan's  branch  surgery 

2.  DrM.  V.  Ramachandran's 


branch  surgery 

3.  Main  surgery  for  Drs  Milner, 
Dean,  Clemenson,  Yadava,  Lake 
and  Yadava 


War,  when  the  population  began  to  expand 
as  a  result  of  movement  out  of  London  and 
the  older  industrial  suburbs. 

The  population  of  the  relevant  enumera- 
tion district  in  the  1971  census  was  2,776, 
mostly  within  one  mile  of  the  Bata  Hotel.  It 
had  a  collection  and  delivery  service,  set  up 
in  the  late  1960s.  Unfortunately,  this  broke 
down  in  1974  at  the  time  of  the  oil  crisis 
when  the  local  doctors,  especially  a  Dr 
Dean,  insisted  on  their  right  to  dispense  and 
took  over  the  whole  area.  Other  doctors 
came  to  the  area,  usually  providing  services 
associated  with  practices  in  other  parts  of 
the  then  urban  district,  now  borough,  of 
Thurrock. 

By  1981  the  population  of  the  similar 
area  had  risen  to  6,005  and,  although  noi 
all  the  patients  were  on  the  various  doctors 
dispensing  lists,  the  totals  by  the  time  of  the' 
application  to  open  a  pharmacy ,  early  ir 
1983  were  as  shown  (see  table  1). 

The  district  had  therefore  expanded  fai 
beyond  the  original  village  and  beyond  the 
workers  in  the  Bata  factory.  Many  of  the 
residents  commuted  to  London  or  Basildon 
By  late  1982,  the  old  Bata  Hotel,  no  longei 
needed  by  the  company,  was  acguired  hy 
Moody  Homes  for  conversion  into  flats  and 
on  the  ground  floor  (it  is  a  five-storey 
building)  1 1  shop  units. 

Clothier  standstill 
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Of  course,  as  a  doctor-dispensing  area,  East 
Tilbury  was  covered  by  the  Clothier 
standstill  but,  by  the  end  of  1982,  there 
were  strong  rumours  that  the  regulations 
regularising  the  situation  were  about  to  be 
published.  In  January  1983,  a  local  pharma- 
cist Mr  H.P.  Merali,  who  lived  in  Stanford- 
le-Hope  about  two  miles  away,  applied 
formally  to  Essex  Family  Practitioner  Com- 
mittee to  open  a  pharmacy  in  one  of  the 
shop  units  in  Stanford  House  —  the  old  Bata 
Hotel. 

Since  this  was  a  clear  potential  breach  of 
the  standstill  a  meeting  of  the  Essex  Joint 
Liaison  Committee  was  convened  for  March 
9,  1983,  at  which  Mr  Merali's  application 
was  discussed,  as  well,  incidentally,  as  an 
application  from  a  doctor  to  dispense. 

The  scene  was  therefore  set.  East  Tilbury 
did  not  seem  to  those  of  us,  who  knew  it,  to 
be  a  rural  area.  The  population  was  fairly 
close  to  the  surgeries  and  to  the  proposed 
site.  The  Joint  Liaison  Committee  held  a 
fairly  amicable  meeting  on  the  matter,  the 
only  concern  being  the  guestion  of  compen- 
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VISIT  THE  ALCARVE 


with 


BRJSTOLMYERS  PHARMACARE 


;tol-Myers  Pharmacare,  the  new  OTC  Medicines 
ision  of  Bristol-Myers,  is  giving  you  the  chance  to 
a  fabulous  £500  holiday  to  the  Portugese 
arve. 

\/ou  have  to  do  -  is  send  the  completed  order  form 
he  address  shown  below  by  April  30th  1 984.  You 
choose  how  much  or  how  little  you  want  to  order 
it  even  if  you  order  nothing  you  are  still  eligible  for 
draw. 

:h  entry  will  be  given  a  number  and  our  computer 
randomly  select  one  winner.  Then  pick  the 
iday  of  your  choice  and  we  will  contribute  £500, 
d  direct  to  your  travel  agent. 

member  -  offer  closes  April  30th,  1984 


Comtrex  -  is  the  multi-symptom  cold  reliever  which 
relieves  all  the  major  symptoms  of  a  cold  -  even 
coughing.  However,  Comtrex  is  the  "all  year"  cold 
reliever  as  well.  It  contains  the  antihistamine 
chlorpheniramine  maleate,  renowned  for  its  low 
level  of  sedation,  making  Comtrex  the  ideal  product 
for  the  sneezing  and  runny  nose  which  accompanies 
spring  and  summer  colds.  Comtrex  is  available  in 
tablets,  liquids  and  capsules 

Extra  Strength  Duralin  -  is  the  new  6-hour  buffered 
analgesic  for  people  needing  longer-lasting  relief, 

and  Because  you  need  to  take  less  tablets  a  day, 
Extra  Strength  Duralin  is  cheaper  on  a  daily  basis 

than  many  of  the  leading  brands. 


R.S.P. 

Normal 
Trade 
Price 

% 
Profit 
on  Cost* 

Units/ 
Sales 
Outer 

Sales 
Outers 
Ordered 

jralin    24  Tablets 

£1.20 

£0.730 

50% 

12 

48 

£2.16 

£1.315 

50% 

12 

72 

£2.84 

£1.729 

50% 

6 

jralin    16  Capsules 

£1.20 

£0.730 

50% 

12 

36 

£2.25 

£1.370 

50% 

12 

Dmtrex  24  Tablets 

£1.80 

£1.096 

50% 

12 

48 

£2.88 

£1.753 

50% 

12 

72 

£3.39 

£2.063 

50% 

6 

Dmtrex  16  Capsules 

£1.76 

£1.071 

50% 

12 

36 

£2.88 

£1.753 

50% 

12 

Dmtrex  180ml  Liquid 

£2.16 

£1.315 

50% 

6 

x- 


Send  all  completed  entries  to: 

Bristol-Myers  Pharmacare,  P.O.  Box  EH  272, 
Station  Road,  Langley,  Slough  SL3  6EB. 

*  Prices  may  vary  slightly  within  wholesaler. 


Your  Name . 
Address   


Wholesaler  Name 
Address   


TOP  PRESS:  To  take  advantage  of  our  special  £10  display  incentive  with  every  order  of  4  dozen  or  over,  TICK  HERE 


jtol-Myers  Pharmacare.  Bristol-Myers  Pharmaceuticals,  a  division  of  Bristol-Myers  Co.  Ltd.,  Station  Road.  Langley.  Slough  SL3  6EB  "Trademark.  Authorised  User  Bristol-Myers  Co  Ltd  .  <?'  1983  Bristol-Myers  Co.  Ltd. 


RURAL  PHARMACY 


sation,  particularly  of  the  two  doctors  with 
the  largest  lists. 

Both  doctors  and  pharmacists  were 
certain  that  the  regulations  would  very 
shortly  be  implemented  and  it  had  been 
ascertained  that  Mr  Merali  would  be 
prepared  to  wait,  if  he  could  be  assured  of 
eventual  success.  Very  naturally,  he  was 
concerned  to  ensure  that  his  prospective 
landlords  would  not  get  tired  of  waiting,  for 
what  seemed  to  them  a  curiously  long- 
winded  procedure.  So,  although  the  Com- 
mittee felt  that  they  could  not  sanction  a 
breach  of  the  standstill,  especially  with 
implementation  so  close,  they  felt  that  after 
implementation  there  would  seem  to  be  no 
reason  to  oppose.  As  the  matter  had  been 
originally  raised  prior  to  the  actual 
implementation  date  of  April  1 ,  1983,  it  was 
referred  to  the  full  Essex  FPC  on  May  26 
when,  after  some  discussion  of  the  possible 
non-viability  of  the  pharmacys,  which  was 
guickly  guashed,  the  Committee  decided  to 
support  the  pharmacist.  The  Administrator 
wrote  in  those  terms  to  the  RDC,  adding 
that  in  fairness  to  the  applicant,  he  would 
appreciate  the  case  being  heard  promptly. 

A  sub-committee  of  the  Rural  Dispensing 
Committee  met  at  East  Tilbury  on  Saturday, 
June  1 1 .  At  this  point  it  should  be  remem- 
bered that  the  only  point  the  RDC  had  to 
consider  was  whether  or  not  the  granting  of 
the  application  would  adversely  affect  the 
medical  services  in  the  area  without  corres- 
ponding benefit  to  the  population  from 
pharmaceutical  services.  It  was  now  that 
what  had  seemed  straightforward  started  to 
go  wrong. 
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First  of  all,  the  local  medical  committee,' 
whose  representatives  had  not  up  to  now 
striven  very  hard  on  behalf  of  the  local 
doctors,  took  up  a  much  tougher  line  — 
understandably,  for  they  have,  after  all,  a 
duty  to  their  electorate.  However,  their 
previous  concessionary  stance  had  lulled  at 
least  one  of  the  possible  pharmaceutical 
representatives  into  a  false  sense  of  security. 


The  doctor's  case 


Secondly,  the  local  doctors  put  in 
detailed  statements.  One  said  the  practice 
list  was  so  small  that  without  dispensing  ruin 
and  bankruptcy  were  iminent. 


Another  said  at  least  one  dispensing 
assistant  would  be  dismissed.  (These 
dispensing  assistants  apparently  had  the  run 
of  the  dispensary  and  issued  medicines 
when  doctors  were  not  present).  It  was  also 
stated,  and  this  has  been  repeated  on  other 
occasions  in  Essex,  that  out-of-hours  service 
would  be  reduced. 

Thirdly,  the  LPC,  lulled  partly  into  a 
false  sense  of  security,  was  not  represented 
at  the  meeting.  The  secretary  lives  a  con- 
siderable distance  away  and  the  writer,  who 
lives  considerably  closer,  was  discouraged 
from  attending  by  a  representative  of  the 
Pharmaceutical  Services  Negotiating  Com- 


mittee, on  the  grounds  that  there  would  be 
too  many  people  there.  Had  the  LPC  been 
represented,  there  would  have  been  much 
greater  opportunity  to  guestion  the  doctor's 
case.  The  LPC  could  have  pointed  out 
much  more  strongly  that  the  apparent 
practice  list  sizes  were  a  misnomer,  and  that 
they  had  other  patients  elsewhere. 

Fourthly,  the  local  lay  people  were  intro- 
duced to  support  the  doctors.  No  effort  had 
been  made  by  any  pharmacist  or  pharma- 
ceutical body  to  acguaint  the  citizens  of  East 
Tilbury  with  the  advantages  of  having  a 
pharmacy  on  their  doorstep.  People 
naturally  tend  to  support  the  status  guo,i 
especially  when  a  practitioner  is  well-known 
to,  and  trusted  by  them. 

Fifth,  and  perhaps  as  important  as 
anything  else,  the  guestion  of  whether  or  not 
the  area  was  rural  in  character  was  never 
raised.  Certainly  no-one  at  the  Joint  Liaison 
Committee  in  March  1983  ever  doubted 
that  the  area  was  not  —  at  least  no-one 
demurred  when  the  point  was  made. 

On  June  29  the  decision  of  the  RDC  was 
made  known:  that  the  application  was 
refused  on  the  grounds  that  the  existing 
pharmaceutical  services,  provided  by  the 
doctors  would  be  jeopardised  by  the 
existence  of  a  pharmacy.  Under  the 
regulations  anyone  aggrieved  by  the 
decision  of  the  RDC  has  the  right  of  appeal 
to  the  Secretary  of  State.  Both  Mr  Merali 
and  the  LPC  did  so,  saying  this  was  a 
special  case.  Had  the  applicant  played  by 
the  law  in  force  at  the  time  and  not  abided 
by  the  '  gentlemans'  agreement,"  he  would 
have  had  some  short-term  problems  but 
would  have  been  in  business  by  the  time  of 
the  appeal,  they  said. 

The  Secretary  of  State  dismissed  the 
appeal.  At  the  moment  the  situation  is  that, 
in  what  by  common  consent  is  no  rural 
district,  the  doctors  are  happily  dispensing. 
A  pharmacist,  who  wanted  little  more  than 
to  provide  a  living  for  himself  and  his  family 
by  providing  his  specialist  skills  to  his  near 
neighbours,  is  being  prevented  from  doing 
so.  Paradoxically,  perhaps  the  only  good 
thing  to  come  of  the  matter  is,  that  as  in  all 
other  cases  to  date,  the  Secretary  of  State 
has  upheld  the  decision  of  the  RDC. 

The  conclusion  to  be  drawn  is  that 
nothing  can  be  left  to  chance.  As  the  vice- 
president  of  our  Society  said  to  the  Rural 
Pharmacists  Association  in  November 
1983,  we  must  prepare  all  cases  with  care 
and  be  certain,  absolutely  certain,  that 
enough  time  is  spent  on  presentation,  both 
written  and  oral. 
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Stanford  le 

Hope    One  doctor  each  morning  on  a  rota 
basis 

(Number  of  doctors  on  daily) 
This  practice  does  not  often  have  two  doctors  on  at  the  same  time  —  on  Tuesday 
afternoon  in  E  Tilbury,  one  doctor  sits  from  2-3pm,  and  another  from  3.30pm-5pm. 


UVISTAT  WILL  BE  SEEN  IN 
ALLTHE  BEST  SPOTS. 


FIND 


^URssu: 


As^NSPoT 


INCLUDING 
YOURS? 


Research  shows  a  growing  awareness 
d  concern,  among  women  of  all  ages, 
out  the  harmful  effects  of  sunbathing. 
So  Uvistat,  with  its  leading  reputation 
protection,  is  responding  with  a  clear, 
iple  advertising  message,  'You  don't  have 
sacrifice  protection  to  get  a  tan'. 
This  campaign  of  highly  distinctive, 
page  colour  advertisements  will  appear 


in  leading  women's  magazines  throughout 
Spring  and  Summer. 

Capitalise  on  this  trend-and  the 
advertising -with  a  good  display  of  Uvistat. 
Ask  our  representative  for  details  of  the  free 
display  unit  and  bonus  stock.  Or  contact 
Michael  Brunner  at  the  address  below. 


UVISTAT 


W.B.  PHARMACEUTICALS  LIMITED.,  RO.  BOX  23,  BRACKNELL,  BERKSHIRE  RG12  4YS. TELEPHONE:  0344  50222. 


You  ought  to  know  by  now.  85%  of  women  in  search  of  a  tan  this  yeai 

Why  else  do  you  think  that  after  four  years  of  going  to  see  the  ad. 

our  famous  campaign  were  spending  more  on  it  And  because  we're  selling  it  only  through 

than  ever  before  ?  chemists,  thev  re  going  to  be  coming  to  you. 


beigasol 

It  makes  you  get  rich  quick. 


COSMETICS 


One 
man's 
year  in 
cosmetics 

Graham  Walker  says  this 
year's  review  is  somewhat 
later  than  usual  because  he 
has  been  waiting  for  the 
companies  to  stand  still  so 
that  he  could  comment  on 
them.  Changes  in  the  top 
management  of  some 
companies  have  been 
followed  by  changes  in  sales 
force  with  dramatic  effect. 

Max  Factor  have  changed  virtually  its  entire 
senior  staff,  Revlon  have  lost  some  senior 
management,  even  Estee  Lauder  changed 
managing  director  on  January  1  —  and 
that's  just  the  top  management  in  some  of 
the  top  companies. 

As  an  interested  observer  the  only 
conclusion  I  can  draw  is  that  profit  for  the 
multi-national  cosmetic  companies  has  been 
difficult  to  achieve  in  1983. 

Many  old  friends  have  departed 
somewhat  unwillingly,  others  have  been 
moved  sideways  and  new  faces  appear 
almost  daily.  It  does  make  life  difficult  for  we 
independents  because  when  management  is 
changed,  policy  inevitably  seems  to  follow. 

My  old  friend,  Robin  Vincent,  along  with 
others,  departed  from  Max  Factor.  Robin 
moved  to  the  calmer  water  of  Clarins  where 
he  seems  to  be  developing  a  good  line  of 
body  treatment  products  for  distribution 
through  chemist  outlets.  To  guote:  "Clarins 
is  the  leading  skin  care  line  in  France,  and 
represents  a  new  generation  of  treatment 
products,  which  respects  the  total  skin  care 
needs  of  today's  woman  —  skin  care  for 
face,  bust  and  body  beauty." 

I  may  be  an  "MCP"  but  I  can't  resist 
guoting  from  a  Clarins  press  release  of  July 
1983:  "A  youthful  looking  bust  and  body  is 
such  an  important  part  of  the  total 
appearance.  Every  woman  wants  her  bust 
to  stay  attractive..."  The  release  goes  on  to 
offer  a  trial  size  of  Tonic  Bust  which  acts  as  a 
"natural  bra"  —  sounds  great  to  me  and  it  is 
an  account  we  should  take  on  board  —  if  we 
think  we  can  handle  it1 

I  get  the  impression  that  Clarins  is 
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One  of  Graham  Walker's  no  1  products  in  1983.  He  is  a  proprietor  pharmacist  in 
Spalding,  Lines,  with  a  special  interest  in  cosmetics  and  fragrances. 


looking  for  another  1 00  chemists  accounts. 
So  why  not  write  now! 

More  seriously,  we  must  look  for  the 
successes  and  failures  of  1983.  Top  marks 
for  success  have  to  go  to  Cacherel  for  Anais 
Anais:  what  a  product!  It  has  superb 
packaging,  marketing  and  point  of  sale 
material:  indeed,  I  can't  really  complain  at 
all  since  my  sales  trebled.  It  is  a  great 
success  and  one  of  the  best  fragrance 
marketing  operations  of  the  last  decade. 

Down  the  garden  path? 

Contrast  it  with  the  efforts  of  the  troubled 
Max  Factor  empire.  I  was  invited  to  the 
launch  of  Le  Jardin  where  I  met  the 
delightful  Jane  Seymour  and  got  my  first 
viewing  of  the  Anais  Anais  "look-a-like." 
However,  I  was  filled  with  disappointment 
that  the  high  flying  marketing  boys  had 
misread  the  reasons  for  Anais  Anais', 
success.  Just  put  the  two  packs  side-by-side 
and  decide  which  you  would  buy.  Factor 
really  will  have  to  work  harder  on 
presentation  if  they  are  to  get  the  fragrance 
market  share  they  deserve. 

In  other  respects  Max  Factor  seems  to 
be  wandering,  lost  in  the  wilderness.  It  has  a 


plethora  of  brands,  any  one  of  which  could  I 
be  profitable  if  singled  out  and  given  J 
attention  but  instead,  it  plods  along  withl 
everything  from  Miners  to  Orlane  and  doesl 
not  seem  to  be  really  succeeding  at  doing  I 
anything  properly. 

In  my  view  radical  surgery  is  essential 
for  survival.  I  can't  understand  why  they 
don't  sell  off  some  of  the  self-contained 
brands  like  Orlane,  Quant,  Miners  and 
Outdoor  Girl,  while  retaining  the 
production  rights.  Then  they  could  get 
down  to  the  nitty-gritty  of  optimising  "blue 
line,"  ie  Creme  puff,  Sheer  Genius  and 
Panstick.  But  then,  maybe  I  live  in  a  simple 
world. 

My  dear  old  friends  at  Revlon  aren't 
altogether  on  the  right  track  either.  We  had 
an  appalling  year.  However,  I  am  assured] 
this  makes   me  the  exception  amongst] 
Revlon  stockists.  Policy  is  a  grey  area,  on 
the  one  hand  we  have  consultant  stores,  on  ] 
the  other  we  have  self-service  "universe" 
chemist  accounts.  In  the  middle  we  have  the 
rest,  which  includes  me.  I  only  wish  they 
would  decide  whether  we  are  fish  or  fowl  so 
that  we  could  get  down  to  some  straight 
forward  business. 

Chemist  &  Druggist  14  April  1984 


SURETY  OF  INDIVIDUAL  SYRINGE  AND  NEEDLE  STERILITY:  because  each  TERUMO  syringe  and  needle  (inside  and  outside) 
remains  securely  sterile  in  its  transparent,  supple,  highly  resistant  polyester  ribbon  pack,  which  is  impervious  to  humidity,  mould,  bacteria 
and  other  factors. 

TERUMO  needles  and  syringes  are  sterilized  by  ethylene-oxide  gas  and  tested  to  ensure  against  pyrogenicity  and  toxicity 

COLOUR  CODING:  All  TERUMO  needles  and  needle/syringe  combinations  are  colour  coded  according  to  international  standards 
(I  S  O.)  for  ease  and  surety  of  identification  control. 


GIVES  CHOICE  OF  SYRINGE. 


HHP* 

Oh! 


.^»»>»»>.f,..,.f«J.,.l.(..>.Y..>»r.»>><>.,>f 

USE  ONLY  INSULIN 


© 


Conventional  single-use  syringe  with 
detachable  needle. 


Please  clip  the  coupon  opposite  and  send  to: 


(C^4B(are7)  by  jRand  iRocKet-  Sharps  Way, 

 — Hitchin,  Herts,  England  SG4  OJA. 

 Telephone:  0462  58871  Telex  82482 

TERUMO  CORPORATION  BRUSSELS  BRANCH  BELGIUM 
TERUMO  EUROPE  N.V  BELGIUM 


Single-use  syringe  with  embedded  needle  means 
greater  convenience  and  no  deadspace 

PLEASE  SEND  ME  FURTHER  DETAILS  AND  ALSO  A  SAMPLE  OF  THE  \^ 

(CSBQ^T)  U100  DISPOSABLE  SYRINGE  3673 

1ml.  INSULIN  +  27G  x  %"  EMBEDDED. 

NAME  

ADDRESS   

CDe 
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COSMETICS 


Incidentally,  what  about  closing 
Maesteg  down  until  January  16.  Makes  me 
wonder  if  they  want  to  do  business. 

I  can't  help  thinking  that  in  today's 
recessive  competitive  world,  small  is 
probably  beautiful.  Only  this  morning  I 
received  a  reminder  from  a  new  small 
company  in  the  industry  together  with  a 
compliments  slip  which  read:  "Nothing 
personal  Graham,  but  I  do  need  the 
money."  I  know  whose  account  will  get  paid 
today  and  it  won't  be  a  multi  national. 

The  exception  to  the  size  rule  has  to  be 
the  Estee  Lauder  Group.  This  company 
bristles  with  efficiency,  delivers  within  four 
days,  advises  if  credit  control  is  a  problem, 
supplies  my  consultant  with  uniform  and 
commission  and  pushes  us  hard.  Not 
surprisingly  it  accounts  for  a  large 
proportion  of  my  cosmetic  and  fragrance 
business.  It  hasn't  been  the  easiest  of  years 
because  Lauder  has  always  operated  with 
all  guns  firing.  But  it  has  tried  hard  to  pull 
out  a  few  more  stops  to  combat  the 
recession.  Two  attributes  single  Lauder  out 
from  the  rest  of  the  industry;  they  are 
dedicated  to  efficiency  and  have  total 
marketing  commitment. 

One  of  the  pleasant  surprises  of  1 983  for 
me  has  been  the  virtual  doubling  of  our 


Elizabeth  Arden  business,  partly  due  to 
saying  goodbye  to  that  complicated 
Lancome  range  which  never  really  created 
any  impact  for  us.  Arden  literally  "took  off" 
during  the  year  and  some  weeks  got  up  to 
50  per  cent  of  Estee  Lauder  sales. 

This  year  they  have  some  exciting 
development  for  selected  accounts,  of 
which  we  are  one,  so  we  are  budgeting  on  a 
further  50  per  cent  increase  in  business.  It  is 
satisfying  to  see  one  of  the  "golden  oldies" 
getting  its  act  together  and  succeeding 
where  others  have  failed. 

'Bete-noirs'  

French  fragrance  has  always  been  one  of 
my  "bete-noirs"  and  in  this  recession  I  feel 
even  more  strongly  about  this  section.  They 
seem  to  think  an  annual  price  increase  and  a 
bi-annual  visit  from  a  representative  will 
keep  the  chemist  guiet.  If  you've  been 
"guiet"  I  suggest  that  you  do  a  valuation  of 
your  French  fragrance  stock  and  you'll  get 
the  shock  of  your  life.  There  are  exceptions 
of  course,  Cacharel  and  Shulton  come  to 
mind  —  and  there  may  be  others. 

No  doubt  in  my  mind  about  the  no  1  up- 
market demand  product  for  Xmas  1983  — 
Yves  St  Laurent  with  Rive  Gauche  and 
Opium.  But  then  they  do  have  a  high 


reputation  for  their  level  of  service  and 
seem  to  have  got  the  marketing  of  Opium 
just  right. 

The  mens  market  was  rather  strange  this 
year.  The  usual  top  three:  Aramis,  Paco 
Rabanne  and  Givenchy  were  all  there,  but 
they  were  being  chased  by  rather  unusual 
brands  such  as  Noir  by  Innoxa,  and  Grey 
Flannel,  by  Geoffrey  Been.  Old  faithfuls 
such  as  Old  Spice  and  Denim,  faded  out  of 
sight.  I  began  to  wonder  if  the  public  were 
getting  rather  bored  by  Aramis  but  the 
figures  didn't  support  that  point  of  view. 

So  what  can  we  expect  from  1 984,  short 
of  disaster.  The  early  signs  suggest  that  we 
are  not  far  short  of  disaster.  Thank 
goodness,  for  cough  mixtures!  The  cosmetic 
industry  is  poised  for  revival  but  I  can  see 
nothing  to  change  my  view  that,  as  a  luxury 
industry,  it  will  have  to  wait  at  least  another 
year  before  it  has  a  bouyant  market  in 
which  to  operate.  Retailers  should  react  by 
rationalising  and  destocking  in  spite  of  the 
threat  from  Marks  and  Spencer  —  they  do 
not  have  the  marketing  advantage  of 
10,000  outlets. 

So,  it's  not  going  to  be  easy.  But  keep  a 
cool  head.  Take  on  limited  promotions  and 
perhaps  we  might  see  profit  on  the  bottom 
line  of  1984. 
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Cacharel's  Anais 
Anais  gets  top  marks 
from  Mr  Walker.  Inset 
is  Le  Jardin  —  the 
competition. 

Chemist  &  Druggist  1 4  April  1 984 


1 


he  plug 
lit. 

The  water's  lovely  in  the  bath  liquid 
ket.  It s  now  worth  £40  million  and  growing. 

Like  the  brand  leader,  Radox  Herbal  Bath. 

For  over  10  years  we've  been  no.  1  in  gen- 
ral  distribution.  Because  we've  spent  millions 
f  pounds  on  regular  promotion  above  and 
elow  the  line. 

To  create,  and  maintain,  consumer  de- 
land  that  makes  big  profits  for  you. 

In  our  time  we've  seen  many  big  names 
^me  and  go. 

But  we'll  go  on  supporting  the  trade  by 
ugging  Radox  with  TV  advertising  and  con- 
imer  promotions  worth  millions. 

And  thats  a  promise  that  holds  water. 

So  don't  be  led  up  the  creek  without  a 
addle  by  empty  promises.  Stay  with  the 
rand  leaders  who  really 
ay  off. 
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To  follow  up  the  great  success  of 
Haymine,  for  the  first  time  ever  this  year  we 
are  mounting  a  national  radio  campaign.  We 
will  be  telling  your  customers  directly  that 
they  can  come  and  buy  Haymine  straight 
from  chemists  everywhere -over  the  counter. 


It  is  a  very  special  heavy  weight  radio 
campaign,  which  is  directly  linked  to  local 
radio  announcements  of  the  high  pollen 
count  forecast- exactly  the  moment  hayfev 
sufferers  will  want  to  hear  it. 

So  make  sure  you  have  plenty  of 


^^^^^^^^^^^^  jim^j 


/mine  with  its  proven  formulation  of 
brpheniramine  and  ephedrine  in  the 
tained  release  tablets.  For  most  people 
ngle  tablet  means  day  long  relief  with 
5  drowsiness. 
Haymine  is  distributed  nationally 


through  Chemist  Brokers  (0372-66891 ). 

Over  the  counter  Haymine,  now  more 
of  a  relief  than  ever. 

IRjI  Pharmax  Healthcare  Ltd. 

Bourne  Road,  Bexley,  Kent 


]ymine-Day  Long  Relief  from  hayfever  with  little  drowsiness 


iPOINTS  OF  LAW 


Avoiding  'piecemeal' 
insurance  cover 


It  is  surprising  to  discover  that  even  the 
biggest  businesses  have,  if  they  have  not 
organised  their  insurance  properly, 
piecemeal  policies.  By  this  I  mean  a  policy 
to  cover  one  risk,  another  policy  to  cover 
another,  and  so  on. 

It  may  be  that  by  sheer  chance,  all  the 
risks  to  which  your  business  is  subject  will 
be  covered  but  one  often  finds  in  these 
cases  that  there  are  gaps. 

This  can  mean  that,  when  a  particular 
incident  occurs  which  might  affect  a 
business,  there  is  financial  trouble  because 
losses  incurred  are  not  covered  by 
insurance. 

It  is  recognised  that  it  is  not  possible  to 
cover  every  eventuality  but  there  are  a 
number  of  risks  which  a  business  might 
encounter  that  should  be  covered.  Most  of 
the  major  insurance  companies  dealing  with 
businesses  have  put  together  a  number  of 
package  policies  that  do  deal  with  this 
problem  without  a  great  deal  of  fuss  for  the 
business  concerned. 

It  is,  therefore,  well  worthwhile  spending 
a  little  time  checking  on  your  existing 
insurances,  checking  what  premium  you 
pay  and  then  considering  taking  up  one  of 
these  policies,  either  from  your  existing 
company  (if  they  offer  them),  or  from 
another  insurer. 

The  first  check  is  to  see  to  it  that  your 
buildings,  together  with  the  boundary  walls 
and  fences,  are  covered  against  loss  or 
damage.  If  you  do  not  own  the  buildings; 
are  you  covered  for  the  internal  decorations 
and  for  any  rent  you  may  have  to  pay  when 
the  building  may  not  be  in  use  because  of, 
say,  fire? 

The  cover  should  also  include  your 
stock,  any  goods  on  your  premises 
belonging  to  others,  business  documents 
and  eguipment  and  fittings.  The  cover 
should  be  against  loss  or  damage  caused  by 
fire,  lighting,  storms,  explosions,  aircraft, 
earth  disturbances,  labour  problems, 
malicious  damage,  floods,  bursting  of  water 


tanks  or  pipes,  vehicle  impact  and  theft. 

The  following  features  should  also  be 
noted.  For  example:  Is  there  cover  for 
professional  fees  in  preparation  of  a  claim; 
for  underground  pipes  and  cables  for  which 
you  may  be  responsible;  the  cost  of  shoring 
up  and  debris  removal;  will  you  receive 
new  for  old  replacement  value? 

There  are  several  other  items  of  cover 
that  you  reguire  and  the  following  checklist 
should  help: 

□  Loss  of  profit  through  one  of  the  perils 
mentioned  above  including  increased  costs 
of  working  and  losses  through  fire  and  so  on 
at  the  premises  of  any  of  your  suppliers. 

□  Losses  of  money,  including  those  through 
the  fraud  or  dishonesty  of  one  or  more  of 
your  employees. 

□  Personal  assault  compensation  for  death 
or  disablement  as  a  result  of  an  attempt  to 
steal  property  or  money  covered  under  the 
policy  and  compensation  for  damage  to 
personal  effects  during  such  an  assault. 

□  Legal  liabilities  towards  employees  or 
members  of  the  public. 

□  Full  vehicle  cover  for  vehicles  owned. 

□  Special  glass  cover  where  appropriate 
and  cost  of  boarding  up. 

□  Goods  in  transit  where  your  property  is 
being  carried  in  your  own  vehicle  or 
someone  elses. 

□  Fidelity  guarantees  for  the  loss  of 
property  or  money  where  one  or  more  of 
your  employees  has  access  to  cash. 

Of  course,  not  all  of  the  above  risks  may 
apply  in  the  circumstances  of  your 
particular  business.  On  the  other  hand  there 
may  be  special  risks  in  connection  with  your 
activities  not  covered. 

In  any  case  make  sure  you  discuss  these 
with  the  insurers  to  see  that  proper  cover  is 
effected. 

Finally  you  will  find  that  many 
complaints  will  offer  discounts  on  package 
policies  if  you  agree  to  enter  into  a  long 
term  agreement  for  your  cover  for  a 
minimum  period  of  three  years. 


Capital  gains 
tax  relief 


If  there  is  a  capital  gain  when  you  dispose  of 
your  business  or  an  asset  belonging  to  your 
business,  capital  gains  tax  can  be  levied. 

This  is  at  the  rate  of  30  per  cent  on  the 
capital  gam.  However  it  should  be  noted 
that  there  are  certain  reliefs  available,  and 
these  should  be  taken  into  account  when 
you  are  estimating  what  the  taxman  is  likely 
to  demand  from  you. 

What  is  called  the  small  gains  relief 
exempts  completely  from  capital  gains  tax 
the  first  £5,600  of  the  capital  gain.  This  may 
not  be  a  large  sum  if  your  gain  runs  into  the 
tens  of  thousands  of  pounds  but 
nevertheless  it  is  useful  to  have. 

Then  there  is  the  all  important  retirement 
relief.  This  applies  when  a  person  is  over  the 
age  of  60  and  disposes  of  his  interest  in  a 
business.  In  the  case  of  an  unincorporated 
concern,  he  must  have  owned  the  business 
for  at  least  ten  years  to  get  the  full  relief. 
However,  if  he  has  had  the  business  for  less 
than  this  period,  he  can  still  get  a  strict 
proportion  of  the  relief  depending  on  the 
number  of  years  he  has  been  the  owner. 

Where  a  limited  company  is  involved, 
the  person  making  the  disposal  must  hold  at 
least  25  per  cent  of  the  voting  rights,  or 
alternatively  himself  hold  5  per  cent  and, 
together  with  his  family,  control  at  least  50 
per  cent  of  these  voting  rights. 

The  company  must  have  been  trading 
for  at  least  ten  years  for  full  relief  to  be 
obtained. 

The  final  condition  is  that  the  person 
retiring  from  the  business  and  selling  his 
interest  must  have  been  a  full  time  working 
director.  Maximum  amount  of  relief  is  guite 
large.  In  the  1 984  Finance  Bill  the  amount  is 
£100,000  and  this  limit  will  operate 
retrospectively  to  April,  1983. 

It  should  be  pointed  out  that  maximum 
relief  can  only  be  obtained  at  age  65  or 
over.  Below  that  age  the  maximum  is 
reduced  by  £20,000  per  year  down  to  age 
60.  This  means,  for  example  that  at  age  61 
the  maximum  relief  will  be  £20,000  at  62, 
£40,000  and  so  on. 


Employment 
law  pay  up 

As  is  known  there  are  upper  limits  on 
payments  employers  have  to  make  under 
employment  legislation.  Some  of  these  have 
were  raised  from  February  1,  1984. 

The  limit  on  the  amount  of  a  week's  pay 
used  for  calculating  redundancy  payments 
and  the  basic  award  element  of  unfair 


dismissal  compensation  has  gone  up  from 
£140  to  £145. 

This  means  that,  in  the  case  of 
redundancy,  the  maximum  statutory 
payment  for  twenty  years  service  (which  is 
the  maximum  number  of  weeks  allowed)  is 
20  xl'/2x  145 =£4, 350.  ( 1  Vi  weeks  pay  is 
given  for  every  year  of  service  between  age 
41  and  retirement  age). 

The  limit  on  the  compensatory  award  for 
unfair  dismissal,  sex  and  racial 
discrimination  remains  at  £7,000. 


The  limit  on  statutory  guaranteed 
payment  to  employers  on  short-time  or 
tempory  lay-off .  has  been  increased  from 
£9.50  to  £10  per  day.  Guaranteed 
payment  becomes  due  when  an  employee  is 
not  provided  with  work  by-  his  employer. 

If  there  is  no  agreement  between  the 
employer  and  his  employees  or  a  trade 
union,  then  for  five  days  in  every  three 
months  the  employee  is  entitled  to  a  day's 
pay  for  every  day  off  work,  subject  to  the 
above  maximum. 
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\jre  Natural  Beatson  Glass 


The  timeless  container 


Glass,  the  natural  choice  for  pharmaceutical  tablets  and  liquids.  Glass  containers  enhance  your 
oducts  perfectly.  Select  natural  glass  from  our  stock  range  of  bottles  in  amber,  white  flint  or  made  to  your  own  requirements. 

Beatson  Clark  pic  23  Moorgate  Road  Rotherham  South  Yorkshire  S60  2 AA  Telephone  Rotherham  (0709)  79141  Telex  54329 


Beatson  Clark 


Re-instatement 
obligations 


Several  questions  have  been  asked  by 
employers  about  the  power  of  industrial 
tribunals  to  order  the  re-instatement  or  re- 
engagement  of  a  dismissed  employee. 

Must  such  an  order  be  obeyed?  What 
are  the  consequences  of  not  doing  so?  What 
is  the  difference  between  re-instatement  and 
re-engagement? 

The  situation  arises  when  a  tribunal  has 
decided  that  an  employee's  complaint  of 
unfair  dismissal  is  well  founded.  It  asks  the 
ex-employee  whether  he  wishes  the 
question  of  re-instatement  to  be  considered. 
If  so,  having  taken  account  of  the 
employer's  observations  and  the  circum- 
stances of  the  dismissal,  it  may  make  an 
order  that  the  employer  re-instates  or  re- 
engages the  worker  concerned. 

If  the  order  was  made  by  a  court  of  law, 
the  employer  would  have  no  option.  He 
would  have  to  obey  under  the  penalty  of 
going  to  jail  for  contempt  of  court.  With  an 


industrial  tribunal,  the  position  is  different. 

If  the  employer  is  in  no  circumstances 
ready  to  have  the  employee  back,  then  he 
can  disobey  the  order  —  and  all  he  is 
obliged  to  do  is  pay  additional  com- 
pensation to  the  employee.  So,  there  is  no 
fear  about  having  someone  in  your  employ 
whom  you  do  not  wish  to  have. 

The  difference  between  re-instatement 
and  re-engagement  is  this:  With  re- 
instatement, the  employer  will  be  obliged  to 
treat  his  employee  as  if  he  had  never  been 
dismissed.  He  will  have  to  give  him  arrears 
of  pay  from  the  date  of  dismissal  up  to  the 
date  of  re-instatement.  He  should  restore 
any  privileges  and  benefits,  such  as 
seniority  or  pension  rights. 

With  re-engagement  there  is  much  more 
discretion  left  to  the  tribunal.  The  employer 
must  take  the  person  back  on  but  not 
necessarily  in  the  same  job.  The  tribunal  will 
specify  under  what  terms  the  individual  shall 
be  re-employed  by  that  employer. 

If  the  employer  refuses  then,  in  normal 
cases,  the  basic  compensation  would  be 
supplemented  with  between  13  and  26 
weeks  pay.  (In  discrimination  cases  the 


amount  can  go  up  to  52  weeks  pay). 

It  may  be  some  consolation  to  employers! 
to  know  the  tribunal,  in  considering  making 
an  order,  must  look  at  whether  it  is] 
practicable  for  the  employer  to  comply! 
They  are  also  obliged  to  consider  whether 
the  employee  had  contributed  to  hisl 
dismissal  in  any  way,  and  whether  it  would: 
be  fair  in  the  circumstances  to  order  rel 
mstatement  or  re-engagement. 
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£  0-TAnS:    P£a;.  ifitu  a;  V 


"Something  to  get  your  teeth  into"  say  the 
readers  who  furnished  us  with  this 
prescription 


convenient! 
profitable! 


Anti  diarrhoea  medicine 

for  the  relief  of  diarrhoea 

Kaopectate  is  a  tried  and  tested  .  ?^WWBRiB^.  *4UM' 
product  for  all  the  family.  It's  natural  ^^^^^jjffPP^j^SWtf  j| 

formulation  is  free  from  morphine  and  :m£'':>  ^r~f^aVw^BjUr^^^, :  .^^Bfcta 
antibiotics.  That  means  you  can  i^^^^^^W^i^Ai  KJtt ^jjjjli  jfl 

recommend  it  to  your  customers  with    jpBnM^h|»=  '^BJ 

It  brings  rapid  yet  soothing  relief  from  wp 

diarrhoea  and  in  reduced  dosage  can  ^^^^^^jE^^^^^^^^L  ■'Dr^6reli( 

The  1 80ml.  provides  up  to  6  adult        ,,Jr         \     ^^^frj^  *j^^lfi  I 
doses  in  a  virtually  unbreakable  pack  '  -g^f^jg 

—  ideal  for  the  traveller  and  safer  at 

Each  1  00ml.  contains  Kaolin  B.P.  20.6g.  in  a  pleasant  tasting  and  aromatic 
suspension  with  a  welcome  carminative  effect. 

S.R.P.E1.48  |\ 

Kdppectqte  is  supplied  in  a  distinctive  outer  of  1  2  packs. 

For  highly  attractive  terms  contact  the  SOLE  DISTRIBUTOR: 
PHARMAGEN  LTD.  West  Lane,  Runcorn,  Cheshire  WA7  2PE 
Tel:  Runcorn  (0928)  71  291  8 

Luid  Upjohn  Limited,  Crawley,  W.  Sussex  P'.L.  No.  0032/5040  Registered  Trademark:  KAOPECTATE  2420UKV 


More  economical  per  ml.  than 
the  500  ml.  pack! 

+  [On  seasonal  deals) 
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For  migraine 
fhe  One  and  Cmly. 


Sf, 


THE  ONE  that's  most  often  prescribed 

THE  ONLY  specific  treatment  that  can 
be  counter  prescribed 

How  to  use  Migraleve 

Two  Pink  Migraleve  should  be  taken 
immediately  an  attack  is  suspected. 

If  after  four  hours  the  migraine  has  developed  or 
persisted,  two  Yellow  Migraleve  should  be  takea 
The  'Yellow'  dosage  may  be  repeated  at  four- 
hourly  intervals  if  necessary. 

Another  guaranteed  product  from 

International  Laboratories  Limited,  Wilsom  Road,  Alton,  Hants  GU34  2TJ; 


PERSONAL  HYGIENE 


YOUNG  USERS 


The  sanpro  market  has  long 
been  dominated  by  two 
manufacturers  —  Lilia-White 
and  Tampax  —  but  the 
famous  duopoly  will  have  to 
relate  more  directly  to 
younger  age  groups  if  they 
are  to  retain  market  share, 
according  to  the  latest 
Mintel  report. 

As  new  companies  enter  the  fray  younger 
users  may  come  to  see  the  long-established 
products  as  old-fashioned,  says  the  report. 

In  the  £43m  tampon  sector  the 
dominance  of  the  two  major  producers  is 
certainly  being  challenged.  But  so  far  the 
new  rivals  have  had  little  effect. 

In  their  first  year,  beset  by  delivery 
problems,  Ferns  took  2.5  per  cent  of  the 
market,  while  Tampets  still  appear  to  be 
struggling  along  —  with  a  share  of  under  1 
per  cent.  It  seems  the  hardy  duo  of  Tampax 
and  Lil-lets  will  be  hard  to  crack.  Could  the 
new  Dr  White's  Contour  be  the  one  to 
achieve  what  none  of  the  others  have 
managed? 

Lilia-White  are  pleased  with  initial 
reactions  to  the  product.  "In  the  first  two 
months  Contour  already  had  a  bigger  share 
than  Ferns  has  now,"  says  marketing 
controller  Philip  Barnes. 

He  puts  this  down  to  thorough 
homework  and  a  product  with  noticeable 
differences. 

"Ferns  is  a  me- too'  product.  Contour  on 
the  other  hand  offers  a  distinct  alternative  to 
Tampax,  and  has  substantial  benefits  over 
it." 

Noting  the  differences 

The  product  is  being  promoted  on  the 
benefits  of  its  rounded-ends  and  widthways 
expansion. 

The  company  foresees  no  conflict  by 
introducing  another  tampon  into  the  market 
where  they  already  have  Lil-lets. 
"Applicator  and  digital  users  tend  to  be 
quite  different,"  says  Philip  Barnes.  "The 
split  between  the  two  remains  stable  at 
about  55  per  cent  applicator  and  45  per 
cent  non-applicator." 

Lil-lets  had  a  record  year  in  1983  say 
Lilia-White.  Sales  increased  by  8.5  per  cent 
in  a  market  which  only  grew  6.5  per  cent  in 
volume. 

"The  tampon  market  has  been  static  for 
over  two  years,  but  now  it  is  moving  again 
and  we  intend  to  maintain  Lil-lets  as  the 
focal  point  of  growth,"  says  Lilia's  product 
group  manager  Andrew  Frost. 

Both  Lil-lets  and  Dr  White's  Contour  are 
to  be  supported  throughout  the  year  —  to 
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the  tune  c?f  £lm  apiece  —  by  a  women's 
Press  campaign. 

Lil-lets  are  continuing  with  the  ball  and 
chain  theme,  but  new  subjects  have  been 
introduced  to  try  and  broaden  its  appeal  to 
the  young.  Advertisements  for  Dr  White's 
Contour  give  the  message  "a  bit  better  all 
round"  and  focus  on  the  differences 
between  flat  and  round-ended  tampons. 

Sampling  is  currently  underway  for  Dr 
White's  Contour  and  begins  for  Lil-lets  at  the 
end  of  April.  The  advertisement  promoting 
free  samples  of  Lil-lets  also  gives  entry  to  a 
competition,  in  which  record  tokens  worth 
£1,500  will  be  given  away  as  prizes. 

Kimberly-Clark  indicate  that  they  will  be 
pushing  Ferns  strongly  this  year  —  both  in 
the  Press  and  on  radio  —  to  encourage  trial. 
"We  haven't  got  all  the  distribution  we 
would  like  in  the  chemist  sector,  but  it's 
building  up  slowly,"  says  group  product 
manager,  Chris  Porter. 

Tampax  will  be  spending  £lm  this  year 
in  the  women's  Press  and  will  continue 
promotions  which  they  say  generated  much 
interest  in  1983.  The  "Jamaica  Freedom" 
holiday  competition,  for  instance,  produced 
over  200,000  entries  says  sales  director 
Peter  Stephenson. 

Tampax  remains  virtually  the  generic 
and  over  one  in  four  women  now  buy  this 
product,  says  the  company.  The  majority  of 
Tampax  sales  are  for  super  absorbency, 
with  this  variant  alone  accounting  for  1 5  per 
cent  of  all  sanpro  sales.  But  Tampax  will 
continue  to  promote  the  slender  size.  This 
gets  people  to  use  the  Tampax  brand  early 
in  life  and  very  little  crossover  usage  occurs 
in  later  years,  say  Tampax. 

Tampets  though  are  not  proving  the 
success  in  digitals  that  Tampax  are  in 
applicators.  They  were  not  advertised  at  all 
last  year  and  the  company  isn't  planning  a 
big  spend  for  '84  either. 

This  comes  in  sharp  contrast  to  the 
proud  launch  in  1981  when  claims  of  a 
future  12  per  cent  share  were  made.  And 
although  Tampax  claim  Tampets  captured  8 
per  cent  of  the  market  within  the  first  year  it 
has  moved  rapidly  downhill  since. 

Instead  Tampax  may  be  concentrating 
on  the  field  they're  good  in.  They  have  been 
test-marketing  another  applicator  tampon  in 
Cambridge  —  but  this  time  a  round-tipped 
one.  The  test  lasted  around  four  months, 
and  chemist  stores  in  the  area  report  a  sell- 
out on  all  stocks.  One  pharmacist  told  C&D: 
"We  put  the  new  tampons  near  the 
traditional  Tampax  and  the  round-ended 
ones  were  the  first  to  go." 

Tampax  are  egually  pleased  with  the 
product  and  say  they  will  be  introducing  it 
into  other  test  areas  during  '84. 
Can  Contour  and  ferns  between  them 
crack  the  stranglehold  of  Tampax  and 
Lil-lets  —  and  themselves  become  a 
recognised  shopping  list  item 
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In  keeping  with  the  ball  and  chain 
theme,  netball  is  one  of  the  new  sub- 
jects introduced  to  broaden  Lil-lets 
appeal. 


It  is  known  that  during  Tampax's  test- 
market  Johnson  &  Johnson  had  been  taking 
a  very  close  interest.  Considering  that  J&J 
have  test-marketed  a  product  in  this  field 
once  before  —  Assure  —  could  they  be 
making  a  comeback?  J&J's  reaction:  "Totally 
untrue." 

The  tampon  market  is  fast  becoming 
more  dynamic,  but  for  those  still  struggling 
to  get  a  foothold  —  a  word  of  caution.  It  is 
often  easier  to  enter  a  growing  market  than 
one  where  share  can  only  be  grasped  at  the 
expense  of  rivals  —  and  in  the  tampon 
market  manufacturers  have  shown  no  signs 
of  bowing  to  pressure. 

The  market  is  projected  to  grow  by 
100,000  women  by  1988.  But  after  this 
Mintel  predict  a  long,  slow  decline  until  the 
end  of  the  century. 

ON-PACK 
BATTLES 

As  on-pack  promotions  hot 
up  in  the  sanitary  towel 
market  —  with  both  the 
brand  leader  Simplicity  and 
Tendasoft  Panty  Pads 
beginning  the  year  with 
aggressive  price  offers  — 
Kimberly-Clark  warn  that 
such  activity  is  here  to  stay. 

Four  years  ago  little  on-pack  activity  was 
seen  —  today  it  is  the  norm.  The  format  may 
change  but  the  offers  go  on. 

Bonus  offers  were  the  trend  in  1983, 
with  Lilia-White  offering  12  Dr  White's 
towels  for  the  price  of  10  in  July  and  K-C 
giving  20  Simplicity  towels  for  10  during 
October. 

But  manufacturers  are  now  arriving  at 
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the  conclusion  that  these  offers  can  be 
damaging  to  the  long-term  health  of  the 
market.  "We  are  now  tending  to  move  away 
from  that  sort  of  promotion  to  more  price- 
aligned  ones,  and  this  is  a  trend  we  see  in 
the  overall  market,"  says  K-C's  group 
product  manager  Chris  Porter. 

Good  news  for  independent  chemists  — 
as  these  promotions  lead  to  price 
differentials  between  themselves  and  the 
multiples  being  reduced.  In  contrast  bonus 
offers  mean  fewer  repeat  purchases  and 
inevitably  less  money  through  the  tills. 

"Ultimately  'extra  product'  offers  are 
unhelpful,"  says  Philip  Barnes,  marketing 
controller  of  Lilia-White.  "It  is  a  matter  for 
regret  —  they  take  consumers  off  the  market 
and  could  present  a  threat  to  the  future 
stability  of  the  sector. 

"But  there  comes  a  point  when  you  can 
no  longer  see  your  own  business  being 
attacked,  and  therefore  you  have  to 
respond." 

And  as  the  number  of  products  in  this 
sector  continues  to  grow,  with 
manufacturers  fighting  for  share,  brand 
loyalty  is  inevitably  eroded  —  hence 
promotions  can  mean  big  business.  But  they 
can  also  be  very  expensive. 

The  competitive  nature  of  the  sanitary 
towel  market  —  leading  to  price  reductions 
and  increased  promotion  and  advertising 
costs  —  was  given  as  the  reason  for  a  profits  • 
drop  of  4  per  cent  (to  £4. 8m)  in  Smith  & 
Nephew's  personal  hygiene  division  (en- 
compassing Lilia-White). 

Industry  advertising  expenditure  in 
1983  was  £3. 2m  on  towels  according  to  the 
Association  of  Sanitary  Protection 
Manufacturers.  Add  to  this  the  £2. 2m  spent 
on  tampons  and  the  total  figure  of  £5. 4m 
represents  5  per  cent  of  industry  sales. 

Even  the  traditional  price  fighters  in  the 
market  which  have  never  been  pushed  on 
anything  but  price  are  seeing  extra  activity. 
Bowater  Scott's  Pennywise  had  its  first  ever 
promotion  this  Year.  The  company  says  it 
was  successful,  but  reserve  judgment  on 
whether  more  will  take  place. 

K-C  are  also  running  price  offers  on 
Promise  through  Numark,  Vestric  and 
Unichem,  to  step  up  share.  Promise 
produced  only  a  minimal  impact  in  1 983  — 
due,  the  company  say's  to  supply  problems. 

Within  the  press-on  sector  Simplicity 
retained  its  lead  with  a  2 1 . 1  per  cent  share, 
while  its  nearest  rival  Tendasoft  Panty  Pads 
took  around  16  per  cent.  Simplicity's  re- 
launch at  the  beginning  of  the  year  has 
given  it  a  head  start  in  1984,  says  Chris 
Porter.  "Sales  were  up  30  per  cent  in 
January  and  February  compared  to  the 
same  period  in  1983." 

Simplicity  will  continue  to  receive  heavy 
back-up  in  1984,  as  will  Tendasoft  Panty 
Pads. 

Bowater-Scott  re-launched  Libra  in  July, 


a  move  which  they  say  has  given  them  a 
stronger  foothold  in  the  market:  "In  the  first 
half  of  1 983  we  were  showing  a  5  per  cent 
share  —  after  the  modifications  this  more 
than  doubled."  For  1984  they  are 
anticipating  a  10  per  cent  chunk  of  the 
market.  Libra  will  be  backed  by  a  spend  of 
£370,000  in  the  women's  Press  —  part  of  a 
£1.2m  campaign  across  the  range. 

A  sampling  campaign  will  also  take 
place  in  500  hospitals.  All  mothers  have  to 
use  towels  in  the  first  6-8  weeks  after  birth, 
usually  in  super  or  superplus  sizes.  The 
company  sees  this  as  an  ideal  opportunity  to 
introduce  300,000  mothers  to  the  super  size 
Libra  towels. 

"Slim"  sanitary  towels  are  one  area 
where  potential  has  not  been  realised,  say 
K-C.  These  towels  currently  represent  about 
1 7  per  cent  of  the  market,  but  they  expect 
this  to  be  30  per  cent  by  1988. 

Slim  towels  are  taking  an  increasing 
share  of  the  American,  French  and  German 
markets,  primarily  because  more  women 
are  demanding  a  more  unobtrusive 
product.  K-C  believe  there  is  the  same 
demand  for  discretion  in  the  UK,  but  the 
opportunity  has  never  been  exploited 
because  no  products  have  guaranteed 
adeguate  protection  and  been  backed  by 
the  makers  spending  time  explaining  the 
concept  to  consumers.  With  the  launch  of 
Kotex  Freedom  K-C  say  they  can  overcome 
this. 


Big  spend  in  Press 


To  encourage  trial  the  company  is  spending 
£400,000  on  a  six  month  women's 
magazine  campaign  and  offering  trial 
prices.  "No  other  towel  will  receive  the 
same  level  of  support  during  the  last  six 
months  of  the  year,  and  initial  trade 
reactions  are  good,"  says  Chris  Porter. 

Vespre  initially  developed  this  market, 
but  with  the  advent  of  Kotex  Freedom  and 
rumours  abounding  that  Tampax  could  be 
entering  the  market  with  its  American 
product,  Maxi  Thins,  (a  point  on  which 
Tampax  refused  to  comment)  they  could  be 
in  for  a  lively  year. 

Noting  the  trend  for  greater  discretion  in 
sanitary  towels  Larissa  Ann  entered  the 
market  in  August  with  superslim  towels 
(£0.49).  The  products  will  be  pushed  on 
price  with  only  a  minimal  advertising  spend. 

In  February  Larissa  Ann  launched  two 
full-sized  towels  available  in  10s  only  — 
regular  and  super  (£0.39).  The  launch 
packs  carry  two  extra  towels  free. 

Looped  towels  continue  their  decline 
and  are  expected  to  account  for  as  little  as  5 
per  cent  of  the  market  in  1988.  Noting  the 
trend  K-C  are  withdrawing  Soft  'n  Sure. 
But  Dr  White's,  the  mam  looped  towel, 
continues  to  do  well  against  all  odds. 

"Dr  White's  had  a  good  year  in  1983. 
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And  although  the  general  trend  is 
downwards,  the  product  continues  to  defy 
all  predictions  of  its  demise,"  says  Philip 
Barnes. 

And  for  the  future  Barnes  predicts:  "The 
pattern  of  recent  years  on  product 
development  and  new  product  launches  will 
continue  as  manufacturers  struggle  for 
share." 

Numark  believe  the  market  will  remain 
volatile  and  indicate  that  chemists  could  do 
well  to  rationalise  the  number  of  lines  they 
carry.  "There  are  approximately  35  brands 
in  the  press-on  sector,  but  the  top  three 
account  for  a  third  of  the  market.  The 
myriad  of  other  brands  turnover  at  only  a 
fraction  of  the  rate  of  brand  leaders,  but 
require  equal  capital  and  shelf  space 
investment." 

Own-label  products  could  well  replace 
the  low  volume  brands,  say  Numark. 

Own-label  threat? 

Own-labels  have  been  taking  an  increasing 
share  of  the  market  in  recent  years, 
accounting  for  some  20  per  cent  in  1983, 
according  to  Krausher  And  Eassie. 

Trade  figures  attribute  a  much  smaller 
share  to  own-label,  quoting  12  per  cent  for 
loops  and  around  8  per  cent  in  press-ons. 

Boots  take  around  20  per  cent  of  the 
own-labels  in  press-ons  and  secondary 
protection  and  say  they  regard  it  as  a 
growing  area. 

KAE  also  indicate  that  own-label  may 
increase  in  the  future,  with  more  foreign 
manufacturers  jumping  on  the  bandwagon 
—  Napkin  Oy,  for  instance,  part  of  the 
Finnish  company  Tamaro  is  looking  for 
business  in  the  UK  —  a  market  where  the 
average  British  woman  spends  £8.01  per 
year  on  sanpro  products. 

Since  1981  independent  chemists  have 
suffered  a  decline  of  16  per  cent  in  total 
sanpro  sales,  with  Boots  and  the  larger 
grocery  outlets  taking  the  lions'  share.  Boots 
took  around  a  quarter  of  sales  in  1 982  and 
grocers  a  massive  49  per  cent.  But  indepen- 
dent chemists  are  still  important  in  this 
sector,  taking  2 1  per  cent  of  sales. 

Pharmacists  are  still  looked  to  for  advice 
lift  this  area,  particularly  as  most  of  their 
sales  are  to  the  younger  age  groups. 
Numark  encourage  chemists  to  capitalise  on 
their  "professional"  image  as  although  the 
subject  is  becoming  less  taboo  it  remains  an 
area  where  problems  often  arise. 

Lilia-White's  advisory  service  run  by 
"Sister  Marion"  receives  over  65,000  letters 
land  telephone  calls  a  year.  Beginning 
merely  as  a  "help-line"  on  period  problems 
it  has  built  up  into  an  educational  service  for 
schools  and  health  organisations.  The 
service  now  provides  free  booklets  on 
period  problems  which  would  be  available 
to  the  chemist  if  required. 
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PARTING  OF 
THE  WAYS 


The  split  between  pant 
liners  and  mini-pads  is 
becoming  more  pronounced 
with  both  products  following 
opposite  trends.  While  panty 
liners  are  expected  to 
remain  one  of  the  fastest 
growing  sectors  of  the 
market,  mini-pads  are 
tracing  a  downward  path. 


There  is  still  confusion  in  the  consumers 
mind  over  mini-pads  and  the  sector  is  now 
being  squeezed  not  only  by  pant  liners  but 
by  the  growth  in  the  slim  towel  sector. 

Pant  lines  are  benefiting  from  the 
increasing  tendency  for  the  sanpro  user  to 
try  a  variety  of  products  during  her  period. 
"The  complexity  of  usage  patterns'  is 
increasing.  The  accustomed  tampon  user, 
for  example,  at  some  stages  of  her  period, 
may  switch  to  one  of  the  many  pant  liners 
available,"  says  Lilia-White's  Philip  Barnes. 

"Pant  liners  are  also  used  to  give 
additional  security  to  tampon  users,"  add 
Robinsons  of  Chesterfield.  And  they  note 
the  changing  attitudes:  "People  are  associat- 
ing pant  liners  more  and  more  with  daily 
hygiene  rather  than  just  period  hygiene." 

Overall  this  secondary  protection  sector 
accounted  for  10  per  cent  of  the  total 
sanpro  market  in  1983,  but  within  the  towel 
sector  Bowater-Scott  say  that  while  mini- 


Pre-priced  packs  will  introduce  the 
"improved"  Dayfresh  panty  liner  — 
in  a  new  livery. 


pads  took  only  6  per  cent,  pant  liners 
increased  to  a  14  per  cent  share. 

Bowater-Scott  will  continue  to  position 
Minima  for  younger  people,  and  after  the 
success  of  their  recent  wallet  promotion 
have  more  campaigns  planned. 

Johnson  &  Johnson  have  profited  from 
the  sector's  growth,  taking  almost  half  the 
market  with  Carefree.  Three  other  brands 
Brevia,  Dayfresh  and  Minima,  are  close 
together,  with  shares  ranging  from 
15.7-17.2  per  cent. 

Kimberly-Clark  believe  the  pant  liner 
market  grew  by  26  per  cent  last  year  and 
forecast  a  further  growth  of  1 8  per  cent  for 
1984.  But  even  so  it  still  remains  behind 
Continental  levels,  they  say.  "In  France  and 
Holland  pant  liners  account  for  30  per  cent 
of  the  towel  market,  and  over  one  third  in 
Denmark." 

K-C  aim  to  take  advantage  of  this 
growth  by  modifying  Kotex  Dayfresh.  The 
performance  of  the  product  has  been 
improved  by  the  inclusion  of  additional 
absorbent  material,  they  say,  and  heavier 
embossing  to  give  a  more  compact  pad. 

New  packs  emphasise  the  brand  name 
in  white,  on  a  blue  background,  and  the 
flower  decoration  has  been  modified  to  a 
single  pink  and  green  motif.  Pre-priced 
packs  at  £0.29  and  £0.79  for  the  10s  and 
30s  respectively  will  support  the  "look". 
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Brand  shares  within 

press-ons  (%) 

Market  value 

(£m) 

Simplicity 
Tendasoft 

21.1 

16.3 

Tampons 
Towels 

43 
64 

Vespre 

12.6 

Total 

107 

Bodyform 

Libra 

Stayfree 

Lilia 

Sylphs 

Pennywise 

Promise 

Others 

9.5 
7.8 
7.7 
6.9 
4.7 
3.2 
0.7 
9.5 

Market  split 

Tampons 

Loops 

Press-ons 

Mini-pads  and  liners 

IASPM] 
(%) 

45 

8 
37 
10 

IASPM] 

(Company  statistics) 

Company  market  shares 

(%) 

Brand  shares  within  tampons         ( % ) 

Tampax  56.6 
Lil-lets  37.0 
Kotex  Ferns  2.5 

Lilia-White 
Tampax 
Kimberly-Clark 
Bowater-Scott 

35 
27 
12 
6 

Boots 

1.5 

Johnson  &  Johnson 

6 

Dr  White's  Contour 

1.4 

Robinsons  of  Chesterfield 

1 

Tampets 

0.8 

Others 

4 

Others 

0.2 

[Company  statistics] 

Own-label  (mainly  Boots) 

9 

IMintel] 

739 


Make  roo 


Your  Exclusive  No.  1.  Penny  wise  is  sold  exclusiv* 
available  during  March  and  April  while  stocks  1 


ugh  Chemists.  Special  offer  packs 

MARKETED  AND  DISTRIBUTED  BY  BOWATER  ^  SCOTT 


PERSONAL  HYGIENE! 


Solving  women's 
age-old  problem 


Discreet,  convenient 
sanitary  protection  is  now 
taken  for  granted,  yet  the 
modern  tampon  was  not 
invented  until  the  1930s  and 
flushable  sanitary  towels 
were  not  readily  available 
until  after  the  First  World 
War.  

Many  centuries  ago  a  variety  of  methods  of 
coping  with  menstrual  flow  were  used. 
Primitive  women  soaked  up  the  discharge 
with  pads  of  grass  or  absorbent  root  fibres. 
Some  tribes  isolated  their  menstruating 
women  who  sguatted  on  grass  mats  which 
were  burned  when  they  became  soiled. 

Internal  protection  dates  back  as  far  as 
ancient  Egypt,  where  women  inserted  rolls 
of  soft  papyrus  into  the  vagina.  Early 
Japanese  women  used  rolled  up  paper  in- 
ternally, held  in  place  by  a  bandage 
between  the  legs. 

In  Romari  times  women  used  cloth 
bandages  which  could  be  washed  and  used 
again.  This  menstrual  cloth,  referred  to  in 
the  Bible,  was  employed  until  the  end  of  the 
19th  century  and  even  later.  Old  rags  were 
pinned  to  underclothes  and  when  soiled 
were  soaked  in  salt  water  then  boiled  and 
hung  out  to  dry.  Sometimes  the  cloths  were 
made  into  folded  pads  with  loops,  to  be 
worn  with  a  crocheted  or  cotton  weave  belt 
around  the  waist.  But  they  were  always 
bulky  and  uncomfortable  and  become 
rough  with  constant  laundering. 

First  commercial  towel  

In  1880,  the  first  commercially-produced 
sanitary  towel  and  belt  was  patented  and 
was  claimed  to  be  the  invention  of  the 
century,  although  it  was  considered  an 
extravagant  luxury  by  poorer  families.  It 
was  a  joint  venture  between  Robinson's  of 
Chesterfield,  Southalls  of  Birmingham  and 
Sampson  Gamgee  of  Gamgee  tissue  fame. 

Robinsons  manufactured  surgical 
dressings  and  bleached  cotton  lints  for  use 
in  the  Crimean  War  and  in  1878  began  a 
fruitful  liaison  with  Sampson  Gamgee  who 
was  carrying  out  experiments  on  the  absor- 
bent properties  of  cotton  and  gauze.  With 
Robinsons'  help,  Gamgee's  investigations 
resulted  in  Gamgee  tissue,  used  as  a 
surgical  dressing. 

Mr  Gamgee  was  guick  to  realise  that 
these  absorbent  pads  need  not  be  used 
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Probably  one  of  the  first  sanpro 
advertisements  —  it  dates  back  to  1907 

solely  in  treating  wounds  and  he  noted  that: 
"In  childbed  (sic)  such  pads  would  be 
cleaner,  safer  and  more  comfortable  than 
napkins,  and  a  large  number  of  them  can  be 
used  and  burnt  at  far  less  cost  than 
washing." 

He  went  on  to  convince  obstetricians 
and  gynaecologists  that  absorbent  cotton 
wool  was  superior  to  hard  linen  napkins, 
and  specially-made  pads  for  women  to  use 
after  childbirth  were  introduced. 

In  1880  Mr  Gamgee  proposed  to 
Robinsons  that  absorbent  sanitary  towels 
could  be  made  for  menstruation.  Robinsons 
agreed  to  manufacture  suitable  pads, 
designed  special  machinery  for  the  job  and 
proposed  that  sales  should  be  organised  by 
Southalls  of  Birmingham. 

The  partnership  between  Robinsons  as 
manufacturers  and  Southalls  as  distributors 
continued  until  1897,  when  Southalls 
started  manufacturing  surgical  dressings  on 
their  own.  Some  30  years  later,  Robinsons 
registered  Gamgee  tissue  as  their  official 
trade  mark. 

In  1895,  a  new  type  of  absorbent 
dressing,  cellulose  wadding,  was  invented 
by  Jacob  Feirabend,  a  German  paper- 
maker.  Besides  being  cheaper  to  produce, 
this  dressing  was  more  absorbent  than  an 
egual  weight  of  plain  cotton  wool.  Robin- 


A  letter  endorses  Southalls  sanpro 


sons  of  Chesterfield  began  to  produce  this 
dressing  in  the  same  year,  and  took  out  a 
patent  for  its  use  as  the  central  absorbent 
portion  of  a  sanitary  towel. 

Although  sanitary  towels  were  manufac- 
tured with  this  material  in  the  UK  in  1895 
and  soon  became  universally  used  by 
women,  it  was  not  until  1916  that  cellulose 
wadding  was  introduced  in  the  United 
States. 

Enter  Kimberly-Clark  

Kimberly-Clark,  who  sold  cellulose 
wadding  during  the  First  World  War, 
realised  the  potential  use  of  this  material 
during  menstruation  and  began  manufac- 
turing flushable  feminine  hygiene  products 
from  it  in  1920.  TThey  helped  form  a 
Chicago  company  called  International 
Cellucotton  Products,  which  they  bought 
outright  in  1955.  The  first  Kotex  towels 
were  exported  to  Britain  in  1927.  The  trade 
mark  was  derived  from  the  words  "cotton 
texture"  and  Kotex  was  sold  in  plain  brown 
paper  wrappers,  as  all  such  products  were 
for  many  years  afterwards. 

In  the  1 930s  Tampax,  the  first  branded 
tampon,  was  patented  by  an  American 
doctor,  Earle  C.  Hass.  He  became  inter- 
ested in  designing  an  alternative  to  the 
external,  bulky,  pad  when  his  wife,  a  nurse, 
complained  of  its  inconvenience  and  the 
ways  in  which  it  restricted  her  activities. 

This  new  unobtrusive  method  of 
absorbing  the  menstrual  flow  was  welcomed 
by  many  women,  but  it  had  its  detractors, 
Clergymen  denounced  tampons  as  agents 
of  defloration  and  general  wickedness,  and 
even  some  medical  authorites  were  not  con- 
vinced that  unmarried  women  should  use 
tampons.  Today,  many  teenage  girls  start  to 
use  them  at  their  first  or  second  period,  and 
Tampax  is  bought  by  a  total  of  50  million 
women  around  the  world. 

In  spite  of  the  freedom  offered  by 
tampons,  they  did  not  supercede  traditional 
towels  for  which  developments  continued. 
In  the  1960s  several  manufacturers  moved 
away  from  the  belt  and  pad  combination 
and  introduced  a  pant  which  had  a  pocket 
to  hold  the  towel.  1972  saw  the  launch  of 
press-on  pads,  the  first  being  Libresse.  Even 
today  —  over  1 00  years  after  the  first  com-, 
mercial  towel  and  in  a  market  which  would' 
appear  to  cater  for  every  need  —  manufac- 
turers are  still  introducing  improvements 
with  products  that  are  slimmer,  softer  and 
yet  more  absorbent. 
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If  your  customers 
have  better  things  to  do 
than  washing  their  smalls 


ZERO  are  ideal  for  sport 


ZERO  are  ideal  for  holidays. 


ZERO  are  ideal  anytime. 


Tell  them  about 


ro  are  a  modern  and 
onvenient  alternative  to 
'entional  underwear, 
leal  for  holidays,  sport  or 
ed  anytime  when  personal 
mess  is  essential 
ton  Products  Limited  (the 
grip  people)  are  now  the 
distributors  of  Zero 
ees  and  Hygi  Hankies 
you  require  further  information 
\\e  bonus  offer,  contact  your 
representative  or  the  Oldham 


ZERO 

carefree 
throw-awa^ 
pantees 


Setoh 


THE  TUBIGRIP PEOPLE  TUBITON  HOUSE-  OLDHAM  OL1  3HS  ENGLAND-  TELEPHONE:061-652-2222  TELEX  669956  (SETON  G) 


PERSONAL  HYGIENE 


GROWTH  OPPORTUNITIES 
IN  MEN'S  MARKET 


When  it  comes  to  body  odour 
women  have  more  sensitive 
noses.  A  Gallup  Poll  found 
that  36  per  cent  of  women  (29 
per  cent  of  men)  have 
avoided  a  friend  or  relative 
with  a  "personal  freshness" 
problem,  and  almost  two- 
thirds  of  women  (44%  of  men) 
said  they  would  worry  about 
working  with  someone  who 
had  such  a  problem.  As  for 
romance  —  over  a  quarter  of 
women  (21  per  cent  of  men) 
admit  that  body  odour  has 
put  them  off  beginning  a 
relationship. 

The  poll  clearly  reflects  the  state  of  the  anti- 
perspirant  deodorant  market  in  Britain. 
While  the  women's  segment  is  almost  at 
saturation  point  with  83  per  cent  using  such 
products,  the  penetration  figure  for  men  is 
only  around  53  per  cent,  say  Elida  Gibbs. 
This  compares  to  20  per  cent  men's  usage  in 
France  and  83  per  cent  in  the  USA. 

Bristol-Myers  put  UK  men's  usage  rather 
lower  —  at  around  less  than  a  third.  "This  is 
an  area  of  the  market  that  offers  opportunity 
as  more  men  are  beginning  to  use  the 
products  —  often  beginning  by  using  their 
wife's  deodorants.  There  is  evidence  that 
more  and  more  men  are  actually  using  our 
unperfumed  Mum." 

It  will  be  interesting  to  see  how  Mennen 
fares  with  the  introduction  of  Speedstick. 
They  are  hoping  to  obtain  a  5  per  cent 
share  in  their  first  year  —  this  is  more  than 
the  present  UK  market  for  sticks  and  creams 
put  together.  But  the  company  aims  to  back 
the  brand  strongly  with  a  £2 '/2m 
promotional  spend,  with  advertisements 
running  in  the  national  Press  until  July  and 
on  television  May-September. 

When  the  brand  was  first  actively 
promoted  in  America  in  1975  the  market 
split  was  75  per  cent  aerosols,  20  per  cent 
roll-ons  and  only  2  per  cent  for  solids.  By 
1982  the  market  had  grown  by.  some  60m 
units  to  460m,  with  solids  and  roll-ons  both 
now  taking  32  per  cent  and  aerosols  a  much 
reduced  30  per  cent. 

But  there  are  dangers  in  drawing  too 
many  parallels  between  Britain  and  the 
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USA.  "The  two  markets  are  very  different," 
says  Elida  Gibbs'  marketing  manager  Roger 
Penny.  "In  the  States  aerosols  are  collapsing 
due  to  the  big  ecological  movement  over 
there  —  this  inevitably  leaves  room  for 
another  product  to  step  in. 

"I'll  be  curious  to  see  how  Speedstick 
does  over  here,  especially  as  it  is  a 
deodorant  and  in  the  UK  men's  market  the 
products  are  mainly  anti-perspirants,  with 
active  ingredients  to  reduce  perspiration. 
Deodorants  which  work  to  reduce  odour 
are  only  really  seen  in  the  bodysprays 
market." 

But  will  consumers  notice  the 
difference?  Further  results  from  the  Gallup 
Poll  commissioned  by  Linden  Voss  indicate 
that,  over  70  per  cent  of  people  didn't  know 
the  difference,  or  gave  innaccurate  answers 
when  asked  to  distinguish  between  a 
deodorant  and  an  anti-perspirant. 

"No  difference  at  all"  was  given  as  the 
answer  by  28  per  cent,  while  a  similar 
proportion  had  no  idea  whatsoever.  Some 
thought  the  only  difference  was  that  one  was 
a  roll-on  and  the  other  an  aerosol. 

The  responses  proved  significant 
enough  for  Linden  Voss  managing  director 
Mike  Williams  to  launch  an  information 


booklet  on  the  subject.  "An  educational 
campaign  is  necessary.  The  general  public 
are  obviously  confused  as  to  what  they 
should  be  buying  for  personal  freshness, 
and  how  to  suit  their  particular  needs." 

The  leaflet  explains  how  and  why  people 
expire,  how  to  minimise  perspiration  and 
body  odour  and  what  the  differences  are 
between  anti-perspirants  and  deodorants.  It 
will  be  available  as  POS. 

Identification  problems 

Such  problems  of  identification  didn't  put 
people  off  buying  these  products  though, 
and  the  market  remained  the  fastest 
growing  one  in  toiletries.  Second  only  to 
shampoo  in  size,  estimates  on  the  deodorant 
/anti-perspirant  market  for  1983  vary  from 
£70m-£100m.  Bodysprays  take  most  of  this 
growth  while  aerosols  grew  slightly  and  roll- 
ons  showed  a  small  decline. 

The  bodyspray  market  has  seen 
spectacular  growth  from  £3m  in  1980 'to 
£12m  in  1983.  And  39  per  cent  of  women 
now  use  a  bodyspray  says  Elida  Gibbs' 
Roger  Penny.  But  as  the  market  continues  to 
look  appetising  Mr  Penny  offers  a  warning. 

"Lots  of  cheap  brands  are  beginning  to 
swamp  the  market.  They  take  some  volume, 
but  at  the  expense  of  other  manufacturers. 
They  don't  advertise  —  but  just  live  off  the 
backs  of  the  major  producers.  So  in  effect 
they  are  actually  diluting  market  value,  not 
contributing  to  its  expansion." 

But  he  believes  the  market  will  continue 
to  increase  in    1984.   "Bodysprays  are 


Two  new  fragrances  —  golden  mystery  and  elusive  dream  —  together  with  up- 
dated packaging,  give  the  Limara  range  a  broader  appeal 
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A  welcome  to  the  tropics  with  this 
range  from  Midland  Cosmetics 


bridging  a  gap  between  strong  deodorants 
and  perfumes.  They  are  often  used  instead 
of  perfumes  and  have  a  very  young  age 
profile.  They  allow  consumers,  to  feel 
they're  being  extravagant  by  spraying  the 
perfume  on  all  over  —  without  it  costing 
them  as  arm  and  a  leg  to  do  it." 

Elida  will  continue  to  promote  Impulse 
and  Vivas  heavily  in  1984.  The  two  brands 
together  provide  the  company  with  65  per 
cent  of  all  bodyspray  sales.  The  products, 
they  say,  achieved  shares  of  8.5  per  cent 
and  2.5  per  cent  respectively  in  the  total 
deodorant  market. 

Impulse  will  receive  an  advertising 
spend  of  £2!/2m  this  year,  and  is  also  getting 
its  biggest  promotion  ever.  In  a  deal  with 
Interflora  free  flowers  will  be  offered  in  June 
to  re-inforce  the  Impulse  advertisements 
while  a  new  campaign  for  Vivas  will  emerge 
in  the  Summer. 

Smith  &  Nephew  are  "asserting  a  new 
challenge  for  long-term  dominance  of  the 
market"  with  the  recent  re-launch  of  Limara. 
Up-dated  packaging  and  two  new  variants 
aim  to  give  the  range  a  broader  appeal. 
Previously  Limara  tended  to  attract  younger 
users,  say  S&N,  but  with  the  new  "look"  they 
now  aim  to  entice  older  users.  Each 
perfume  now  has  its  own  individual  design 
and  colour  shade,  set  against  a  black 
background. 

By  adding  the  two  variants  to  the  range 
—  golden  mystery  and  elusive  dream  —  the 
company  says  the  range  now  embraces  all 
popular  perfume  trends. 

A  television  campaign  in  June  and  July 
will  back  the  re-launch,  along  with  spots  on 
London's  Capital  Radio.  Display  material 
includes  a  free  shelf  display  tray,  shelf-strips, 
and  a  tester. 

Sampling  on  the  front  cover  of  women's 
magazines  in  June  and  again  later  in  the 
year  will  help  stimulate  trial,  they  say. 

Bon  Matin  is  a  range  of  five  bodysprays 
introduced  late  last  year  by  Midland 
Cosmetics.  Moving  away  from  the  flower 
and  garden  type  of  fragrances  these  aim  to 
give  a  "touch  of  the  tropical"  with 
fragrances  including  Mustigue,  Bahama 
Hawaii,  Tobago  and  Tahiti. 

These  sprays  will  be  aimed  at  the  cost 
conscious  sector  of  the  market,  and,  like  the 
Lanssa  Ann  range  of  four  bodysprays  will 
be  pushed  on  price  rather  than  advertising. 

Turning  to  roll-ons,  Bristol-Myers  hope 
to  reverse  the  downward  trend  with  some 
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major  activity  on  Mum.  The  plans  remain 
secret  as  yet  —  watch  Counterpoints  for 
further  up-dates  —  but  the  company  admits 
they're  "big"  and  anticipates  they  should 
bring  a  3  per  cent  uplift  in  the  roll-on 
market. 

The  company  says  they  are  now  in  a 
position  to  go  for  growth  with  their 
products.  "Pricing  and  usability  was  last 
years  strategy,"  says  product  manager 
Patricia  Lake.  "By  keeping  prices  to  a 
minimum,  but  increasing  pack  size  we 
managed  to  stabilize  our  share  at  20  per 
cent.  Now  we  have  stopped  the  downward 
pressure  on  Mum  we  aim  to  get  business 
back. 

"Own-label  is  now  becoming  a  factor 
and  there  is  a  tremendous  amount  of  trade 
rationalisation,  but  this  can  only  put  us  in  a 
stronger  position  because  Mum  is  a  major 
brand  and  its  users  are  twice  as  loyal  as  the 
nearest  roll-on  to  it." 

Mum  is  becoming  older  in  its  age  profile 
with  the  bulk  of  users  aged  25  plus.  Quick 
Dry,  on  the  other  hand,  is  more  life  style 
orientated  and  aimed  at  the  16-24  year 
olds.  "It  is  company  strategy  to  get  people 
using  Mum  Quick  Dry  early  on  in  life,  and 
hope  they  will  then  transfer  their  loyalty  to 
Mum,"  says  Patricia  Lake. 

Relaunches  now  the  norm 

Bristol-Myers  indicate  that  re-launches, 
which  are  now  so  much  a  part  of  the 
personal  hygiene  market,  will  continue. 
"There  is  unlikely  to  be  any  major  product 
breakthroughs  —  so  it  becomes  a  case  of 
refinement  and  marketing  positioning.  The 
marginal  differences  in  efficiency  caused  by 
re-formulated  products  are  barely 
perceptible  to  the  consumer. 

"All  the  brands  work  so  the  purchase 
decision  is  made  on  more  subtle  factors 
such  as  product  image,  perfume  content 
and  price." 

Careful  positioning  is  shown  by  the 
smaller  companies  in  the  market.  Vichy  and 
Roc,  for  instance,  continue  to  do  well  by 
specialising  on  a  narrow  target  market  — 
deodorants  for  more  sensitive  skins. 

But  even  in  the  mass  market  trends 
change.and  manufacturers  can  improve 
their  product's  perception  in  the  consumer's 
eye  by  re-launching. 

Elida  Gibbs  say  this  marketing  tactic  is 
becoming  commonplace.  "Re-launches 
have  almost  become  a  routine  in  this  area. 
Gillette  didn't  do  it  last  year  and  we  did.  So 
this  year  it's  their  turn  —  although  that  isn't 
the  basis  on  which  re-launch  decisions  are 
made,  it  almost  seems  that  way  in  this 
market,"  says  Roger  Penny. 

And  if  a  re-launch  isn't  planned  for 
Elida's  range  this  year,  more  exciting  things 
are.  Plans  are  in  the  pipeline  for  a  new  Sure 
product,  but  as  to  what  form  it  will  take  the 


Sebamed 
Cleanser. 

Your  answers 
for  customers 

with 
sensitive  skins. 

QMy  face  always  felt  tight  and 
dry  after  washing  with  soap. 
Would  Sebamed  make  any 
difference? 

A Naturally.  Repeated  use  of  soap 
robs  your  skin  of  its  natural 
moisture-retaining  substances.  Sebamed 
has  no  soap  and  no  alkali,  so  your  face 
will  be  left  soft  and  supple  after  washing. 


Q 


No  matter  how  often  1  bathe  I 
still  seem  to  have  a  body  odour 
problem.  Could  Sebamed  help? 

Alt  could.  You  see,  many  soaps, 
even  though  they  smell  nice  when 
you  use  them,  may  be  too  strong  for  your 
skin's  delicate  biological  layer.  Soap  can 
harm  this  layer  leaving  the  skin  open  to 
attack  from  odour-producing  bacteria. 
Sebamed  is  a  natural  deodorant.  It 
doesn't  remove  the  layer.  But  it  does 
directly  inhibit  the  growth  of  odour- 
causing  bacteria.  Give  it  a  try! 


Q 


Is  Sebamed  affected  by 
hardwater  or  water  softeners? 


A No.  Water  conditions  may  well 
affect  soaps,  but  not  Sebamed 
because  it  is  soap-free.  In  fact,  it  may  also 
please  you  to  know  that  Sebamed  leaves 
no  scum  or  ring  in  the  basin  or  bath! 


The  balanced  answer 
to  sensitive  skin 

AH  Robins  Co  Ltd..  Langhurstwood  Road 
Langhurst.  Horsham.  W  Sussex 
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company  isn't  telling  —  just  yet. 

For  1 984  Elida  Gibbs  are  also  testing  a 
roll-on  in  Boots.  The  product  —  super  plus 
—  will  compete  with  ZR.  It  will  be  advertised 
under  the  Sure  banner,  but  not  pushed  on  a 
separate  platform. 

Sure  support  

The  total  Sure  range  will  be  backed  by  a 
spend  of  £3m  this  year  with  a  new  Summer 
campaign  for  Sure  for  Men. 

Pre-priced  promotions  on  the  range  will 
continue.  The  company  says  these  have 
been  successful  and  last  year  claim  to  have 
been  joint  brand  leader  with  Right  Guard, 
taking  a  1 2  cent  share. 

Gillette  are  hoping  to  increase  their 
share  in  1984  with  the  re-launches  of  both 
Right  Guard  and  ZR.  Each  range  will 
receive  a  spend  of  £2 '/2m  in  1984  —  a  year 
in  which  Gillette  projects  the  market  will 
grow  by  4.5m  units. 

In  sterling  terms  Beecham  anticipate  a 
market  worth  £106m  in  1984,  thanks  to 
more  male  users  and  greater  use  by 
women. 

Other  trends  noted  by  Beecham  are  the 


expanding  proportion  of  families  sharing 
one  product  and  the  growing  awareness  of 
the  risks  of  "perfume  clash."  "Together  these 
have  steadily  boosted  demands  for 
functional  products  where  fragrances  are 
light  and  transitory,  or  even  non-existent," 
says  the  company. 

Growing  parallel  to  this,  it  seems  the 
demand  for  an  ultra-feminine  fragrance  with 
the  reassurance  of  deodorising  power  still 
exists,  but  now  rests  with  bodysprays. 

In  keeping  with  the  trends  Beecham  are 
launching  a  new  unperfumed  variant  of 
Body  Mist  2  in  100ml  and  1 50ml  sizes.  The 
Body  Mist  2  products,  both  aerosol  and  roll- 
on,  have  done  consistently  well  since  their 
respective  re-launches  in  1982  and  1983, 
and  have  climbed  from  fifth  to  third  position 
in  the  brand  share  ratings  —  overtaking 
both  Soft  &  Gentle  and  Mum,  say  Beecham. 
The  range  will  be  backed  by  a  £lm 
advertising  campaign  in  1984. 

Meanwhile,  both  the  Goya  and  Innoxa 
ranges  are  currently  being  supported  by 
promotions.  Goya  are  offering  their 
Cedarwood  men's  anti-perspirant  stick  and 
deodorant    spray    for    £0.99    and  the 


Agua 
Manda 
roll-on 
for 

£0.75, 
while 
Innoxa 
are 
intro- 
ducing a 
special 
offer  size 
of  roll-on 
-120ml, 
£2.25. 

Promotions  are  also  being  run  on 
products  in  the  more  intimate  feminine 
deodorant  market.  Femfresh,  which 
dominates  this  sector,  is  being  supported 
with  extra  value  packs  —  68ml  roll-on  for 
the  price  of  50ml  and  16  cleansing  tissues 
for  the  price  of  12.  Over  £160,000  will  be 
spent  on  advertising  in  the  women's  Press. 

So  with  promotional  activity  running  full 
pelt,  and  two  major  producers  hinting  at 
new  product  introductions,  1984  could 
prove  to  be  another  bouyant  years. 


The  new  unperfumed 
variant  in  100ml  and 
150ml 


MIDLAND  COSMETIC  SALES  LTD 

Thornbury  Road,  Perry  Barr,  Birmingham,  B20  3DE  Telephone  021  -356  0099 
Manufacturers  of        perfumes,  cosmetics,  toiletries  and  car  care  products. 


Available  at  all  good  wholesalers 

ANY  DIFFICULTIES  OR  TRADE  ENQUIRIES  Phone  021-356  0099 


JlariSSa  oinn  ^oSmeiicS  Jlii 

offer 

*  TOP  QUALITY  PRODUCTS 
*  COMPETITION  SELLING  PRICES 
*  GENEROUS  MARGINS 

LARISSA  PRESS  ON  TOWELS  REGULAR 

LARISSA  PRESS  ON  TOWELS  SUPER 
10  +  2  FREE  OFFER  WHILST  STOCKS  LAST 

SUPERSLIMS.  10  SLIM  TOWELS  BOXED 

NEW  LARISSA  HAIR  STYLING  MOUSSE  75ml 

LARISSA  BODY  SPRAYS  IN  4  FRAGRANCES  75ml 

IF  YOUR  TOILETRIES  AND  SANPRO  SALES  ARE 
BEING  ERODED  BY  THE  COMPETITION  AND 
YOUR  MARGINS  REDUCED  THEN  'PHONE  US 
IMMEDIATELY  FOR  MORE  DETAILS  AND  A  CALL 
FROM  YOUR  LOCAL  REPRESENTATIVE. 

JlariSSa  oinn  ^Co6meiic6 


1  WILLIS  WAY,  POOLE,  DORSET  BH15  3SS. 
TEL:  0202  684195  TELEX:  41102  Larico  G. 
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F.  is  a  28  year  old  computer  operator. 
Ie  asks  if  you  have  anything  for  stiff 
ore  joints.  His  right  index  and  middle 
ingers  are  stiff  and  sore  in  the 
aorning  and  during  the  recent  cold 
/eather  it  has  taken  until  lunchtime 
)  loosen  them  up.  What  would  you 
ecommend? 

diagnosis:  Rheumatic/arthritic  pain. 
nportant  hints:  The  patient  comes  to  the 
harmacy  not  the  doctor;  this  could  indicate 
sverity  of  the  condition  or  embarrassment 
Dout  complaining  of  stiff  joints  at  the  age  of 
8.  Stiffness  occurs  in  the  morning,  the 
roblem  is  increased  by  cold  and  the  ache 
persistant. 

hestions:  Has  he  been  to  a  doctor  about 
?  Has  he  already  taken  something?  Is  there 
ly  swelling  of  the  joints?  Are  there  any 
her  joints  affected?  How  long  has  he  had 
ie  problem?  Is  he  allergic  to  any  drugs, 
articularly  aspirin? 
dvice:  It  is  essential  that  rheumatoid 
-thritis  be  referred  to  a  doctor  as  soon  as 
pssible.  Supply  only  sufficient  analgesic  to 
jst  until  an  appointment.  A  suitable  product 
<  sell  would  be  an  anti-inflammatory 
lalgesic  such  as  aspirin  or  ibuprofen. 
pier  advice  should  indicate  the  maximum 
pse  in  a  day;  that  a  dose  taken  last  thing  at 
ight  may  relieve  morning  stiffness;  take 
ter  food  to  reduce  gastic  irritation;  clench 
pd  unclench  the  fists  before  rising  while 
lands  are  still  warm;  make  an  appomtement 
i  see  a  doctor  as  soon  as  possible  and  tell 
ie  doctor  about  any  medication  taken. 

I  lump  in  the 
hroat 

Irs  O.P.  is  an  elderly,  regular 
istomer  who  has  been  on  digoxin 
ad  frusemide  for  some  time.  Slow  K 
as  added  to  her  prescription  about  a 
eek  ago.  Today  she  comes  into  the 
tiarmacy  for  a  bottle  of  Lucozade. 
tying  that  she  hopes  it  will  relieve 
>me  discomfort  like  a  constant  lump 
i  her  throat.  Would  you  sell  her  the 
icozade  or  look  into  the  matter 
irther? 

issible  diagnosis:  Oesophageal 
ceration? 

iportant  hints:  "new  prescription  for  Slow 
'  —  a  large  tablet  for  which  oesophageal 
Icture  and  ulceration  have  been  reported; 
e  symptom  she  describes  could  indicate  a 
Drsening  heart  condition  or  tablet 
tention;  the  feeling  that  a  "fizzy"  drink  will 
slodge  the  "lump;"  Lucozade  may  be 
ught  because  of  nausea  or  loss  of  energy. 
uestions:  Did  the  discomfort  occur  before 
3  new  tablet?  Does  she  feel  nauseous  or 
ore  tired  than  usual?  Does  she  have  any 
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OTC  advice 
-  What 
would 
you  do? 

Part  of  the  National 
Association  of  Women 
Pharmacists'  residential 
course  last  weekend  was 
devoted  to  workshops  on 
giving  OTC  advice.  The 
following  were  some  of  the 
case  studies  discussed  and 
the  suggested  action 
pharmacists  might  take. 

burning  in  the  throat  or  stomach?  When 
does  she  take  the  tablets  and  is  she  sitting, 
standing  or  lying  down?  How  much  water 
does  she  drink  with  them?  Has  she  noticed 
"white"  tablets  in  the  faeces?  (Delay  in 
appearance  of  the  tablet  matrix  could 
indicate  their  being  lodged  elsewhere). 
Advice:  If  the  onset  of  symptoms  was  before 
the  Slow  K  started,  the  feeling  of  obstruction 
may  be  due  to  an  enlarged  heart, 
complicated  by  the  new  tablet.  Advise  an 
early  appointment  with  the  doctor,  as  you 
should  also  if  soreness  or  burning,  nausea 
and  tiredness  are  present.  Lucozade  may 
help  and  should  do  no  harm. 

If  the  onset  of  symptoms  coincides  with 
the  start  of  the  Slow  K  and  there  is  nausea 
only,  with  no  burning  or  soreness  in  the 
throat  or  somach,  the  problem  is  not  so 
urgent  but  the  patient  should  tell  her  doctor 
on  the  next  appointment.  Meanwhile  she 
should  take  the  tablets  while  sitting  or 
standing,  not  when  lying  down.  She  should 
take  them  before  meals  with  at  least  half  a 
tumbler  of  water.  Lucozade  should  not  be 
taken  with  the  tablets.  Patients  on  diuretics 
tend  to  reduce  their  fluid  intake  but  should 
be  encouraged  not  to.  If  symptoms  persist 
she  should  see  the  doctor  as  soon  as 
possible. 

Other  considerations:  Would  extra 
information  ease  her  mind  until  her 
appointment?  Could  you  give  her 
information  which  would  help  her  doctor 
change  the  prescription?  Liquid  or 
effervescent  potassium  preparations  would 
ease  the  throat  problem  but  may  increase 
nausea  or  abdominal  discomfort.  If  she  eats 
high  potassium  foods  such  as  fruit  juices, 


tomatoes,  bananas,  onions,  spinach,  milk 
and  cocoa  she  may  not  need  potassium 
supplements. 


Sick  headache 


14-year-old  Elizabeth  comes  into  the 
shop  on  her  way  home  from  school. 
You  know  the  family  quite  well  and 
remember  that  her  mother  has 
recently  returned  to  work  full  time. 
Elizabeth  asks  if  you  have  anything 
for  headaches  as  the  paracetamol 
they  give  out  at  school  are  not  much 
good.  Today  it  has  been  so  bad  that 
her  eyes  are  blurred  and  she  feels  sick. 
What  would  you  do? 
Diagnosis:  Migraine 

Important  hints:  "age  14"  —  migraine  often 
commences  around  puberty;  "change  in 
family  life"  —  stress  often  triggers  attacks; 
"paracetamol  no  good"  indicates  that  the 
pain  is  not  eased  with  mild  analgesics; 
"blurred  vision  and  nausea"  are  typical  of 
migraine. 

Questions:  Do  you  get  headaches  often? 
How  long  have  you  been  having  them?  Are 
they  worse  when  you  have  a  period?  Do 
you  have  a  lot  of  pain  with  your  periods? 
Have  you  talked  to  your  mother  about 
them?  Will  she  be  at  home  now?  Which  is 
your  doctor,  do  you  know  when  surgeries 
are?  Does  your  mother  suffer  from 
headaches?  (Migraine  often  runs  in 
families). 

Advice:  Points  to  consider  are  that  migraine 
may  be  triggered  by  stress,  hormones, 
foods  and  heat,  light  and  sound;  she  may 
wish  to  appear  independent;  she  may  want 
someone  to  talk  to;  migraine  requires 
medical  attention;  does  she  want  to  buy  a 
course  of  treatment  or  just  one  dose? 

Sell  only  a  small  quantity  of  any  product, 
enough  to  last  until  she  has  discussed  her 
condition  at  home  or  seen  a  doctor.  As 
paracetamol  does  not  work  an  analgesic 
antinauseant  is  probably  the  best,  eg 
Migraleve.  If  she  wishes,  it  may  be  possible 
to  ring  the  surgery  for  an  appointment.  If 
not,  advise  her  to  go  home,  lie  down  in  a 
dark  room,  possibly  apply  a  cold  damp 
cloth  to  her  forehead  and  try  to  sleep. 
Suggest  that  she  takes  1  or  2  pink  tablets 
immediately,  followed  by  1  or  2  yellow  in  3 
or  4  hours.  The  adult  dose  is  2.  One  of  each 
may  be  enough  for  a  14  year  old.  If  her 
eyes  get  blurred  before  the  headache  she 
should  then  take  the  pink  pills  in  future. 

Advise  her  that  this  type  of  headache 
needs  specific  treatment  if  it  isn't  going  to 
interfere  with  her  studies,  but  attacks  can  be 
reduced  or  prevented.  If  she  comes  back 
with  a  prescription  a  booklet  on  migraine  or 
the  address  of  the  British  Migraine 
Association  may  be  useful. 
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LETTERS 


They're  off 

Well,  all  you  22,000  non  voters,  what 
excuse  can  you  find  this  year?  Certainly  not 
lack  of  choice,  certainly  not  lack  of  grass 
roots  opportunity.  The  front  page  of  last 
week's  PJ  looked  like  the  Aintree  list  of 
community  pharmacy  —  congratulations  all 
you  candidates,  no  one  can  accuse  you  of 
apathy  this  year. 

Only  five  old  stagers  and  nineteen  likely 
looking  outsiders  —  what  more  can  we  ask? 
On  many  occasions  I,  too,  have  been  like 
you  —  I  have  failed  to  vote,  nobody  seemed 
to  care  and  certainly  nobody  listened  to 
what  I  had  to  say.  But  last  year  I  was 
persuaded  to  vote  and  stand  up  and  be 
counted  for  what  I  believed  in;  and  if  only 
half  of  you  non- voters  do  the  same  this  year, 
we  can  not  only  change  the  face  of  Lambeth 
—  we  can  change  the  face  of  pharmacy. 

Politically  we  may  be  poles  apart  but  all 
of  us,  I  am  convinced,  love  our  profession. 
So  don't  let  apathy  rear  its  ugly  head  this 
year,  don't  toss  your  election  envelopes 
aside  unopened;  you  have  the  glorious 
opportunity  to  send  back  to  Lambeth  those 
who  will  do  what  you  want  and  to  fight  back 
for  what  you  believe  to  be  right. 

So  this  year  resolve  that  you  will  open 
your  envelopes,  that  you  will  read  the 
manifestos,  and  I  have  sufficient  faith  in  you 
to  be  confident  that,  having  done  so,  you 
will  have  sufficient  common  sense  to  send 
back  those  of  your  fellows  suited  to  save  us. 

Enough  is  enough.  Never  was  firm  and 
resolute  leadership  more  needed,  so  I  beg 
of  you  all:  read,  read,  read  the  manifestos 
and  then,  every  single  man  and  woman  of 
you  grass  roots  wonderful  people,  vote, 
vote,  vote.  The  result  could  amaze  you. 
David  Ironside 
Cranham 


No  soft  option 

As  a  member  of  Council  not  up  for  election, 
I  was  interested  to  read  your  editorial  on  the 
forthcoming  event. 

The  good  news  for  discontented 
members  elected  to  Council  (and  I  was  one) 
is  that  with  persistent,  logical  arguments  and 
the  ability  to  articulate  them  it  is  possible  to 
change  Council  policy  guite  completely. 

The  bad  news  is  that  it  all  takes  a  long 
time.  Not  only  does  one  have  to  gain 
credibility  so  that  one's  colleagues  will 
support  your  views  in  Council,  but  one  also 
begins  to  appreciate  the  legal  and  political 
restraints  that  the  Council  has  upon  it. 

It  is  nine  years  since  I  was  first  elected 
and  it  is  only  now  that  some  of  the  reforms 
which  Noel  Baumber  and  I  advocated  are 
being  accepted  as  Council  policy.  I  know 
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A  Ford  Fiesta  is  presented  to  Mrs  Vasanti 
Shah,  MPS,  for  her  winning  slogan  — 
"Vicks  fights,  Vicks  cares,  Vicks  gains 
victory  over  colds"  —  in  the  Richardson- 
Vicks  display  competition.  Presenting  the 
keys  is  Richardson- Vicks'  field  sales 
manager  Jerry  Bell  and  marketing 
manager  Ion  Barker.  

that  most  of  my  views  are  still  as  relevant 
and  rebellious  as  they  were,  but  believe  me 
democracy  works  within  as  well  as  without 
Lambeth  High  Street,  and  one  cannot 
change  policy  without  majority  support. 

I  hope,  sir,  that  this  brief  letter  from  a 
40-year-old  rebel  will  help  to  confirm  the 
views  in  your  editorial.  The  membership  will 
be  sensible  to  vote  for  a  mixture  of  youth 
and  experience.  Being  a  member  of 
Council  is  no  soft  option. 
Graham  Walker 
Spalding 


A  safeguard 

Widespread  use  of  parallel  imported  drugs 
must  inevitably  lead  to  a  deterioration  of  the 
present  distribution  network  which  has 
withstood  the  ravages  of  discounting 
remarkably  well,  although  all  pharmacists 
will  be  aware  of  the  decline  of  services 
which  they  have  experienced  in  the  last  few 
years.  It  is  unlikely  that  the  DHSS  will  not 
want  to  recover  the  excess  profits  generated 
by  this  activity  and  it  would  be  grossly 
unfair  if  such  recovery  was  made  from  all 
pharmacists,  regardless  of  whether  they  had 
used  parallel  imports  or  not. 

With  these  factors  in  mind  a  group  of 
contractors  from  the  counties  of  Cheshire, 
Clwyd,  Gwynedd  and  Shropshire  met 
recently  at  Corwen  and  decided  to  write 
individually  to  their  Family  Practitioner 
Committees  in  the  following  terms  which  are 
based  upon  advice  from  the  best  available 
professional  sources: 
1 . 1  declare  that  I  am  not  directly  or 
indirectly  involved  in  importing  or 
supplying  foreign  proprietary  drugs,  or  re- 
importing or  supplying  British 
manufactured  proprietary  drugs  procured 


at  prices  lower  than  the  Drug  Tariff  prices  in~ 
my  pharmacy. 

2. 1  further  declare  that  I  shall  not  in  future 
supply  proprietary  drugs  which  have  been 
obtained  in  any  other  way  than  through 
presently  established  legitimate  channels 
unless  compelled  to  do  so  by  action  on  the 
part  of  DHSS. 

We  would  urge  all  community 
pharmacists  to  follow  our  lead  in  writing 
directly  to  the  FPC  with  which  they  are  in 
contact.  We  have  chosen  this  course  since 
we  feel  that  existing  bodies  will  do  their 
collective  best  to  look  after  our  interests  but 
that  individual  direct  action  by  contractors 
will  produce  the  most  effective  result. 

Should  it  prove  necessary  in  the  future 
to  fight  a  blanket  clawback  through  the 
courts  then  we  would  form  ourselves  into  a 
Defense  Association  for  this  purpose.  The 
lodging  of  our  suggested  letter  now  with 
FPCs  will  be  an  important  safeguard  of  the 
individual  contractor's  future  position. 

Because  of  the  gag  on  candidates  for 
election  to  the  Council  of  the 
Pharmaceutical  Society  this  letter  is  signed 
on  behalf  of  the  Corwen  group  by  one 
member  only. 
R.  Gartside 
Gwynedd 


Democracy 

We  are  constantly  being  advised  to  vote  in 
the  forthcoming  STV  election.  I  have 
deliberately  refrained  from  voting  in  the  last 
eight,  having  previously  voted  in  over  70 
democratic  elections.  I  have  no  single 
preference  in  voting  for  our  Council  and 
have  always  voted  for  the  maximum 
number  of  candidates  allowed. 

My  choice  was  always  made  up  of  those 
candidates  with  the  time  to  take  their  duties 
seriously  —  ie,  those  who  were  not  on  up  to 
a  dozen  other  committees.  The  latter  may 
be  very  public-spirited  but  they  do  not  have 
time  to  listen  and  act  on  the  wishes  of  the 
majority  of  electors.  This  shows  itself 
currently  in  the  insistence  of  Council  to 
continue  with  the  STV  election,  against 
"democratic"  voting. 

I  will  not  vote  in  the  coming  election  in 
case  my  votes  should  be  "surplus"  and  thus 
"passed  on."  This  is  my  only  possible  protest 
against  this  wholly  undemocratic  election. 
After  all,  if  the  Council  can  overturn  the 
vote  on  election  issues,  why  not  oust  Jo 
Bloggs  who  came  top  of  the  poll  in  the 
undemocratic  election  and  replace  him  with 
Jo  Soap  of  their  own  choice?  The  principle 
is  exactly  the  same,  except  that  we  wouldn't 
stand  for  it. 
"Conscript" 

PS  Xrayser  please  read  this  letter  rvw'ce 
before  jumping  to  the  wrong  conclusions 
and  going  into  print! 
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ANTIHISTAMINE/ 
DECONGESTANT 

100  mi  Syrup 


Our  new  blue  packs  have  a 
clearer  message  for  you  and 
your  customer. 

They  are  designed 
to  make  more 
impact  on  your 
shelves  and 
more  impact  in 
the  Chemist 
Hayfever  and  Summer 
Cold  treatments  market. 


Order  now  on  special  terms  from 
your  usual  Wholesaler. 


12  Tablets  82p 
100ml  Syrup  £1.20 
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No  further  action  on 
parallel  imports 


The  Pharmaceutical  Society's  Council 
has  decided,  after  a  long  debate  at 
this  month's  meeting,  to  take  no 
further  action  on  parallel  importing. 

Presenting  a  report  on  the  subject,  the 
secretary  and  registrar  said  that  since  the 
last  meeting  of  the  Council  the  problems 
which  had  arisen  were,  firstly,  letters  from 
the  membership  complaining  that  Council 
had  not  taken  a  firmer  stance  and  secondly, 
allegations  that  substandard  foreign  drugs 
were  being  imported.  It  had  yet  to  be  shown 
that  parallel  imported  drugs  were  of  a  lower 
standard,  he  said. 

Mr  G.  Walker  said  it  seemed  that  the 
Society  had  probably  gone  as  far  as  it  could 
in  making  statements  about  parallel  imports. 
He  did  not  feel  that  the  Society  was  in  a 
position  to  go  any  further  without  risking 
legal  action.  What  concerned  him 
particularly  was  the  suggestion  that  the 
integrity  of  members  of  the  Council  was 
somewhat  doubtful,  namely,  that  it  had  been 
wishy  washy  on  parallel  imports  because 
members  had  financial  interests  in  seeing 
them  maintained.  He  would  welcome  some 
guidance  on  how  the  Council  could 
reassure  the  membership  that  it  was  not  so 
influenced. 

Mr  Davidson  said  that  the  Council  had  a 
responsibility  to  the  profession  and  to  the 
public  at  large.  What  disturbed  him  was  that 
proprietary  items  were  being  dispensed 
where  they  were  not  identical  to  the  same 
proprietary  item  supplied  in  the  UK.  The 
Council  should  be  seen  to  define  what  was 
professionally  correct  when  interpreting  the 
supply  of  proprietary  medicines. 

Mr  A.J.  Smith  said  that  while  there  was  a 
commercial  motivation  for  community 
pharmacists  to  make  a  guick  saving  in  a 
minority  of  cases,  there  was  also  a  great 
deal  of  financial  interest  within  the  industry.  s 
Council  should  direct  its  attention  to  the 
guality.  As  far  as  he  was  aware,  in  all  the 
samples  that  had  been  taken  in  drug  testing 
schemes  while  parallel  importing  had  been 
in  operation,  not  one  product  had  failed. 

Great  care  must  be  taken  to  ensure  that 
pharmacists  were  not  held  out  to  be  the 
"bad  boys  making  the  quick  buck"  and  all 
the  attention  diverted  to  that  issue  rather 
than  the  overall  problem  of  effective  price 
control  under  the  pharmaceutical  price 
regulation  scheme. 

Mr  G.  Appelbe,  the  Society's  chief 
inspector  and  head  of  the  Law  Department, 
confirmed  that  there  was  no  evidence  of  any 
faulty  batches  although  the  Society  had 
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spent  several  hundreds  of  pounds  on 
analysis,  sometimes  at  the  insistence  of  the 
industry . 

Dr  T.  G.  Booth  said  it  had  to  be  got 
across  to  the  membership  that  the  Council 
was  taking  a  stance.  It  could  be  said  that  the 
code  of  ethics  contained  all  the  guidance 
that  was  necessary  but  in  his  view  that  was 
not  enough.  A  clear,  definitive  statement 
should  be  made  without  any  vested 
interests. 

Mr  E.  Evens  believed  there  should  be  a 
simple  statement  such  as,  "Until  the 
Government  has  regularised  the 
importation  of  drugs  and  parallel  imports  to 
the  satisfaction  of  the  profession,  the 
Council  considers  there  is  a  very  great 
danger  that  those  who  engage  in  it  can 
bring  disrepute  not  only  to  themselves  but 
to  the  profession." 

It  was  eventually  agreed  that  the 
statement  Council  had  made  last  month, 
together  with  a  report  of  this  month's 
debate,  would  be  its  response  to  the 
profession  and  the  public. 
Products  administered  by  prescriber. 
A  letter  is  to  be  sent  to  the  Minister  for 
Health  pointing  out  anomalies,  and  the 
conseguent  loss  to  the  Exchequer,  in  the 
present  arrangements  for  prescriptions  for 
products  personally  administered  by  the 
prescriber.  The  matter  is  also  to  be 
discussed  with  the  Pharmaceutical  Services 
Negotiating  Committee. 

That  was  agreed  on  the 
recommendation  of  the  community 
pharmacy  subcommittee  of  the  Practice 
Committee,  which  had  noted  that  the  latest 
report  of  the  Prescription  Pricing  Authority 
showed  a  further  substantial  increase  in  the 
number,  and  cost,  of  personally 
administered  prescriptions.  The  PSNC  had 
already  made  an  approach  to  the 
Parliamentary  Under-Secretary  of  State  for 
Health,  Mr  John  Patten  and,  having  been 
dissatisfied  with  the  reply,  was  to  make  an 
approach  to  the  Secretary  of  State,  Mr 
Norman  Fowler. 

Controlling  medicines  distribution. 

The  Society  is  to  seek  a  meeting  with  the 
Minister  for  Health  to  object  to  moves 
towards  controlling  the  distribution  of 
medicines  by  way  of  the  product  licence 
rather  than  through  Medicines  Act 
Regulations. 

Clarification  had  been  sought  from  the 
Department  of  Health  regarding  the  legal 
status  of  Cymalon.  The  Department  replied 
that  a  new  General  Sales  List  Order  would 


make  Cymalon  a  GSL  medicine,  but  it  did 
not  necessarily  follow  that  it  would  be 
available  from  non-pharmacy  outlets.  At 
present,  its  product  licence  permitted 
distribution  only  through  pharmacies. 

The  Legislation  Committee  noted  that  by 
including  restrictions  on  distribution  within 
the  product  licence,  the  lawful  distribution 
of  medicines  would  be  made  much  more 
complex  than  control  through  the 
Regulations.  Furthermore,  if  distribution 
were  to  be  restricted  to  pharmacies  through 
the  product  licence,  then  the  only  offence 
committed  if  the  product  were  sold  or 
supplied  from  a  "drug  store"  was  an  offence 
under  section  7  of  the  Medicines  Act.  That 
section  was  enforced  by  the  Department 
and  not  by  the  Society,  and  it  was  doutful 
whether  the  Department  had  the  manpower 
to  enforce  those  provisions  effectively. 

The  principle  involved  appeared  to  be  a 
new  one,  namely,  to  control  distribution  in 
medicines  by  way  of  the  product  licence 
rather  than  through  the  Regulations.  It  was 
suggested  that  strong  representation  should 
be  made  at  high  level  to  ensure  that  the 
procedure  was  not  followed  in  future. 
Classification  of  veterinary  drugs.  The 
Society  is  to  object  to  a  Ministry  of 
Agriculture  proposal  that  in  future  most 
veterinary  medicinal  products,  except  those 
included  on  the  General  Sales  List,  will  be 
classified  as  prescription  only.  The  Society 
is  also  to  object  to  the  re-scheduling  of 
certain  items  as  prescription  only  medicines 
and  is  to  seek  a  meeting  with  Ministry  of 
Agriculture  officials  to  discuss  the  general 
principle  of  drug  classification. 
Warning  on  Greek  Amoxil.  A  warning 
letter  is  to  be  sent  to  a  pharmacy  company 
and  its  superintendent  pharmacist  following 
a  complaint  by  a  member  of  the  public 
concerning  the  dispensing  of  Amoxjf  syrup 
with  instructions  in  Greek.  The  patient  had 
been  given  no  instructions  regarding 
storage  or  usage,  and  had  clearly  been 
perturbed  by  the  fact  that  certain  parts  of 
the  label  were  written  in  Greek. 
Interpreting  incomplete  scripts.  The 
Society  is  to  establish  a  new  working  party 
to  consider  information  for  patients  and  the 
interpretation  of  incomplete  prescription 
instructions. 

Oxygen  concentrators.  The  Society  is  to 
study  the  use  of  oxygen  concentrators  to 
ensure  that  every  opportunity  is  taken  to 
maintain  a  role  for  community  pharmacists 
in  the  supply  of  oxygen  therapy. 
Peelable  or  permanent  labels?  The 
Society  is  considering  whether  pharmacists 
should  use  permanent,  rather  than  peelable, 
self-adhesive  labels  for  dispensing. 

The  matter  was  raised  by  the  Practice 
Commitee  following  a  report  that  a  coroner 
had  expressed  concern  at  the  increased  use 
of  peelable  labels  on  dispensed  medicines. 
An  inguest  had  been  carried  out  on  a 
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'Stop  imports' 
says  BPSA 


itient  who  had  at  his  bedside  an  empty 
)ttle;  a  pharmacist  had  identified  the  label 
1  the  bottle  as  his,  but  said  that  the  bottle 
as  not  from  his  pharmacy.  The  office  had 
tinted  out  to  the  coroner  the  advantage  of 
ielable  labels,  adding  that  even  if  a  label 
;re  permanent  the  patient  would  be  able 
transfer  the  contents  instead  of  the  labels. 
The  coroner  had  not  been  satisfied  and, 
rough  his  MP,  had  been  in  contact  with 
3  Health  Minister.  Subseguently,  a 
celling  manufacturer  had  offered  to 
search  the  production  of  a  label  which 
uld  be  adjusted  on  a  container  at  the  time 
dispensing  and  which  would 
oseguently  become  permanent. 
The  Practice  Committee  noted  that 
rmanent  labels  were  currently  in  use, 
rticularly  in  hospitals,  and  allowed  for 
rrect  positioning  prior  to  pressure  being 
plied  to  make  them  permanent.  The 
;eting  agreed  that  permanent  labels  were 
sirable,  and  accepted  that  their  use  would 
iuce  considerably  the  number  of 
ntainers  which  were  re-used.  The 
immittee  felt  that  discussions  should  take 
ice  with  the  PSNC  because  of  the 
plication  for  pharmacists'  remuneration, 
uncil  agreed  that  inguiries  should  be 
ide  of  major  label  suppliers  as  to  the 
liability  of  permanent  labels, 
lergency  service.  The  Society  is  to 
cuss  with  representatives  of  the 
armaceutical  Services  Negotiating 
immittee  the  provision  by  community 
armacists  of  a  24-hour  emergency 
ivice.  The  matter  was  considered  by  the 
mmunity  pharmacy  subcommittee  of  the 
ictice  Committee,  which  accepted  that 
service  currently  provided  out  of  hours 
ild  be  improved  in  certain  areas,  which 
luded  both  rural  areas  and  city  centres, 
ference  books  needed.  Pharmacies 
sroved  for  pre-registration  experience 
to  be  expected  to  keep  their  pharmacy 
3rence  material  up  to  date  by  obtaining 
v  editions  of  the  listed  reference  sources 
en  they  are  published, 
^-registration  places.  It  was  reported 
he  Education  Committee  that  of  1 ,083 
dents  who  had  graduated  from  British 
aools  of  Pharmacy  in  1983,  1 ,064  (98.2 
■  cent)  had  obtained  pre-registration 
aerience  places  (the  figures  do  not 
lude  graduates  of  the  Bradford  sandwich 
irse).  The  number  of  52-week  pre- 
istration  periods  spent  in  hospital 
irmacy  had  dropped  by  1 4  from  520  to 
5,  but  the  number  in  community  practice 
reased  by  93  from  566  to  659. 
fiield  inquiry.  Council  debated  a  draft 
imission  to  the  Nuffield  Foundation 
uiry  in  to  Pharmacy  and  agreed  to 
)ate  the  matter  again  another  time, 
mbers'  interests.  Council  is  to 
isider  the  preparation  of  a  register  of 
jncil  members'  interests. 
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Parallel  importing  is  unethical  and  should  be 
stopped  say  pharmacy  students  this  week. 

Delegates  at  the  British  Pharmaceutical 
Students  Association's  42nd  annual 
conference  in  Birmingham  reached  this 
conclusion  after  discussing  a  motion  — 
proposed  by  Mark  Koziol,  postgraduate.  He 
said  he  felt  pharmacists  were  using 
deception  to  make  a  profit.  There  was  a 
strong  possibility  that  the  Government 
would  clawback  profits  made  on  parallel 
imports. 

Seconding  the  motion,  Vince  Bull, 
Aston,  said  there  would  be  a  loss  of 
confidence  in  pharmacists.  He  added  that 
forgeries  might  well  be  encouraged  and 


Animal  health 


Proposals  for  a  draft  Directive  on  the 
distribution  of  animal  medicines  are 
to  be  considered  by  the  European 
Parliament  this  month. 

The  Directive  would  define  four 
categories  of  veterinary  medicines:-  (a) 
prescription  only  (b)  distributed  by 
pharmacists,  veterinary  surgeons  or 
licensed  retailers  only;  (c)  distributed  by 
pharmacists  or  animal  health  retailers,  and 
(d)  available  by  general  sale.  Animal  health 
product  retailers  are  defined  as  either 
pharmacists,  persons  with  at  least  five  years 
practical  veterinary  product  sales 
experience,  or  those  who  have  completed  a 
recognised  course  of  tuition,  and  are 
recognised  by  Member  States. 

Pharmacy  products  could  be  supplied 
by  veterinarians  or  by  registered 
pharmacists,  but  products  in  group  (c) 
could  be  sold  by  animal  health  retailers  from 
listed  premises.  General  sale  products  could 
be  sold  by  anyone,  but  only  in  unopened 
original  packaging. 

Analysts  find 
unsafe  aspirin 

Local  authorities  should  have  greater 
powers  to  protect  the  public  from 
deteriorated  drugs,  according  to  the 
Association  of  Public  Analysts. 

The  Association  has  carried  out  a  survey 
in  which  four  out  of  50  samples  of  aspirin 
tablets,  taken  at  random  from  non- 
pharmacy  outlets,  failed  to  comply  with  the 
BP  test  for  salicylic  acid.  This  suggests  that 
there  are  "tens  of  tons  of  substandard  aspirin 


wondered  if  it  would  take  a  death  to  stop 
parallel  imports.  Peter  Neal,  BPSA  public 
relations  officer,  said  pharmacists  might  be 
breaking  their  contract  by  dispensing 
parallel  imported  medicines  —  for  example, 
dispensing  Ventoline  for  Ventolin. 

Conference  carried  by  a  small  majority 
a  motion  that  compulsory  original  pack- 
dispensing  should  not  be  introduced. 

Ralph  Niven,  BPSA  sports  officer, 
proposing  the  motion,  said  the  logistics  of  its 
introduction  had  not  been  fully  considered. 
He  claimed  that  cost  and  demand  on  space 
in  the  dispensary  would  be  prohibive.  And 
for  cases  such  as  Controlled  Drugs, 
emergency  supplies  and  reducing  therapy, 
original  packs  were  impractical. 
□  The  BPSA  will  be  collating  evidence  for 
the  Nuffield  Inguiry  into  pharmacy  from 
answers  to  a  guestionnaire  circulated  at  the 
conference. 


waiting  to  be  sold,"  the  Association  claims. 

Public  analysts  want  the  power  to  check 
that  "everything  sold  for  a  medicinal 
purpose  from  the  General  Sales  List  is  of  the 
nature  or  quality  expected  by  the 
purchaser."  A  spokesman  told  C&D  that  the 
orginal  intention  was  for  local  authorities 
and  the  Pharmaceutical  Society  jointly  to' 
have  power  to  enforce  the  Medicines  Act  in 
retail  outlets,  but  the  part  of  the  Act  relating 
to  local  authorities  was  not  put  into  effect. 
The  Association  did  not  necessarily  want  to 
interfere  with  the  Society's  powers  but  felt 
there  should  be  checks  on  medicines  sold 
through  drug  stores  and  similar  outlets. 

"Medicines  could  stay  in  corner  shops 
for  years  without  checks  being  made,"  he 
said.  He  hoped  the  survey  would  help 
convince  the  Department  of  Health  that 
controls  were  necessary. 

The  Association  also  wants  there  to  be 
more  control  over  the  claims  made  for 
health  foods. 


RPA  meets  PO 


The  maintenance  of  rural  services, 
rational  distribution  and  the  reduction 
of  "over-spread"  in  urban  areas  are 
common  ground  to  both  rural 
pharmacists  and  sub-postmasters. 

This  conclusion  was  reached  when 
officers  of  the  Rural  Pharmacists  Association 
met  the  assistant  secretary  of  the  National 
Federation  of  Sub  Postmasters  at  the 
Pharmaceutical  Society  last  week. 

RPA  secretary  John  Davies  says  the 
purpose  of  the  meeting  was  to  establish 
common  ground  and  then  to  see  how  it 
could  be  used  to  broaden  the  services  each 
provides.  The  RPA  hopes  further  meetings 
will  take  place. 

751 


BUSINESS  NEWS' 


'We're  number  one' 
say  Vestric 


Vestric  increased  sales  by  18  per  cent 
in  the  six  months  to  December  31.  1983 
—  a  performance  which  they  say 
makes  them  Britain's  number  one 
pharmaceutical  wholesaler. 

Turnover  of  £  1 60m  yielded  trading 
profits  of  £1 .2m,  £600,000  lower  than 
1 982's  first  half  figure.  Vestric  blame  this 
decline  mainly  on  Government-imposed 
reductions  in  ethicals  prices  last  July;  a 
move  which  the  company  say  cost  them 
£450,000. 

Vestric  point  out  that  their  sales  figure  is 
net  of  all  discounts  given.  If  these  discounts 
were  added  back  to  an  annualised  sales 
figure  of  £320,000,  Vestric's  gross  turnover 
would  be  "significantly  higher"  than 
Unichem's  they  say.  Unichem's  1983  sales 
reached  £333m  including  invoice 
discounts. 

Last  week  Vestric  increased  the  monthly 
sales  threshold  at  which  8  per  cent  discount 
becomes  available  from  £  1 ,000  to  £  1 ,250. 

Replying  to  this  claim,  Unichem 
managing  director  Peter  Dodd  says  he 
thinks  it  more  likely  that  the  two  companies 
are  "running  about  neck-and-neck." 
However,  this  is  based  on  a  "guesstimate"  of 
Vestric's  average  discount,  he  admits. 


"I  congratulate  Vestric  on  a  good 
performance  over  a  difficult  period"  he 
says.  "And  if  they  feel  they've  nosed  in  front 
at  the  moment,  then  good  luck  to  them." 

Vestric  policy  precludes  splitting  the 
figures  further  to  give  results  for  subsidiary 
Pharmagen. 

Vestric  managing  director  Peter 
Worling  says  he  is  particularly  pleased  with 
the  steadiness  of  growth  since  last  July.  "Our 
sales  reflect  the  growing  confidence 
pharmacists  are  placing  in  Vantage  —  with 
new  members  currently  joining  at  the  rate  of 
one  a  day  —  and  the  cost-saving  benefits  of 
Link"  he  says. 

"It  is  particularly  unfortunate  that  a 
company  like  Vestric,  which  maintains 
higher  than  average  ethical  stock  levels  in 
order  to  give  a  first  class  service  should 
suffer  more  severely  from  stock  losses 
caused  by  price  reductions  than  do 
companies  with  shorter  stock  ranges"  he 
goes  on. 

Vestric  parent  Glaxo  can  boast  an  even 
more  successful  first  half.  They  increased 
pre-tax  profits  by  46  per  cent  to  £  1 1 7.4m 
on  sales  up  19  per  cent  at  £550. 2m.  Much 
of  the  credit  must  go  to  sales  of  Zantac,  the 
company's  anti-ulcer  preparation 
introduced  to  the  US  market  last  July. 


1,000  scanning  stores  by  1985? 


There  are  currently  1 00  stores  in  the  UK 
using  bar-coded  scanning,  and  by  the  end 
of  the  year  there  should  be  1 ,000  scanning 
checkouts,  delegates  to  the  Article  Number 
Association's  conference  were  told  last 
week. 

ANA  chairman  Jeremy  Grindle  reported 
that  the  number  of  manufacturer  members 
had  doubled  since  1 982,  and  now  stood  at 
2,000.  Bar  codes  on  groceries  were  past 
the  mark  of  70  per  cent  by  volume  — 
regarded  as  the  threshold  for  viability  — 
and  had  now  reached  90  per  cent,  with 
coded  items  accounting  for  over  70  per 
cent  of  all  volume  handled  by  a  typical 
supermarket. 

The  conference  was  told  also  of  ANA 
plans  to  launch  "the  world's  first  national 
sales  data  service,"  providing  reports  on 
goods  sold  in  UK  scanning  stores.  The 
reguired  input  base  of  25  stores  from  at 
least  seven  groups  is  expected  to  be 
reached  before  the  end  of  this  year. 
Launched  at  the  same  time  will  be  "added 
value"  services  from  A.C.  Nielsen,  who 


have  been  offering  a  trial  service  of  four- 
weekly  reports  on  300  product  categories 
since  last  July. 

ANA  has  appointed  ICL,  through  their 
subsidiary  Baric  Computing  Services,  to 
carry  out  a  pilot  of  an  electronic 
communications  network  throughout  the 
UK.  More  than  100  UK  firms  —  including 
Boots  —  have  so  far  adopted  ANA's  system 
for  trading  data  communications, 
TRADACOMS.  By  establishing  a 
communications  bureau,  ICL  will  facilitate 
data  exchange  from  even  small  companies 
unable  to  pre-format  their  data,  and 
overcome  protocol  differences  between 
computers. 

□  Britain  currently  lies  fifth  in  the 
international  bar-coding  "league  table," 
according  to  recent  Nielsen  data.  Based  on 
a  survey  of  larger  food  stores  in  1 6 
developed  countries,  the  table  shows  Britain 
with  80  per  cent  of  products  bar-coded. 
This  places  the  UK  behind  America  (95  per 
cent  +)  Canada  (95  per  cent). 


Jill  Knight,  MBE  MP,  lost  no  time  keying-irr 
to  Unichem's  computer  system  when  she: 
opened  their  £3m  data-processing  centre 
in  Chessington.  Mrs  Knight,  chairman  ofi 
the  Conservative  health  committee,  told 
managing  director  Peter  Dodd  she  was 
fully  aware  of  the  problems  caused  by 
parallel  importing,  and  said  she  hoped 
"appropriate  legislation"  could  be 
introduced  soon.  Looking  on  with  Peter 
Dodd  are  information  services  manager 
Brian  Hammond  and  management 
services  director  David  Walker. 


Gillette  to  buy 
OralB  

Cooper  Laboratories  are  to  sell  their 
Oral  B  dental  care  operation  to 
Gillette  in  a  cash  deal  worth  $188. 5m 

This  price  represents  about  1 5  times  thi 
estimated  annual  net  earnings  from  the 
business  and  assets  being  bought. 

The  deal  remains  subject  to  the 
satisfactory  completion  of  a  Gillette  review 
of  Oral  B's  business.  Board  approval  from 
both  companies  will  also  be  reguired,  as  wj 
a  majority  vote  in  favour  from  Cooper 
shareholders.  The  deal  is  expected  to  "go  ! 
live"  in  June  or  July  this  year. 

Oral  B's  international  toothbrush  and 
dental  care  business  represents  a  new  area 
of  activity  for  Gillette. 

Undercover 
Products  expanc 

Undercover  Products  are  expanding 
with  the  addition  of  two  new  iactorie 
in  Wrexham. 

There  will  be  work  for  25  new 
employees  at  a  plant  on  Whitegate  industr 
estate  when  production  starts  there  on  Api 
16.  The  company  are  confident  that  the 
payroll  can  be  extended  to  75  by  the  time 
full  production  is  reached  in  September. 

Disposable  nappies  will  be  the  major 
product  manuactured  at  Whitegate, 
although  the  factory  will  also  be  involved  i 
making  cosmetic  and  nursery  wipes  and 
products  for  incontinence  and  feminine 
hygiene.  Another  new  facility  at  nearly  Lla 
provides  a  centre  for  the  company's  sewin 
operation. 
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JS  acquisition 
or  Booker .  •  . 


ooker  McConnell  have  bought 
adiance  —  a  US  vitamin  supplement 
tanufacturer  —  for  £6.9m 

The  deal  will  include  Radiance's  El 
[olino  business,  which  markets  a  range  of 
jtural  foods  and  carob  confectionery  to 
;alth  food  outlets  throughout  Ameria. 

The  Radiance  brand  is  a  leading 
jntender  in  the  US  vitamin  supplement 
arket.  Sales  last  year  reached  £  1 4.5m, 
biding  pre-tax  profits  of  £648,000. 


. .  and  Fisons 

sons  have  bought  United 
[agnostics  Inc.  a  Boston-based 
anuf  acturer  of  diagnostic  reagents. 

United  Diagnostics  will  pay  United 
agnostic's  founder  and  private  owner 


$  1  m  in  cash  for  the  company,  with  a  further 
$  1 .5m  to  follow  over  the  next  six  years.  He 
will  continue  to  run  the  company. 


Shops  volume 
and  value  up 


1983  was  a  good  year  for  retailing  in 
both  value  and  volume  terms, 
according  to  the  latest  Retail  Business. 

Turnover  increase  over  the  year  is  put  at 
9.6  per  cent,  with  estimated  total  sales 
reaching  £7, 690m.  Volume  sales  rose  5.7 
per  cent  —  described  as  "a  substantial 
increase,  given  economic  conditions." 

The  outlook  for  numbers  of  shops  seems 
less  optimistic,  however,  with  survey  results 
showing  5  per  cent  fewer  retail  businesses 
and  5  per  cent  fewer  shops  than  in  1 980. 

Advertising  expenditure  by  shops  and 
mail  order  companies  was  over  £325m  in 
1983,  with  MFI  topping  the  list.  Retail 
Business,  Economist  Intelligence  Unit,  27  St 
James's  Place,  London. 


Magistrates' 
fines  doubled 

Maximum  fines  available  to 
Magistrates'  Courts  are  to  be  doubled 
on  May  1. 

The  maximum  fine  for  Sunday  trading, 
for  example,  will  then  be  £  1 ,000,  while 
shoplifting  cases  will  attract  fines  of  up  to 
£2,000. 

The  change  has  been  made  to  account 
for  inflation  since  1977,  when  fine  levels 
were  fixed. 


Retail  sales 


The  Department  of  Trade  &  Industry's 
February  retail  sales  index  ( 1 980  =  1 00) 
showed  a  year-on-year  rise  of  4  per  cent  to 
1 1 6  for  dispensing  chemists  (NHS  receipts 
are  excluded).  The  figure  for  all  businesses 
rose  8  per  cent  to  reach  122. 


(LH 

■  SLOW  RELEASE 

I  PELLETS 


RALCER 


pellets  I  MOUTH  ULCERS 

NOT  A  GEL  -  NOT  A  PASTILLE  -  BUT  PELLETS 
that  ilowly  release  2  Active  ingredients  at  site  of  ulceration 

ABIOTICS  LTD.  122  Mount  Pleasant  Alperton  Mddx.  01-903 


!AF  complete  shopfitting  systems, 
:ounters  and  showcases  for  the  modern 
iharmacy  at  competitive  prices. 

N.P.A.  AND  NUMARK  APPROVED) 

:af  limited, 

illington  Road  North, 

lulwell,  Nottingham  NG6  8HG 

el:  0602  753728  (10  lines).  Telex:  377739 


JOHN  D0WELL  &  SONS  LTD 


OF  SAFFRON  WAIDEN 


iuppliers  of  the  "Dormel"  Infant  Miniature  Feeder  &  Spare  Latex  Teats  for 
■ell  over  50  years  —  obtainable  from  the  majority  of  Chemist  Wholesalers. 

Orders  (wholesale  only)  and  enquiries  to: 
John  Dowell  &  Sons  Ltd,  c/o  R.  Higgs,  264  St  Barnabas  Road, 
  Woodford  Green,  Essex  IG8  7DP.  Phone:  01-504  8718. 


CREMINE 
TAKES  OFF 
FAST! 


*  Consumer  appeal  and  loyalty   *  The  Professionals'  choice 

*  Value  for  money  pack  *  Competitive  pricing 

*  Good  profit  returns 

available  through  your  wholesaler  and  sold  only  through  the 
Chemist  and  allied  trades. 


Walker  Davis  &  Company  Limited 

Spenklin  House,  Gunnersbury  Avenue, 
London  W4  5QB  Tel:  01-995  1380. 
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WESTMINSTER' 


EVENTS! 


Lords  'no'  to  'no 


branding' 


The  Government  is  resisting  pressure 
for  the  introduction  of  new  regulations 
preventing  brand  names  being  given 
to  new  pharmaceutical  products. 

Two  Social  Democrat  Peers,  Lord 
Sainsbury  and  Lord  Diamond,  raised  the 
issue  in  the  House  of  Lords  last  week  when 
Lord  Glenarthur,  Under  Secretary  for 


Health  and  Social  Security,  defended  the 
Government's  decision  not  to  introduce 
generic  substitution. 

He  said  it  was  taken  because  both 
doctors  and  pharmacists  foresaw  generic 
substitution  leading  to  problems  of  divided 
responsibilities  for  the  treatment  of  patients. 

Lord  Glenarthur  pointed  out  that  some 
drugs  had  "extremely  complex  names".  He 
added:  "I  do  not  think  that  it  would 
necessarily  be  right,  nor  convenient  to  the 
patients  who  have  these  drugs,  to  use  these 
sometimes  extremely  long  and  complex 
terms" . 


Call  for  NHS 
suppliers  probe 

Mr  Michael  Meacher.  shadow 
spokesman  on  health,  has  demanded 
an  investigation  into  the  relationship 
between  the  Department  of  Health 
and  its  long-term  suppliers. 

He  has  written  to  the  Auditor-general 
complaining  that  some  long  term  suppliers 
are  being  given  a  "virtual  monopoly" . 


Mr  Meacher  has  cited  London  Rubber 
Co  as  enjoying  a  30-year  monopoly  in  the 
supply  of  disposable  surgical  gloves  to  the 
NHS  while  similar  gloves  were  available 
more  cheaply  from  an  Australian  company, 
Ansell.  British  Oxygen  Co  had  been 
allowed  to  maintain  its  monopoly  of  oxygen 
supply  despite  the  availability  of  oxygen 
concentrators,  he  said.  Mr  Meacher  also 
complained  that  drug  companies  were 
permitted  a  2 1  per  cent  rate  of  return  on 
profit  even  though  the  Public  Accounts 
Committee  had  recommended  1 5  per  cent. 


Monday,  April  16 

London  Branch.  Guild  of  Hospital  Pharmacists.  Middlesex 
Hospital,  at  7.30pm.  Professor  R  J.  Berry  on  'The  changing  lace 
of  cancer  management  —  and  can  we  aHord  it?". 
Mid  Glamorgan  Branch.  Pharmaceutical  Society.  The 

Globe  Hotel,  Pontypridd,  at  8pm,  Mr  G-  Bluett  on  "Criminology". 
Plymouth  Branch.  Pharmaceutical  Society.  Dernlord  Board 
Room,  at  8pm  Annual  meeting. 

Tuesday,  April  1 7 

Bristol  Branch,  Pharmaceutical  Society.  Edward  Jenner 
postgraduate  medical  centre,  at  7.30pm.  Annual  meeting. 
File  Branch.  Pharmaceutical  Sociey  staii  club.  Victoria 
Hospital.  Kirkcaldy,  at  7  45pm  Annual  meeting  and  film  show  — 
Bencard  Ltd. 

Wednesday,  April  18 

Bath  Branch.  Pharmaceutical  Society,  senior  common  room. 
Bath  University,  at  8pm  Annual  meeting  and  talk  on  "Martindale- 
online"  by  Miss  Pam  North,  Librarian,  Pharmaceutical  Society. 
Reading  Branch.  Pharmaceutical  Society.  Miller  Arms  Pub, 
1  Paddock  Road,  Caversham,  at  7.30pm.  Skittles  evening  with 
buffet. 

Leeds  Branch.  Pharmaceutical  Society,  Golden  Lion  Hotel, 
at  8pm.  Annua]  meeting 


Thursday,  April  19 

Dorset  Branch.  Pharmaceutical  Society,  postgraduate 
centre,  Dorchester,  at  7.30pm.  Professor  A.  H  Beckett  on  "The 
pharmacist  —  the  expert  in  medicines" 

London  Chemists'  Golfing  Society.  Sunningdale,  President's 
day,  golf  balls  and  wine  compliments  of  Sterling  Health. 
Wlrral  Branch.  Pharmaceutical  Society.  Wirral 
Postgraduate  Medical  Centre,  Clatterbndge  Hospital,  at  8pm. 
Annual  meeting. 


'CLASSIFIED' 


Agents 


National  cosmetic  skin  care  company  wishes  to 
appoint  top  agents  to  sell  products  to  retail  chemists 
and  departmental  stores. 
Do  you  have 
1 .  An  established  area  of  operation 
2.  A  minimum  of  100  existing  accounts 
3.  A  proven  sales  record  to  cosmetic  and  skin  care 
accounts 
4.  Suitable  references  for  the  above 
The  company  offers 
1 .  A  very  substantial  commission  and  regular 
earnings  in  the  area  of  £15,000  pa. 
2.  An  international  product  range  with  a  proven  sales 
record 

3.  Considerable  back  up  of  merchandising  and 
advertising  for  the  products 
4.  Continuous  motivation  and  incentives  as  part  of  a 
professional  sales  team. 

WANT  TO  EARN  BIG  MONEY 

Contact:  David  Toppins  Beauty  Ideas 
(07373)61056 
BARCLAYS  BANK  CHAMBER 
1  WATERHOUSE  LANE 
KINGSWOOD,  SURREY. 


AGENT  -  NORTH  EAST  ENGLAND 

Agent  required  with  established  connections 
with  Wholesale  and  Retail  Chemists,  Drug 
Stores  and  Department  Stores  to  sell  Newtons 
footcare,  Kneipp  Bath  Botanies  and  associated 
products.  Excellent  potential  from  existing  and 
new  accounts. 

The  area  to  be  covered  is  Cumbria, 
Northumberland,  Tyne  &  Wear,  Durham, 
Cleveland  and  North  Yorkshire.  Good 
commission,  support  and  incentives. 

In  the  first  instance  send  brief  details  of 
experience  and  type  of  lines  already  carried 
to:  —  Terry  Deavall,  Sales  Manager,  Newtons 
Laboratories,  111/113  Wandsworth  High  St, 
London  SW18  (Tel:  01-874  6511). 


AGENTS 


required  all  areas  to  sell  hair  shampoos  for  the 
shower.  Good  commission  paid. 

Telephone:  Ron  Humphreys 
03708  6234 
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Agents 


DONCASTER  PHARMACEUTICALS  GROUP 

DONCASTER  PHARMACEUTICALS  LTD. 


WHITWORTH  PHARMACEUTICALS 


16  SHAW  LANE  INDUSTRIAL  ESTATE,  DONCASTER  DN2  4SN. 


LAST  MONTH  OUR  TOP  AGENT  EARNED  OVER  £1500. 

And  due  to  rapid  expansion  we  now  require  additional  agents 

in  most  areas. 

If  you  call  solely  on  chemists,  could  sell  generics  and 
ethicals,  and  enjoy  the  independence  of  being  self 
employed;  telephone  Dorothy  Bradley  and  have  a  chat  or 
write  to  the  above  address,  without  any  obligation. 


DOROTHY  BRADLEY  0302  49775  /  20511  /  20512. 


J 


Appointments 


ZACHARY  PAUL  of  LONDON 

Require 

EXPERIENCED  EXECUTIVE  REPRESENTATIVES/ AGENTS 

Calling  on  the  Chemist  and  Beauty  Salon 
trade.  To  carry  ZP  Ranges  of  Fashion 
Jewellery. 
Car,  expenses,  salary,  commission. 
Apply  Mr  Stewart,  01-640  8162 
89A  London  Road,  Morden,  Surrey. 
Full  CV  in  Strictest  confidence 


Trade  Services 


EXPORT  SALES  MANAGER 

Manufacturers  of  the  Portia  brand  of  chemists 
products  and  sports  accessories,  Solport  Limited, 
require  an  enthusiastic  and  hard-working  export 
sales  manager. 

The  company's  products  are  sold  worldwide,  via  a 
network  of  distributors  and  agents,  ADN 
administered  from  a  small  export  office  at  the 
company's  factory  at  Goring-by-Sea. 

The  position  is  a  demanding  one  and  will  appeal  to 
export  executives  who  can  demonstrate  a  record  of 
success  in  export  selling.  A  dynamic  approach  will  be 

essential,  to  achieve  the  required  expansion  of  the 
company's  sales. 

The  remuneration  package  will  reflect  the 
importance  of  this  senior  position,  and  candidates, 
male  or  female,  should  immediately  forward 
comprehensive  career  and  salary  details  to:  — 

THE  MANAGING  DIRECTOR, 
SOLPORT  LIMITED,  GORING  STREET, 
GORING-BY-SEA,  WORTHING  BN12  5AD. 


Tablet  Production, 
Liquid  Production, 
Powder  Production, 
Packing  ... 


CONTRACT  PHARMACEUTICAL  SERVICES  LIMITED 
Park  Road,  Overseal,  Burton-on-Trent,  Staffordshire 
Telephone:  0283  221616.  Telex  341345 
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Business  Opportunities 


We're  in  the 
market. 


In  a  very  short  time  we  have 
firmly  established  throughout  the 
country  profitable  accounts  in  over 
1,000  pharmacies  and 
pharmaceutical  wholesalers. 

That's  a  sizeable  market  by 
anyone's  standards. 

A  fast  growth  potential  like  ours 
means  we  are  constantly  on  the  look 


out  for  new  products  for  our  sales 
force.  If  you  have  a  product  or  range 
of  products  that  would  benefit  from 
our  UK  distribution  network,  we 
would  love  to  talk  to  you. 

Why  not  ring  us  now  on  0264 
59585  or  write  to  Chemi  Sales  Ltd., 
South  Way,  Walworth  Industrial  Estate, 
Andover,  Hants. 


The  Force  behind  the  Sales 


Were  in  the  market  for  new  agencies. 


Stock  for  Sale 


NORGATE 

EEC  wholesale  chemist 
IMPORT  /  EXPORT 


PO  BOX  98 
Knaresborough 
North  Yorkshire 
Tel:  Harrogate 

(0423) 55640 


IMPORT  /  EXPORT 

Call  us  for  the  most  competitive 
prices;  the  best  range;  the 
quickest  service;  cash  and 
carry. 

CONTACT:  EURO  CHEM  LTD 

3  Prince  Close,  Walworth  Ind.  Estate,  Andover, 
Hants.  Tel:  0264  59872/59585. 


KODAK 
FILMS 

C1 10/24 
27  V2  %  discount  off  trade. 
And  rest  of  range  —  1 7  V2  % 
off  trade. 
Plus  a  wide  range  of 
branded  perfumes  and 
toiletries  available. 

Contact: 
DM  WHOLESALE  SUPPLIES  LTD, 
203  EAST  LANE,  NORTH  WEMBLEY, 
MIDDX. 

TEL:  01-904  9920  /  3394 

for  our  current  price  list. 
Open  9am  —  6pm  Mon-Fri 
10am  —  2pm  Sundays. 


JUST 

PERFUMES 

457B  ALEXANDRA  AVENUE, 
RAYNERS  LANE  HARROW  MIDDX. 
Tel:  01-866  4563 
01-868  0100 
Telex:-  8954667  VBSTLX  REF  SMY 
Large  selection  of  perfumes 
available  at  competitive 
prices. 
Callers  welcome 


ONE-SIZE  TIGHTS 

from  £2.75  doz.plus  VAT.  Childs 
Ribbed  tights  from  £4.66  doz 
Tax  Free.  Min.  order  10  doz. 

overall.  CWO.  Carriage  free.  Full 
price  list  with  other  lines. 

E  &  R  KAYE, 

16/18  New  Bridge  Street, 
London  EC4. 
Est.  40  years 


ALAMI  IMPORTS  &  EXPORT  LTD 

m 


Handkerchiefs  loose  and  boxed 
range  of  tea  towels.  Jacquard  and 
handloom  towels,  pillow  cases, 
yellow  dusters,  face  cloths,  baby 
nappies,  terry  socks. 


BULK  INQUIRIES  WELCOME 


HOPEGLADE  HOUSE 
19,  23  KINGSLAND  ROAD 

LONDON  E2  8AA 
Tel:  01-729  5501  (4  lines) 

Cables:  SUNAMEX  LONDON  Telex.  893903  ALAMI  C 


FOR  SALE 

RICHARDSON  GENE 
BASED  LABELLING 
SYSTEM  COMPLETE 

£750. 
Telephone:  Stoke  on 
Trent  (0782)  88350. 
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rofessional  Prescription 
>mputer  Labelling 


The  Key  to  Quality  Labelling 

1500  satisfied  customers 
catitbe  wrong! 


Now  being  used  ui  retail  and  hospital 
pharmacies  all  over  the  country,  this 
system  is  fast,  easy  to  use  and  totally 
professional.  Please  telephone  for 
a  demonstration  today. 
Prices  from  £1 165. 

John  Richardson  Computers  Ltd., 
Unit  337,  Walton  Summit,  Bamber  Bridge, 
Preston,  Lanes  PR5  8AR 
Telephone  Preston  323763 


CLEARANCE  LINES 

Jrgently  required  for 
xport  to  West  Africa. 

Please  phone: 
0734  884707. 


Personal  Weighing 
Machines 

Coin  operated  type  required 

immediately  for  cash. 
We  will  collect  anywhere, 
please  contact:  S.  Gundle,  Rolls 
Scales  Ltd,  Royal  East  Street, 
icester  or  phone  Leicester  5943. 


PACE  fiera 


Pharmacy  Labelling  System 


The  advanced  professional  System 
you  won't  grow  out  of 

HIGH  SPEED  FULLY  BUFFERED 

we  could  tell  you  lots  more  but  there 
isn't  the  space  so  why  not  call  us  now 
on  061-928  0087  for  a  personal 
demonstration. 

Pharmaceutical  Computer  Systems  Ltd 

37  Stamford  New  Road,  Afoincham,  Cheshire  WA14 1EB. 
AVAILABLE  NOW  FOR  IMMEDIATE  DELIVERY 


lopfitting 


LEXDRUM 

0626  832308 


WE  OFFER  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 

LEXDRUM  STOREFITTERS 

<*SBa^m  Chappie  Rd  ,  Bovey  Tracey.  Devon. 

.    .  0626  832308 


/llLPLNKi 


STORE  FITTINGS 
LIMITED 

For  the  ULTIMATE  in  pharmacy  design 
with  emphasis  given  to  individual 
requirements. 

Telephone:  0626  832059 

Allplan  House.  Cavalier  Road,  Heathfield. 
Newton  Abbot,  Devon  TQ12  6TG 


SHOPFITTING 


(LuxLine 


SHOPFITTING 
SERVICE 


IN.P.A  ft  NUMARK  APPROVED 

FREE  PLANNING  AND  ADVICE.  FOR  YOUR  SHOPFITTING  PROJECT. 

Contact: 

LUXLINE,  8  COMMERCE  WAY,  LEIGHT0N  BUZZARD,  BEDS. 
Tel:  0525  381356. 


SPECIALIST  in 
PHARMACIES  and 
DISPENSARIES 
•  Highly  recommended 
Phone  061-445  3506 
Consult:  H.A.  Peyser, 
20  Fairfax  Ave.,  Didsbury, 
MANCHESTER  M20  0AI. 


Everything  you  need  to  know 
is  in  this  FREE  pack,  sent  by 
return  of  post.  ^n,£f^ri 

Group 

SHOWRAX 

Tower  Works,  Lower  Road, 
Gravesend,  Kent,  DA11  9BE 
Tel:  Gravesend  (0474)60671 


HaJSHOPPITTING  LTD 


Attractive  modular  shopfittings  at  competitive  prices. 
For  a  new  perspective  in  pharmacy  design. 
Telephone:  0392  216606 
Unit  4B,  Grace  Road,  Marsh  Barton, 
Exeter,  Devon. 


Sell  your 
Shopfitting 
service  here. 


Phone: 
Russell  Peacock 
0732  364422 
Ext.  272. 


Quality  and  original  Continental 
Systems  plus  total  package  NPA 

recommended  NO  system 
matches  UMDASCH  for  quality. 
Prices  pleasantly,  competitive. 
See  for  yourself . . .  there's  no 
obligation. 


Apeils  Systems  Ltd 
Unit  P,  Kingsway  Trading 
Estate,  Kingsway,  Luton, 
Bedfordshire. 

Ring  Luton  (0582I  4571 1 1  NOW! 
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PEOPLE 


Drug  doorstep 
delivery  danger 


Two  pharmacists  were  interviewed  on 
BBC  Radio  Cornwall  recently  about 
the  dangers  of  drug  deliveries  being 
left  on  doorsteps. 

The  interview  followed  the  theft  of  drugs 
left  outside  a  dispensing  doctors'  surgery  in 
Cornwall.  It  is  understood  that  the  drugs 
were  delivered  by  the  manufacturer's  driver 
who  has  since  been  sacked  for  breaching  a 
contract  which  reguired  medicines  to  be 
delivered  into  the  premises. 

Mr  John  Rose,  a  Falmouth  pharmacist, 
was  asked  on  the  radio  if  drugs  were 
regularly  left  on  doorsteps.  He  said  that 
deliveries  were  usually  carried  out  during 
the  day  and  drivers  would  take  goods  back 
to  the  depot  if  the  business  was  closed.  Mr 
Brian  Saunders,  a  Redruth  pharmacist,  was 
asked  about  the  arrangements  he  made  for 
accepting  goods  on  the  occasions  when  the 
pharmacy  was  closed. 


Normal  Bell,  MPS,  50  years  a  community 
pharmacist  and  hero  of  a  dispensing  row 
with  his  local  Tetbury  doctors  in  1976, 
appeared  on  our  People  page  two  weeks 
ago  with  a  bottle  of  scotch  received  from 
Numark.  What  our  picture  failed  to  record 
was  this  notice,  hanging  prominently  in  his 
dispensary.  One  way  of  doing  it!  Any 
alternative  offers? 


Mr  Peter  Dodd,  Unichem's  managing 
director,  explained  the  strict  guidelines  laid 
down  for  their  drivers  who  had  to  comply 
with  Home  Office  reguirements  for 
Controlled  Drugs  and  had  to  obtain  a 
signature  before  leaving  prescription 
medicines. 

Scots  chemists 
pass  the  test 

As  the  NPA  advertising  campaign  to 
"Ask  your  pharmacist's  advice" 
continues  the  Glasgow  Evening  Times 
put  six  pharmacies  to  the  test  —  and 
all  passed  with  flying  colours. 

A  reporter  visited  the  pharmacies 
claiming  his  sister  was  sick  with  a  flu  virus  — 
and  symptoms  included  stuffy  blocked 
nose,  sore  throat  and  aching  limbs. 

In  reply  each  pharmacist  suggested 
products  that  a  GP  confirmed  would 
alleviate  cold  symptoms,  but  only  after 
asking  related  guestions  such  as  "did  she 
have  a  chest  cough?"  and  "was  she  being 
sick?" 

Dr  D.  Buchanan  of  the  BMA  told  the 
paper:  "Pharmacists  are  highly  trained 
experts.  We  are  confident  in  their  ability 
and  willingness  to  send  a  patient  to  his 
doctor  when  necessary  ." 


Hold-up! 


Four  chemist  staff  were  held  up  at 
gunpoint  in  a  midnight  raid  at  Golders 
Green  on  April  Fool's  day. 

A  man,  described  as  six  feet  tall  with 
stocky  build,  casually  walked  into  Warman- 
Freed  chemists,  produced  a  handgun  and 
threatened  staff. 

No  shots  were  fired  but  the  raiders  made 
off  on  foot  with  around  £  1 67  in  cash  and 
chegues  from  the  till. 


Mrs  Constance  O'Flinn,  MPS,  who  graced 
our  People  page  three  weeks  ago  may  be 
danger  of  leaving  pharmacy  with  a  bang. 
A  sharp-eyed  reader  —  retired  pharmacist 
Kenneth  Orlans,  MPS  —  points  out  that 
the  tablets  she  appears  about  to  crush  are 
Potassium  Chlorate!  "If  she  brings  that 
pestle  down,  she  may  get  a  nasty  shock" 
he  says.  Not  to  worry,  though,  Mrs 
O'Flinn  is  still  on  one  piece  —  the  jar  was 
merely  selected  by  a  local  newspaper 
photographer  as  offering  a  suitable  "Olde 
Worlde"  pose  


APPOINTMENTS 


Medical  Mailing  Co  Ltd:  Philip  Ledger 
becomes  client  services  manager.  He  joins 
from  Norgine,  where  he  was  sales  manager 
for  the  UK  and  Ireland. 

McKechnie  Chemicals  Ltd:  Mr  J. 

Topping  has  been  appointed  to  the  board. 

Glaxo  Holdings  pic:  Professor  Ralf 
Dahrendorf  joins  the  board  as  a  non- 
executive director.  He  is  currently  director 
of  the  London  School  of  Economics  and 
Political  Science. 

Cow  &  Gate  Ltd:  Nigel  Russell  is 
promoted  from  national  accounts  executive 
to  national  accounts  manager.  He  joined  the 
company  as  medical  representative  for 
Yorkshire  and  South  Humberside  in  1 980. 

Parfums  Givenchy  Ltd:  Lin  Jones  rejoins 
the  company  as  marketing  executive.  She 
first  worked  for  the  company  in  1 977  as 
sales  promotion  co-ordinator,  leaving  after  a 
year  to  work  in  marketing  and  sales 
consultancy. 


DEATHS 


Ball:  on  April  1 ,.  Miss  Winifred  Ball,  of  4 
Alton  Road,  Plymouth,  aged  87.  Mr.  M. 
Madge,  secretary,  Plymouth  Branch, 
Pharmaceutical  society,  writes:  The 
Plymouth  Branch  has  suffered  the  loss  of 
one  of  its  "senior'pharmacists.  Miss  Ball 
gualified  in  1 924.  She  was  an  apprentice  at 
Mr  Park's  Victorian  pharmacy  which 
recently  closed  and  has  been  rescued  by  an 
appeal  fund.  She  was  a  pharmacist  of  the 
old  school  and  was  at  the  Public  Dispensary 
for  many  years  until  it  closed  with  the  1 948 


Act.  She  opened  her  own  business  for  a 
while  and  was  then  employed  at  several 
local  phar  macies  until  retiring.  The 
Plymouth  Branch  mourns  the  passing  of  our 
"Winnie"  as  she  was  affectionately  called. 

Beard:  On  April  9,  Bertie  Leonard  Beard, 
FPS,  of  9  Wheelers  Close,  Nazeing,  Essex. 
Mr  Beard  registered  in  1930. 

Crawford:  on  March  27,  Mr  George 
Crawford.  H.  Bronnley  &  Co  announce 
with  great  sadness  the  passing  of  George 
Crawford.  He  had  been  area  manager  for 
Northern  Ireland  since  1977,  when  he 
joined  the  company.  He  was  a  delightful 
and  highly  individual  man  with  a  splendid 
sense  of  humour.  He  shall  be  missed. 
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CATARRH  &     URINARY  NERVOUS 
BRONCHITIS  COMPLAINTS   TENSION  ARTHRITIS 


Major  herbal  remedies  from  Europe's 
biggest  herbal  medicine  producer 

'otter's 

Potter's  (Herbal  Supplies)  Limited,  Leyland  Mill  Lane,  Wigan,  Lancashire,  England 


Is  your  business 
geared  for  PROFIT  ? 

Shopfitting  &  Design  can  create  the  right  environment  at 
the  right  price  to  allow  your  buisness  to  grow,  to  increase 
your  turnover  and  therefore  your  profit. 

We  were  the  first  company  to  pioneer  the  use  of 
Continental  dispensing'  in  the  U.K.,  with  the  guidance  and 
constant  consultation  with  many  satisfied  clients,  we  now 
know  how  to  adapt  the  system  for  British  use  . 


top 

etc. 


csign 


Shopfitting  &  Design  Centre 
Heron  Rd,  Sowton  Ind.  Est. 
Exeter         Tel.  (0392)  37791/2 
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TO 


'ANTHOXYLLUM 


With  over  seven  hundred  items  in  our  range 
of  natural  ingredients,  there's  almost  certainly 
a  selection  of  products  that  will  meet  your 
precise  needs. 

Whether  it's  herbal  and  medicinal  extracts  or 
galenicals,  oleoresins  or  chlorophylls,  you'll 
get  the  same  uncompromising  quality,  the 
same  unfailing  service. 


Find  out  more  about  Ransom  Natural 
Products,  contact  Helen  Blowey  on  Hitchin 
(0462)  34575.  She  knows  our  alphabet  Z  to  I 

Ransom  Natural  Products 

William  Ransom  &  Son  pic, 

Bancroft,  Hitchin,  Hertfordshire  SG5  1LY 

Tel:  Hitchin  (0462)  34575  Telex:  825631 


